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Chapter 1 

Introduction



1 

CHAPTER 1 

INTRODUCTION 

1.1 Introduction. 

 India has a bright history of entrepreneurship. It dates back to the Pre-Vedic 

period when Harappa culture flourished in India. In the pre colonial times the Indian 

trade was at its peak. Indians were experts in smelting of metals such as tin and brass. 

Indian entrepreneurs dominated the world economy until 18th century. But since the 

British colonization in India, lot of things changed. Selfish and hostile policies of the 

East India Company were always guided by their own interests and they never 

considered the effects of their policies on Indians in terms of unemployment, human 

suffering etc. They forced the Indian entrepreneurs to become traders and they 

themselves took the role of entrepreneurs. Entrepreneurship in India was on a 

downfall during the British colonization and during the freedom struggle. Then the 

opening of the economy by accepting the LPG –liberalization, Privatization and 

Globalization in the 1991 bought many changes in India’s earlier closed economy; 

like removal of regulatory system, incentives for industries, encouragement of  

entrepreneurship, promotion of productivity & employment generation, foreign 

investment, linking Indian economy to global market, and development  of indigenous 

technology agreements. This encouraged a large number of people to become 

entrepreneurs.  

 An entrepreneur is a critical person in economic development and an integral 

part of the socio-economic transformation; they have a vision and are also capable of 

making it happen as they have the ability to create rapidly growing companies. Thus 

the economic vitality of a country depends on the overall level of entrepreneurial 

capacity. The most appropriate definition of entrepreneurship is the one which defines 

entrepreneurship as: ‘A force that mobilizes other resources to meet the unmet market 

demand’, ‘A process of innovatively exploring and exploiting opportunities in the 

midst of risks and uncertainty by synthesizing resources to create novel outputs often 

within the context of new organizational formation’. It is a purposeful activity which 

helps in initiation, promotion and distribution of wealth and service.  
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 In order to materialize its dream of becoming the super power in terms of 

growth, development and talent, India has a lot to prove to the world to achieve this 

status. The answer to the above doubt can be cleared by one single word and that is 

‘Entrepreneurship’.  

 Entrepreneurship assumes innovation – creation and exploring new products, 

new methods of production and new markets. 

  Entrepreneurship creates value addition - the market value of the output 

being greater than the combination of input.  

  Entrepreneurship encourages risk-taking ability – accepting failures as 

learning  and undertaking the next venture  with a new zeal  and 

 Entrepreneurship does not just ‘happen’. As aptly explained by the French 

verb ‘entreprendre’, meaning “to do” or “to undertake”. Entrepreneurship 

assumes rationale built around an idea; initiation and risk-taking based on hard 

efforts. 

 But the development of entrepreneurship is not automatic or immediate. A 

Concentrated and combine efforts by all stakeholders in the economy are 

needed. The guidance of an active government is also necessary to create the 

environment for value-creation of the ventures. 

Definition of Entrepreneurship for the purpose of this study is taken as, the one 

which is defined by the National Knowledge Commission of India (2008) 

 ‘Entrepreneurship is the professional application of knowledge, skills and 

competencies and/or of monetizing a new idea, by an individual or a set of people by 

launching an enterprise or diversifying from an existing one, thus to pursue growth 

while generating wealth, employment and social good’.  

Definition of Need Based and Opportunity Based Entrepreneurs for the purpose 

of this study is taken as: the Opportunity Based Entrepreneur is the one who spots a 

market opportunity and takes it, while the Need based refers to the one who has taken 

up self-employment/start a small business due to lack of other options (job).i.e. being 

pushed into entrepreneurship as other options for work were absent or unsatisfactory. 
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The Entrepreneurial Ecosystem 

New Entrepreneurial ventures whether small or medium, are considered to be 

the backbone of any country’s economy. The creation of new business ventures along 

with the number of existing high-growth companies is a strong indicator of a nation’s 

present and future economic development. The benefits of the new entrepreneurial 

firms are many- new firms are a source of job creation, innovation and new idea 

generation; they enhance the country’s global presence and competitiveness and help 

reducing costs thereby raising the standard of living for domestic consumers. It is also 

seen that the economies which have developed over the past two decades (Chile, 

Israel, Rwanda and Ireland to name a few) are the ones having a strong institutional 

and environmental support for their entrepreneurs. Long-term high GDP growth rates 

are also found in the countries were governments and society play an active role in 

supporting their entrepreneurs. Thus we can remark that entrepreneurs are a natural 

commodity found in any population, but in order to benefit from them one must 

actively work to cultivate and nurture these entrepreneurs and create a conducive 

entrepreneurial culture wherein they can operate, grow and flourish.  

 Wikipedia defines natural ecosystem as a completely independent unit of 

interdependent organisms which share the same habitat. Applying this concept to 

social sciences, an entrepreneurial ecosystem includes a set of tangible and intangible 

resources and actors characterized by an interdependent relationship that creates 

important synergies which are innovative and supportive for the development of 

bright new ideas that can turn into sustainable businesses creating lasting jobs and 

economic growth. 

 ‘The entrepreneurial ecosystem, is the environment that fosters the emergence 

of new  ventures, is an interconnected set of elements comprising of risk takers, 

information brokers,  resource providers, demand markets and enabling technologies 

that act together to form a  virtuous cycle of wealth creation’ (Venkataraman, 2004)1. 

 The Entrepreneurship Ecosystem refers to the elements, individuals, 

organizations or institutions, outside the individual entrepreneurs that are conducive 

to, or a hindrance in, the choice of a person to become an entrepreneur or in the 

                                                            
1 Venkataraman, S. 2004. Regional transformation through technological entrepreneurship. Journal of 
Business Venturing, 19: p 153-160  
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chances of his/ her success. Organizations and individuals representing these elements 

are referred to as entrepreneurship stakeholders. So Stakeholders are any entity that 

has an interest, actually or potentially, in there being more entrepreneurship in the 

region. Entrepreneurship stakeholders may include government, schools, universities, 

private sector, family businesses, investors, banks, entrepreneurs, social leaders, 

research centers, labor representatives, multinationals, private foundations, 

international aid agencies and the like.  

 Entrepreneurship is a key driver of our economy. Wealth and a high majority 

of jobs are created by small businesses started by entrepreneurially minded 

individuals, many of whom go further to create huge businesses. It is believed that 

promoting an enabling entrepreneurial culture will maximize individual, economic 

and social success on local, national and global level. 

 Thus the meaning of Entrepreneurship Ecosystem for the purpose of this 

study is taken as – ‘A physical area where a large number of players exert some 

influence on the emergence and growth of firms. Alternatively, it can be defined as an 

entrepreneurial environment’.  

 A successful Entrepreneurial Ecosystem is not just one single combination of 

players; there may be many combinations leading to the creation of different and 

alternative entrepreneurial ecosystems which flourish and succeed. The 

entrepreneurial ecosystem is like pieces of interlocking jigsaw, it is important to have 

all the pieces in place, for entrepreneurship to thrive and flourish. 

1.2 Entrepreneurship Vision of India. 

 Entrepreneurship is a part of India’s tradition as it has been embedded in the 

Indian genius. It is rightly said by the renowned economist T.N Srinivasan2, ‘India has 

been an entrepreneurial society, we have the entrepreneurial skill but suppressed it for 

too long a time and now it is thriving’. The entrepreneurial spirit is an ongoing 

characteristic of India’s history. Recent surveys undertaken by Goldman Sachs and 

Pricewaterhouse Cooper have estimated that India has the potential to be among the 

                                                            
2 Handbook of Research on Techno-Entrepreneurship, ‘How Technology and Entrepreneurship are 
Shaping the Development of Industries and Companies’ Second Edition (Google eBook) 
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world’s leading economy by 20503. There is a revolution at our hands; a revolution in 

the Entrepreneurial Ecosystem, a revolution in the mentality of the people of the 

Republic of India. 

 The importance of entrepreneurship in India has intensified in recent times; 

new entrepreneurs who do not belong to traditional business communities have begun 

to emerge in large numbers. Today India sees entrepreneurship in a new perspective 

and accepts its significance to society and country and realizes the urgent need to 

move towards a more entrepreneurial economy.  

"As in Asia and the entire world, India is not simply emerging, India 

has emerged." 
(Barack Obama, The President, United States of America during his visit to New Delhi 

November 8, 2010) 

 Undoubtedly, India has emerged on the global market as the ninth largest 

economy in the world in terms of nominal Gross Domestic Product (GDP) and the 

third largest by Purchasing Power Parity (PPP). It is true that as time changes things 

change and so do problems and their solutions. Today’s knowledge based economy is 

a fertile ground for entrepreneurs in India. It is rightly believed that India has an 

extraordinary and limitless potential to become entrepreneurs. Therefore, it is 

important to be committed in creating the right environment to develop and nurture a 

successful entrepreneurial ecosystem and entrepreneurs. 

 In order to transform our economy into an entrepreneurial economy so that it 

becomes globally competitive; entrepreneurship needs to be made a revolution. 

Therefore the government has decided to refocus on promotion of entrepreneurship in 

the country in a strategic manner through a comprehensive National 

Entrepreneurship Policy4. 

                                                            
3 PwC Economics ‘World in 2050 The BRICs and beyond: prospects, challenges and opportunities’ 
January 2013 

4 EDII-A developed and submitted the draft National Entrepreneurship Policy to Dr. Sam Pitroda and 
Secretary, MSME. http://www.thehindubusinessline.com/government-and-policy/draft-
entrepreneurship-policy-calls-for-national-commission/article3649432.ece July 2012  
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VISION of National Entrepreneurship Policy is:  

‘To place India in the comity of front ranking entrepreneurial and innovative 

nations’ 

MISSION of National Entrepreneurship Policy is: 

“To create an ecosystem in India wherein opportunity based and 

innovative entrepreneurship germinates, sustains and grows leading to creation 

of a more dynamic and ‘Entrepreneurial Economy’.” 

  

The overall objective of the National Entrepreneurship Policy is to create 

conducive conditions that will help the continuous flow and emergence of opportunity 

driven entrepreneurs. 

 To achieve the above stated objectives, the government has chalked out the 

following strategy 

 Sensitizing, Promoting and Igniting Entrepreneurship. 

 Creating And Fostering Entrepreneurship 

 Nurturing Entrepreneurship 

 Recognizing And Celebrating Entrepreneurship 

 Institutionalizing the Entrepreneurship Movement. 

1.3 Conceptual Framework: 

 India has potential growth to become a trillion dollar economy with a 

largely self-sufficient agriculture sector, a diversified industrial base and a stable 

financial and service sector. India’s economy has strong fundamentals and is a host to 

several eminent global corporate giants that are leaders in their respective fields.  

 Maharashtra is one of the leading states of India in adopting policies for 

promoting industrialization and encouraging development of industrially backward 

areas. The economic policies of 1970’s steered the state to gain a prime position in 

industrialization, since then several changes in terms of policies have come into effect 

and structure of industries has changed substantially. Maharashtra state is a pioneer in 

Micro Small and Medium Enterprise (MSME) sector. The state continues to attract 

industrial investment from both, domestic as well as foreign institutions. The planned 

and systematic industrial development in the state of Maharashtra has continuously 
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placed Maharashtra at No.1 position in India for the highest productivity and 

economic performance.  

 The vision of industrial, investment and infrastructure policy of Maharashtra 

is, to achieve higher and sustainable economic growth with emphasis on balanced 

regional development and employment generation through a greater private and 

public investment in industrial and infrastructure development (PPP model). It has 

already championed the launch of Single Window Clearance (SWC) which permits 

both- online submission and approval system through a dynamic interactive portal. 

The state contributes to almost 18.4% of the nation’s industrial output and 14.09% of 

its GDP5. Even though, agriculture has been a major focus, it has made rapid strides in 

industrialization as well. Over 41% of the S&P CNX 500 conglomerates have 

corporate offices in Maharashtra. Entrepreneurship has the promise of poverty 

eradication, job creation, promoting productivity and in turn building the economy. 

1.4 MIDC- Overview.  

 Maharashtra state was found on May 1st 1960, Maharashtra Industrial 

Development Corporation (MIDC) is a project of the Government of Maharashtra 

State in India and the leading corporation of Maharashtra. It provides businesses with 

infrastructure such as land (open plot or built up spaces), roads, water supply drainage 

facilities and street lights. After the formation of Maharashtra State on May 1, 1960, 

the Government of Maharashtra constituted a “Board of Industrial Development” 

(BID) on October 1, 1960, under the chairmanship of Shri. S. G. Barve.  

 The various committee recommendations received in the industries department 

were taken up for implementation and as per the Borkar Committee 

recommendations; development of Ulhas Valley Water Supply was entrusted to the 

board of industrial Development (BID). The BID framed the legislation and it was put 

before the state legislation and passed in the form of “Maharashtra Industrial Act” 

which gave birth to MIDC, as a separate corporation an August 1, 1962.   

                                                            
5 Kanchan Banerjee, ‘MAHARASHTRA- Economic Picture Brightens Ahead in Race’ .Vol 3(8) 
APRIL 2013. 
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A small ceremony at Wagle Estate Thane, under the chairmanship of the Chief 

Minister Shri Y. B. Chavan, marked the birthday of MIDC on August 1st, 1962. Thus 

the MIDC started in 1962 with Wagle Estate Thane was the first industrial area. 

MIDC areas are spread all over the state of Maharashtra. 

1.5 Need of the study: 

 The future belongs to countries with a solid and dynamic private sector, 

capable of creating jobs, contributing to GDP growth and generating innovative ideas. 

Entrepreneurship is a critical aspect of the knowledge economy and India has a large 

pool of entrepreneurs, who have the ability to make a difference and provide a further 

boost to the Indian economy. For the country to reach such a scale there is a growing 

realization that fostering entrepreneurship is the only way to do it 

 India needs entrepreneurs for two reasons  

 First, to create employment and wealth and  

 Second to get the maximum out of the available opportunities. 

 It is seen that entrepreneurs are most successful when they have access to the 

human, financial and professional resources they also require a favorable environment 

in which government policies promote and safeguard entrepreneurs. This network is 

described as the entrepreneurship ecosystem. This ecosystem can be enhancing and 

supportive depends up on the abundance or scarcity of resources in the environment. 

 The 21st century needs more entrepreneurs who will create more jobs, as it is 

the need for sustenance in this uncertain global economy, it is equally important to 

ensure that the jobs created are socially, economically and environmentally 

sustainable. To achieve this goal, an entrepreneurial ecosystem is the future roadmap. 

 Thus the researcher took up this study to evaluate the entrepreneurial 

ecosystem in Kolhapur MIDCs, to find out the various facilitating factors and 

obstacles faced by the entrepreneurs here and make suggestions to build an 

ecosystem, which is conducive to entrepreneurship. 

This research aims to study the entrepreneurial climate prevailing in 

Shiroli and Gokulshirgaon MIDCs in Kolhapur. 
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1.6 Objectives of the study: 

1) To review the entrepreneurship vision of India.  

2) To take cognizance of the promotional factors of MIDC towards 

entrepreneurship development in Shiroli and Gokulshirgoan MIDCs. 

3) To study the different types of entrepreneurs prevailing in Shiroli and 

Gokulshirgaon MIDCs 

4) To explore the motivating factors and barriers faced by entrepreneurs of Shiroli 

and Gokulshirgaon MIDCs. 

5) To identify the scope for new entrepreneurs in Shiroli and Gokulshirgaon 

MIDCs under the existing entrepreneurial ecosystem. 

6) To offer a package of suggestions to different stakeholders (Government, 

Industrial Association, Chamber of Commerce, Educational Institute and 

Students aspiring to be entrepreneurs for further boosting of entrepreneurship in 

the region. 

1.7 Hypothesis:  

1) Ho : There is no significant difference between the capital growth and the 

growth in employment generation. 

H1 : There is a significant difference between the capital growth and the 

growth in employment generation. 

2) Ho: There is no significant difference between employment generated by 

need based and opportunity based entrepreneurs. 

H1 : There is significant difference between employment generated by need 

based and opportunity based entrepreneurs. 

3) Ho : The age of the company and their capital wise growth are independent. 

H1: The age of the company and their capital wise growth are dependent. 

1.8 Research Methodology 

 Given the increasing and significant impact of Entrepreneurship in wealth 

creation and employment generation, the researcher considers the subject to be of 

great importance in growth and development of the country. Each entrepreneurship 

ecosystem is unique; each ecosystem is the result of the various elements interacting 

with each other, affecting and being affected by each other.  
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 The methodology adopted for this study included one to one interviews with 

entrepreneurs and other stakeholders in the entrepreneurial ecosystem (such as the 

banking and financial sector as well as chambers of commerce, entrepreneurial 

associations etc.) in Shiroli and Gokulshirgaon industrial areas. The theoretical 

background has been developed on the basis of literature review and discussion with 

entrepreneurs. The analysis and findings were developed through in-depth interviews 

with the entrepreneurs by using an enquiry schedule; also an observation method was 

used. For convenience, the researcher has grouped the different elements of the 

ecosystem into six general categories: a favorable culture, helpful policies and 

leadership, availability of adequate and appropriate finance, quality human capital, 

markets for products and institutional and infrastructural supports. A classification 

of the entrepreneurs interviewed has been done in terms of some key parameters such 

as sectors, turnover, employment, age and time period. The Study examines 

entrepreneurship across the range of parameters to identify and understand its 

enabling   and hindering factors.  

1.8.1 Sample Design and Selection:   

A) Stratified Proportionate Sampling Method has been adopted, 

 which is explained as below. 

Sample size: (n) 

Sample size (n) for the population of N= 1080 industries: finite population. 

n= ((z2* p* q)*N) / (e2 *(N-1) +z2 *p*q) 

Where N= 1080-finite population size 

e=0.049=4.9% precision error 

p= 0.5 proportion of the result success 

z=1.96 critical value of z at 5% level of significance OR 95% confidence limit 

in which result   lies. 

n = (z2* p* q)*N/ (e2 *(N-1) +z2 *p*q) = 292.089249  

n = 293 or 300 approx.  

 In order to study the entrepreneurial ecosystem prevailing in the two MIDCs 

the number of registered firms under DIC (upto year 2012) were considered as total 

population, which came up to 1080 registered units. By using precision rate and 
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significance level i.e.5%  or 95% confidence level the sample size (or n) came up to = 

300 Companies. 

B) Applying Stratified Sampling Method For Two Strata with their sub strata. 

Table 1.1 Applying Stratified Sampling Method For Two Strata – 

 Gokulshirgaon 
MIDC 

Shiroli. 
MIDC 

Total 

Actual registered industries 593 487 N=1080

Proportions 0.5490 0.4509  

Ratio or proportion 0.55 0.45  

 55 45  

Ratio or proportion 11 09 20 

 11/20*300 09/20*300  

Strata of sample 165 135  

Table 1.2 Industries from Gokulshirgaon MIDC selected according to sectors as 

substrata  

Strata Sector Actual no of 
industries 

Proportion of strata 
(rounding) 

I Engineering 457 57 

II Trading 94 12 

III Chemical 08 01 

IV Others 34 04 

Total  593 p=74 

Table 1.2.1 Stratification of 165 industries from various sectors in Gokulshirgaon 

MIDC 

Type of industry  Actual no in sample 
Engineering 57*165/74 127 

Trading 12*165/74 27 

Chemical 01*165/74 02 

Others 04*165/74 09 

Total  n1 =  165 
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Sample selection by random sampling in each stratum is as below. 

1)  For Engineering: 127 companies selected from 457 by random sampling. 
2)  For Trading: 27 selected from 94 by random sampling. 
3)  For Chemical: 02 selected from 08 companies by random sampling. 
4)  For Other group companies: 09 selected out of 34 by random sampling. 

Table 1.3 Industries from Shiroli MIDC selected according to sectors as substrata 

Strata Sector Actual no of 

industries 

Proportion of strata 

(rounding) 

I Engineering 318 09 

II Trading 35 01 

III Chemical 40 01 

IV Others 94 03 

Total  487 p=14 

Table 1.3.1   Stratification of 135 industries from various sectors in Shiroli MIDC 

Type of industry  Actual no in sample 

Engineering 09*135/14 87 

Trading 01*135/14 10 

Chemical 01*135/14 10 

Others 03*135/14 28 

Total  n2 = 135 

Sample selection by random sampling in each stratum is as below. 

1)  For Engineering: 87 companies selected from 318 by random sampling. 
2)  For Trading: 10 selected from 35 by random sampling. 
3)  For Chemical: 10 selected from 40 companies by random sampling. 
4) For Other group companies: 28 selected out of 94 by random sampling. 

1.8.2 Sources of Data 

 This research is based on both primary and secondary data. 

Primary Data: 

  For the purpose of studying the entrepreneurial ecosystem in the two MIDCs - 

Shiroli and Gokulshirgaon primary data has been collected through an enquiry 

schedule. The respondents were the entrepreneurs of the selected companies. An 

informal discussion was also done with the other stakeholders. 
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Secondary Data: 

 In order to study and analyze the trend of entrepreneurial activities the data 

published by authenticated agencies such as District Industries Centre, Shiroli 

Manufacturing Association Kolhapur and Gokul Shirgaon Industrial Manufacturing 

Association was taken. In order to find out the entrepreneurial trends in the country 

the literature published in international and national bulletins, government reports, 

books and journals were referred and duly acknowledged wherever necessary. The 

reference of the same is incorporated. 

1.8.3 Statistical Tool for Analysis:  

  The suitable Non Parametric test (chi-square, Kruskal- Wallis Test) and 

parametric test (Std. Deviation, Skewness, Kurtosis, Measures of Central Tendencies, 

Ratio Analysis) were used accordingly to test the hypothesis and objectives of the 

study. 

1.9    Scope of the Study: 

 Entrepreneurship flourishes due to the cumulative result of a number of key 

triggers such as individual motivations, urge, socio-cultural attitudes, access to early 

stage finance, education as well as the overall business environment. This study took 

a review of the factors that have advanced Entrepreneurship in the region and also 

attempted to highlight various other factors that would further encourage and facilitate 

even greater growth.  

The study is related to entrepreneurial activities in Shiroli and Gokulshirgaon MIDC. 

It includes firms registered with District Industries Centre. 

1.10 Limitations of the Study: 

  There were some limitations in the study which might have limited the 

effectiveness of the research, they were. 

1. The study is focused only on two MIDCs namely Shiroli and Gokulshirgaon 
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1.11 Design of the Thesis: 

Chapter-I : Introduction: 

 In this chapter an introduction to the title of the research and a detailed 

research design is highlighted by the researcher. This chapter includes the objectives 

of the study, the methodology adopted, the sources tapped for data collection, the 

sampling design, need and the scope of the study. 

Chapter-II :  Entrepreneurship Vision of India: 

 In this chapter entrepreneurship vision of India has been studied by reviewing 

the importance placed for entrepreneurship enhancement in the various five year plans 

of government of India and also highlighting the work undertaken by various 

institutions and agencies at national, state and local level to enhance entrepreneurial 

ecosystem in the country. This chapter is based on the study of secondary data 

available. 

Chapter-III :  Review of Related Literature 

 In this chapter a review of past literature on entrepreneurship is done from 

different sources and presented in a summarized form. 

Chapter-IV :  Interlinking Education, Innovation and Entrepreneurship 

 Education, Innovation and Entrepreneurship together, are the cornerstones of 

inclusive and sustainable growth. A healthy entrepreneurial environment is supported 

by a dynamic academic culture with innovation, linking the two as creator of new 

ideas and opportunities. Thus chapter fourth highlights the importance of education 

and innovation for enhancement of entrepreneurship. 

Chapter-V :  Data Presentation and Analysis 

 In this chapter the collected information is analyzed and presented in a proper 

tabular form without loss of important features of the data, the tables are supported 

with diagrammatic representation. Appropriate statistical tools and techniques are 

used with the help of Excel and SPSS package. The hypotheses are also tested.  
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Chapter–VI :  Findings and Suggestions 

 On the basis of the relevant data collected and statistical analysis done, 

findings are drawn and presented. In the light of the findings drawn, the researcher 

has made a humble attempt to suggest remedial measures to overcome any of the 

problems faced by the Entrepreneurs and also highlight the existing entrepreneurial 

ecosystem in the two MIDCs-Shiroli and Gokulshirgaon in Kolhapur. The scope for 

future study is also suggested 

Annexure 

 Enquiry Schedule. 

 Bibliography.  
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CHAPTER 2 

ENTREPRENEURSHIP VISION OF INDIA. 
 

2.1 Basics of Entrepreneurship 

 The term “Entrepreneurship” comes from the French verb “Entreprendre” and 

the German word “unternehmen”, both means to “undertake”. The necessity of 

entrepreneurship for production was first formally recognized by Alfred Marshall in 

1890 in his famous book ‘Principles of Economics’. Bygrave and Hofer in 1891 

defined the entrepreneurial process as ‘involving all the actions and activities 

associated with perceiving of opportunities and creation of organizations’. In 1934 

Joseph Schumpeter introduced the modern definition of entrepreneurship, according 

to him “the carrying out of new combinations we call ‘enterprise’,” and “the 

individuals whose function it is to carry them out we call ‘entrepreneurs’ ” 

Schumpeter associated entrepreneurship to the creation of five basic new 

combinations namely: introduction of a new product, introduction of a new method of 

production, opening of a new market, the conquest of a new source of supply and 

carrying out of a new organization of industry.  

 One school of thought on entrepreneurship suggests that role of the 

entrepreneur is that of a risk-bearer in the face of uncertainty and imperfect 

information. Modern school of thought claims that the role of the entrepreneur is that 

of an innovator. Leibenstein (1966) claims that the dominant, necessary 

characteristics of entrepreneurs are that they are gap-fillers, they have the ability to 

perceive where market fails and develop new goods or services that the market 

demands. Thus, entrepreneurs have the special ability to connect different markets 

and make up for market failures and deficiencies. Peter Drucker (1985) proposed that 

‘entrepreneurship’ is a practice. Gallup. (source : gallup 2011 data) defines an 

entrepreneur as an individual who proactively seeks to generate value through 

expansion of economic activity and who creatively responds to challenges and needs 

encountered in the process of accomplishing this outcome.  

 This means that entrepreneurship is not characterized by just making plans 

that are not materialized. Entrepreneurship begins with action which leads to the 

creation of new organization. This organization may or may not become self-
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sustaining and may even not earn significant revenues at times, but when individuals 

form a new organization, we can say they have entered the entrepreneurship 

paradigm. 

 Thus definition of entrepreneur can be generalized by combining the above 

thoughts as entrepreneurs are risk-bearers, leaders, coordinators, organizers, gap 

fillers, decision makers and innovators or creative imitators. By encouraging and 

cultivating these qualities among the people, the society and the government can add 

to the country’s supply of domestic entrepreneurs.   

Basic Types of Entrepreneurship  

The starting point of entrepreneurship could be to define its type. The two types of 

entrepreneurship may be classified as:  

1.  Opportunity-based entrepreneurship - An entrepreneur perceives a business 

opportunity and chooses to pursue this as an active career choice. 

2.  Necessity-based entrepreneurship - An entrepreneur is left with no other viable 

option to earn a living. It is not the choice but compulsion, which makes him/her, 

choose entrepreneurship as a career.  

 In this research distinguish between “opportunity-based” and “necessity-

based” entrepreneurship; is done as, the opportunity-based spots a market opportunity 

and grabs it to make productive use of it, while the need-based entrepreneurship refers 

to the one who has taken up self-employment/start a small business due to lack of 

other options (job).i.e. being pushed into entrepreneurship as other options for work 

were absent or unsatisfactory. 

 Entrepreneurs are found in various types of business occupations. They may 

be termed as industrial entrepreneur, business entrepreneur, trading entrepreneur, 

corporate entrepreneur, social entrepreneur and agricultural entrepreneur. Further they 

can also be categorized as under. 

o Innovating entrepreneur 

o Imitating entrepreneur 

o Fabian entrepreneur 

o Drone entrepreneur 
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Innovating Entrepreneurship is characterized by smartly assembling of 

information, idea and the analysis of results deriving from noble combinations of 

factors. Such Entrepreneurs introduce new products and services, uses new methods 

of production and find new markets. These types of entrepreneurs are highly talented 

and motivated, and innovation is their key function. 

Imitative entrepreneurship is characterized by readiness to adopt successful 

innovation. They only imitate; techniques and technologies innovated by others. Such 

entrepreneurs are most suitable in developing countries as there is scarcity of capital 

and skill labors in the developing nations, which hinders innovative entrepreneurs. 

Fabian entrepreneurship is characterized by great caution and skepticism in 

practicing any change. Such entrepreneurs have neither the will to introduce new 

changes nor the desire to adopt new methods. Unless they fear of making a big loss, 

they are never ready to change. They are dominated by customs, religion, traditions 

and past practices. They are not interested in taking any risk.  

Drone entrepreneurship is characterized by a refusal to adopt and use opportunities 

to make changes in production or adopting new methods. Such entrepreneurs do not 

want to introduce any change under any circumstances and stick with the traditionally 

introduced methods and dying technology only. 

2.2. India’s Entrepreneurship Vision Can Be Seen Through The Five-Year Plans 

In India 

 The planning commission was set up in March 1950, by a resolution of the 

government of India, which defined the scope of its work. 

1) First Five-year Plan (1951-56): 

 The central objective of public policy in India, since independence, has been 

the promotion of rapid and balanced economic development. The First Plan was 

intended as a step in that direction. The First Plan was formulated with the following 

aims in view: 

i. To restore the economy which had badly gone down. 

ii. To check the prevalent inflationary pressures. 

iii. To ease the food and raw material position; build up the transport system  
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iv. To initiate measures of social justice on a wider scale and operate substantial 

development programmes which could lay down the foundation for future 

progress. 

v. To set up viable administrative and other organizations for development 

purposes. 

 The First Plan was up to March, 1956. It laid the foundation for a social and 

economic order based upon the values of freedom and democracy, a socialistic pattern 

of society  

2) Second Five-year Plan (1956-61): 

 The Second Plan was considered more ambitious than the First Plan. It 

provided for about double, the development expenditure than that given by the earlier 

plan. The vision of entrepreneurship of India was seen from this plan only. The aims 

of the Second Plan were formulated as follows: 

i.  A sizable annual increase of 5 per cent in the national income; so as to raise 

the level of living. 

ii.  Provision of additional employment to about 10 million people. Reduction of 

inequalities in income and wealth which will lead to more even distribution of 

economic power. 

iii.  Rapid industrialization of the country with particular emphasis on the 

production of iron and steel and development of basic and key industries.  

  Second Plan was based on the Nehru-Mahalanobis model of development. 

Basic strategy of this model were- 

(a) Development through industrialization. 

(b)  Industrialization through basic and heavy industries. 

(c)  Development of basic and heavy industries through increasing role of the 

State. Thus Public Sector was assigned an important role in the Nehru-

Mahalanobis model of growth, which was percolated in the subsequent plans 

also. 
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3) Third Five-year Plan (1961-66): 

 The Third Five year Plan aimed to give a more precise context to the social 

objectives of the Constitution, and its realization. The aims of the Third Plan were as 

follows: 

i.  To secure 5 to 6 per cent annual increase in national income. 

ii.  In order to meet the needs of the growing population; industry and exports, 

this plan aimed to increase agricultural production, and achieve self 

sufficiency in food grains.  

iii  To establish gender equality in opportunity and bring about a more even 

distribution of income and wealth, hereby  a more even distribution of 

economic power. 

iv.  To expand basic and key industries like steel, fuel, power and chemical. 

Enhance machine-building capacity so that the further requirements of 

industrialization could be met from the country’s own resources. 

v.  With the maximum utilization of the manpower resources in the country, 

ensure a substantial expansion of employment opportunities. 

 The insufficient rate of growth of the economy and difficulties faced in the 

implementation of the Third five year plan delayed the Fourth Plan by three years. 

4) Fourth Five-year Plan (1969-74): 

 The Fourth Plan was implemented from April, 1969. It aimed at accelerating 

the momentum of development in conditions of reduced uncertainties and stability. 

i.  To undertake activities to an extent that would help maintaining stability and 

lead towards self-reliance. 

ii.  To achieve self sufficiency in agriculture and related primary production 

which had been neglected. 

iii.  To plan industrial activity, for future technological advancement and to bring 

about an even distribution of industrial activity and enterprise. 

iv. To increase immediate employment and future employment potential; by 

helping the large number of small producers. 

v.  To establish prices through buffer stocks and even out supplies of food grains. 
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vi. To use appropriate fiscal policy and legislations for reducing concentration of 

economic power; and 

vii. To utilize Panchayati Raj institutions in local planning and an integrated 

cooperative structure for realizing social and economic democracy in the 

countryside. 

viii. To raise exports at 7 % annually. 

5) Fifth Five-year Plan (1974-79): 

 The draft of the Fifth five year plan was introduced and implemented through 

Annual Plans till September, 1976 when the National Development Council approved 

the Fifth Plan for 1974-79. The Fifth Plan retained the objectives of the Draft Plan. 

They were: 

i. National program for minimum needs and social welfare.  

ii. Removal of poverty and expansion of   productive employment and proper 

utilization of exiting skills and equipment. 

iii. The Fifth Plan projected a target growth rate of five and a half per cent which 

was higher than the rate at which the economy had grown over the years. 

Greater emphasis on self-reliance implied that a higher level of savings had to be 

generated domestically to respond to the required level of investment.  

6) Sixth Five-year Plan (1980-85): 

 The objectives of the Sixth Plan were: 

i.  To eliminate unemployment and underemployment progressively; reduction in 

the incidence of poverty.  

ii. To develop indigenous sources of energy with proper emphasis on its 

conservation and efficiency.  

iii. To remove disparities in the pace of development and in the diffusion of 

technological benefits. 

iv. To Harmonize the short and long term goals of development by improvement 

of ecological and environmental assets; and 

v. To involve all sections of the people in the process of development through 

education, communication and institutional strategies. 
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7) Seventh Five-year Plan (1985-90): 

 The Seventh Plan emphasized on policies and programmes aimed at rapid 

growth in food production, employment opportunities and productivity within the 

broad framework of growth, modernization, self-reliance and social justice. The main 

objectives of the Seventh Plan were- 

i   To achieve growth, equity and social justice, self-reliance, improved 

efficiency and productivity. 

ii.   To decentralize planning and full public participation in the development. 

iii. To stress on improving the production level by rapid expansion of scientific 

and technological capacity of industries. 

iv. To increase productive employment.  

v.  To undertake execution of programmes which will facilitate the improvement 

in the basic priorities viz., food, work, energy and productivity. 

8) Eighth Five-year Plan (1992-97): 

 The Eighth Plan which should have commenced from 1990-91, could not keep 

the schedule due to political changes in years 1990-91 and 1991-92. The Plan 

commenced on April11, 1992.  

 It focused clearly on policy initiatives in the area of fiscal, trade and 

industrialization sector and human development. The objectives of the Eighth Five 

year Plan were: 

i.  To generate adequate employment so as to achieve near full employment by 

the turn of the century. 

ii. To Universalize elementary education and complete eradication of illiteracy 

among people in the age group 15 – 35 years. 

iii. To strengthen infrastructure (energy, transport, communication, irrigation) in 

order to support growth process on a substantial basis. 

 Till the Seventh Plan, the State was assigned a major role in the development 

process, but after 1991, The New Economic Policy introduced in India which was 

based on liberalization, privatization and globalization gave more importance to 

market forces and private sector.  
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9) Ninth Five-year Plan (1997-2002): 

 The Ninth Plan came into operation from April 1, 1997. Its objectives were-  

i.  To prioritize agriculture and rural development with a view to generate 

employment and eradication of poverty. 

ii.  To accelerate the growth rate of the economy with stable prices. 

iii. To provide the basic minimum amenities of safe drinking water, primary 

health care facilities, universal primary education, etc. 

iv.  To contain the growth rate of population. 

v.  To ensure environmental sustainability of the development process through 

social mobilization and participation of people at all levels. 

vi.  To empower women and socially disadvantaged groups such as Scheduled 

Castes, Scheduled Tribes and Other Backward Classes and Minorities as 

agents of socio-economic changes and development; and 

vii. To promote people’s participatory institutions like Panchayati Raj Institutions, 

Cooperatives and Self-Help Groups. 

10) Tenth Five Year Plan (2002-2007): 

 The Tenth Five Year Plan (2002-2007) aimed at an indicative target of 8% 

GDP growth for the plan period. The plan aimed at the following key objectives: 

i.  To reduce poverty ratio, providing gainful high quality employment to the 

additional labor force over the tenth plan period. 

ii.  To enroll all children in schools and complete 5 years of schooling; Increase in 

literacy rate to 75% within the plan period. 

iii.  To reduce gender gaps in literacy and wage rates by at least 50%. 

iv.  To identify measures to improve efficiency, unleash entrepreneurial energy 

and promote rapid and sustainable growth. 

v.  To achieve, around Rs.800 billion of disinvestment over 5 years and increase 

FDI inflows annually to at least $7.5 billion. 

vi.  To create confidence in FDI that it would contribute to growth of industries. 

vii. To introduce reform in taxes, labor laws and administrative system. 
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viii. To adopt private partnership in physical and social infrastructure. 

ix.  To introduce reform in power sector and remove all bottlenecks in energy, 

transport and water infrastructures. 

x.  To remove all legal bars to the growth of agricultural trade as well as agro, 

small-scale and cottage industries. 

xi.  To make the economy competitive with that of the rest of world. 

11) Eleventh Five Year Plan (2007-12): 

 The Eleventh Five Year Plan aimed at setting ‘a faster more broad based and 

inclusive’ growth at the average annual rate of 9 per cent. The objectives of the 

eleventh plan are given below: 

i.  To accelerate GDP growth from 8 per cent to 9 per cent. 

ii.  To create 70 million new work opportunities. 

iii.  To reduce educated unemployment to below 5 per cent. 

iv.  To raise real wage rate of unskilled workers by 20 per cent. 

v.  To reduce infant mortality rate to 28 and maternal mortality rate to 1 per 1000 

live births. 

12) Twelfth Five Year Plan (2012-17): 

 The Twelfth Five Year Plan will cover the period from year 2012-17. The 

Plan is expected to be different than all the earlier plans. This is basically because of 

the differences in the economic environment in which the plan has to be 

operationalized. Among these differences, the three major differences are-:  

The first is the demographic shift with a rising proportion of young workers in the 

North, the opposite phenomenon of a rise in the old age dependency ratio in the South 

and a massive shift of population from rural to urban areas. The second is the shift of 

the centre of gravity of the global economy to Asia, most particularly the rise of 

China. The third is the growing pressure to dematerialize growth, partly because of 

environmental concerns (e.g., global warming) and partly because of resources 

scarcities.  

Keeping this in view, new priorities identified in the development plan were- 
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i. To connect slow growth regions and remote areas (e.g., the tribal belt, the 

Northeast, the Gangetic plan and Kashmir) to the fast-growing mainstream 

economy. 

ii.  To provide top-quality vocational training to widen opportunities for younger 

workers. 

iii.  To reconstruct the plethora of anti-poverty and affirmative action programmes 

as a structured social security system. 

iv. To move Indian agriculture from a low-productivity-staple producing system 

to a rising productivity, commercially oriented sector. 

v.  To reinvent the process and management of urbanization. 

vi.  To build much stronger economic links with China and East Asia. 

vii. To cope with the risks of climate change. 

 The above are the areas where our present policies are inadequate and need 

urgent changes. 

2.3 Entrepreneurship Development Must Be Truly Supported 

 Entrepreneurship is the process of creating value by putting together a unique 

combination of resources to exploit an opportunity. Entrepreneurship also means the 

readiness and skill of an individual or groups to find out investment opportunities, 

start business ventures and operate them successfully. According to Howard 

Stevenson, “entrepreneurship is the pursuit of opportunity without regards to 

resources currently controlled”.  

Entrepreneurship development has the capacity to achieve the following: 

1) Generation of employment through the creation of new business activity. 

2) Utilization of the available manpower and resources that might have remained 

unutilized if not put to productive use. 

3) Facilitate and enhance the need for technology. 

4) Entrepreneurship stimulates growth by enhancing demand and supply 

5) Entrepreneurship development creates independence, wealth and status for 

individuals. 

6) Promotes productivity by means of creativity and innovation. 

7) Develops the economy and increases the nation's GDP.  
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 This highlights the need for individuals to embrace entrepreneurship as a 

career option, a way of life and a means to uplift the society and country at large.  

2.3.1 Indian Institutions Prompting Entrepreneurship  

 In India the Ministry of Small Scale industries is the administrative ministry 

for all matters related to small scale and village industries. It design and implements 

policies and programmes for promotion and growth of small industries. The policy 

measures include the setting up of a network of institutions to provide a 

comprehensive range of services and common facilities for budding entrepreneurs. 

These entrepreneurship promoting institutions are functioning as central level 

institutions/agencies, state level institutions/agencies, non government organizations, 

industry associations and research and development laboratories. Researcher 

attempted to study the various promotional measures undertaken by these institutions, 

highlighted as below- 

2.3.1.1 Associated Chamber of Commerce and Industry of India (ASSOCHAM)  

 ASSOCHAM initiated its endeavor of value creation for Indian Industry in 

1920. It has contributed significantly by playing a catalytic role in shaping up the 

Trade, Commerce and Industrial environment of the country. Today ASSOCHAM has 

emerged as the fountainhead of Knowledge for Indian industry, which is all set to 

redefine the dynamics of growth and development in the technology driven cyber age 

of 'Knowledge Based Economy'. ASSOCHAM derives its strength from its Promoter 

Chambers and other Industry/Regional Chambers/Associations spread all over the 

country. It is a representative organ of Corporate India, 

It’s Vision - Empower Indian enterprise by inculcating knowledge that will be the 

catalyst of growth in the barrier less technology driven global market and help them 

upscale, align and emerge as formidable player in respective business segments.  

It’s Mission - Its mission is to impact the policy and legislative environment so as to 

foster balanced economic, industrial and social development. It believes education, 

IT, BT, Health, Corporate Social responsibility and Environment to be the critical 

success factors.  
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2.3.1.2. Confederation of Indian Industry (CII)  

 The Confederation of Indian Industry (CII) works to create and sustain an 

environment conducive to the growth of industry in India, partnering industry and 

government alike through advisory and consultative processes. CII, India's premier 

business association; is a non-government, not-for-profit, industry led and industry 

managed organization, founded over 114 years ago. CII catalyses change by working 

closely with government on policy issues, enhancing efficiency, competitiveness and 

expanding business opportunities for industry through a range of specialized services 

and global linkages. Major emphasis is laid on projecting a positive image of 

business, assisting industry to identify and execute corporate citizenship programmes. 

Role: Primary goal is to develop Indian industry and to ensure that government and 

society as a whole, understand both the needs of industry and its contribution to the 

nation's well being. This is done by adopting a proactive and partnership approach 

with the government on various national and international issues concerning the 

Indian economy. It closely interacts on policy issues at both, the central and state 

levels.  

2.3.1.3. The Council of Scientific & Industrial Research (CSIR)  

 It is the premier autonomous industrial R&D organization in India; constituted 

in 1942 by a resolution of the then Central Legislative Assembly. CSIR aims to 

provide industrial competitiveness, social welfare, strong Scientific and Technological 

base for strategic sectors and advancement of fundamental knowledge.  

The Strategic Road Map designed for CSIR as it stepped into the new 

Millennium:  

1)  Re-engineering the organizational structure  

2)  Linking research to marketplace  

3)  Mobilizing and optimizing the resource base  

4)  Creating an enabling infrastructure  

5)  Investing in high quality science that will be the harbinger of future 

technologies.  

 Today CSIR is recognized as one of the largest publicly funded R&D 

organizations having linkages to academia, industry and R&D organizations. CSIR is 

also party to the prestigious Global Research Alliance with the objective of applying 
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global knowledge pool for global good through global funding. CSIR’s R&D 

portfolio embraces areas as diverse as Aerospace, Biotechnology and Chemicals 

almost all the ABC-Z of Indian Science. 

2.3.1.4 Entrepreneurship Development Institute of India (EDII)  

 The Entrepreneurship Development Institute of India (EDI), an autonomous 

body and not-for-profit institution, set up in 1983, is sponsored by apex financial 

institutions, namely the IDBI Bank Ltd, IFCI Ltd. ICICI Ltd and State Bank of India 

(SBI). The Government of Gujarat pledged twenty-three acres of land on which 

stands the sprawling EDI campus. It is an Acknowledged National Resource Institute 

Engaged in Entrepreneurship Education, Research & Training. The oldest, largest and 

most comprehensive programme run by EDII has the mission of selecting potential 

entrepreneurs, giving achievement motivation training, product selection and project 

report preparation, business management training, practical training etc. 

2.3.1.5. Export Promotion Councils (EPC):  

 At present there are eleven Export Promotion Councils under the 

administrative control of the Department of Commerce and nine export promotion 

councils related to textile sector under the administrative control of Ministry of 

Textiles. These Councils are registered as non-profit organizations under the 

Companies Act/Societies Registration Act. The Export Promotion Councils perform 

both advisory and executive functions. These Councils are also the registering 

authorities under the Export Import Policy. 

2.3.1.6 Federation of Indian Chambers of Commerce and Industry (FICCI) 

 FICCI has empowered Indian businesses, in the changing times, to improve on 

their competitiveness and enhance their global reach. With a nationwide membership 

of over 1500 corporate and over 500 chambers of commerce and business 

associations, FICCI fulfills the shared vision of Indian businesses and speaks directly 

and indirectly for over 2,50,000 business units. FICCI performs the lead role as the 

proactive business solution provider through research, interactions at the highest 

political level and global networking.  

Core Competence:  

1)  A reservoir of experience and expertise in diverse fields  
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2)  Forum for continuous government-industry interface for evolving a shared 

vision on economic matters  

3)  Information superhighway for corporates in India and abroad  

4)  Rallying point for track-two business diplomacy for promoting global trade 

and investment  

5)  Highly trained, experienced and accomplished multidisciplinary intellectual 

capital as its Secretariat  

6)  Specialized organizations and think-tanks to address the present and futuristic 

issues and challenges  

7)  Strong database with connectivity to every conceivable networks to access and 

provide data online to industry, government and business organizations  

8)  Perspective groups to visualize the future challenges and requirements of the 

industry  

9)  International Business Forum to help and guide overseas business partners  

 10)  A state-of-the-art food testing laboratory which has been the referral point for 

the emerging multi-billion food industry in the country  

 11)  Strong global connectivities  

2.3.1.7 Federation of Indian Exports Organization (FIEO)  

FIEO - Set up in October 1965; the Federation of Indian Export Organizations’ is a 

Premier Institution for International Trade representing Indian entrepreneur’s spirit of 

enterprise in the global market. As the apex body of all Indian export promotion 

organizations, FIEO works as a partner of the Government of the India to promote 

Indian exports.   

 Today, FIEO expresses all the dynamism of India's open, liberal and 

progressively market-friendly economic and trade regime, representing the Indian 

export promotion effort in its entirety. The activities of members include 

manufacturing, international trading, investment and joint ventures etc. To foreign 

investors or seller, FIEO is the one-stop organization which will put them in touch 

with a trade partner, backed by its own credentials as an organization of excellence in 

India.  
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2.3.1.8 Indian Institute of Entrepreneurship (IIE)  

 With an aim to undertake training, research and consultancy activities in the 

small industry sector focusing on entrepreneurship development, the Indian Institute 

of Entrepreneurship (IIE) was established in the year 1993 at Guwahati by the 

Ministry of Industry and Government of India, as an autonomous national institute.  

Objectives:  

1)  To organize and conduct training for entrepreneurship development.  

2)  To document and disseminate information needed for policy formulation and 

implementation related to self-employment  

3)  To identify training needs and offer training programmers to Government and 

non-Government organizations engaged in promoting and supporting 

entrepreneurship.   

4) To identify, design and conduct training programmes for existing 

entrepreneurs.  

5)  To prepare and publish literature related to entrepreneurship and industrial 

development.  

6)  To organize seminars, workshops and conferences for providing a forum for 

interaction and exchange of views by various agencies and entrepreneurs.  

7)  To conduct research for generating knowledge to accelerate the process of 

entrepreneurship development.  

8)  To act as a catalyst for development of self-employment/entrepreneurship, 

industry/business.  

9)  To evolve, design and help in the utilization of various media for creating 

entrepreneurship.  

2.3.1.9 National Productivity Council (NPC)  

 NPC aims at propagating productivity, which includes attention to special 

issues and concerns relating to quality, environment, energy, integrated rural and 

community development, women workers etc.  

Mission: Development, Dissemination and Application of knowledge and experience 

in productivity, for promoting consciousness and improvement in productivity, with 

the objective of strengthening the performance and competitiveness of the national 

economy as well as of improving the working conditions and quality of working life.  
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2.3.1.10. Khadi and Village Industries Commission (KVIC)  

Objectives: The broad objectives of  KVIC are. 

  The social objective of providing employment  

 The economic objective of producing saleable articles  

 The wider objective of creating self-reliance amongst the poor and building up 

of a strong rural community spirit.  

Functions: Some of the major functions of KVIC are. 

1) The KVIC is charged with the planning, promotion, organization and 

implementation of programs for the development of Khadi and other village 

industries in the rural areas. 

2) Building up of a reserve of raw materials and implements for supply to 

producers, creation of common service facilities for processing of raw 

materials and provisions of facilities for training of artisans and marketing of 

KVI products.  

3)  The KVIC is also charged with the responsibility of encouraging and 

promoting research in the production techniques and equipment employed in 

the Khadi and Village Industries sector  

4)  Entrusted with the task of providing financial assistance and guidance through 

supply of designs, prototypes and other technical information.  

5)  Undertake directly or through other agencies, research or pilot projects for the 

development of Khadi and village industries.  

2.3.1.11 National Bank for Agricultural and Rural Development (NABARD)  

 NABARD is set up as an apex Development Bank with a mandate for 

facilitating credit flow for promotion and development of agriculture, small-scale 

industries, cottage and village industries, handicrafts and other rural crafts. It also has 

the mandate to support all other allied economic activities in rural areas, promote 

integrated and sustainable rural development and secure prosperity of rural areas.  
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Major Activities-  

1)  Identification of exploitable potentials under agriculture and other activities 

available for development through bank credit.  

2)  Refinancing banks for extending loans for investment and production purpose 

in rural areas.  

3) Providing loans to State Government/Non Government Organizations 

(NGOs)/Panchayati Raj Institutions (PRIs) for developing rural infrastructure.  

4)  Supporting credit innovations of Non Government Organizations (NGOs) and 

other non-formal agencies.  

5)  Promoting participatory watershed development for enhancing productivity 

and profitability of rain fed agriculture in a sustainable manner.  

2.3.1.12 National Entrepreneurship Network (NEN)  

 NEN is a Charitable Trust in India, an initiative of the Wadhwani Foundation. 

NEN was confounded by the team from the Wadhwani Foundation, along with IIT-

Bombay, IIM-Ahmadabad, BITS Pilani, SP Jain Mumbai and IBAB, Bangalore.  

NEN’s ultimate goal is to help create a vibrant economy and drive job-creation in 

India. NEN works towards this goal by inspiring and supporting India’s next 

generation of entrepreneurs, so that more young people start companies and capitalize 

on the many opportunities in today’s India.  

NEN Today: Today, NEN is India’s leader in entrepreneurship education. It provides 

critical support and community to India’s growing pool of young and future 

entrepreneurs. NEN has more than 65,000 individual members, representing the 

largest group of new and future entrepreneurs in India. It employs a two-pronged 

strategy.  

1)  In order to lay the groundwork for the entrepreneurial revolution, NEN works 

with academic institutes, helping them build comprehensive and high-impact 

entrepreneurship programs on their campuses.  

2)  NEN provides support directly to new and young entrepreneurs; this support 

includes information, recruiting and hiring help, access to mentoring and 

access to incubation and funding. 
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2.3.1.13 National Institute For Entrepreneurship And Small Business 

Development (NIESBUD) 

NIESBUD is regarded as the apex body for co-ordination and supervision of different 

agencies associated with the task of entrepreneurial development. It was established in 

1983 by Ministry of Industry of Government of India. 

This organization has been established to discharge the following functions: 

 Evolve effective entrepreneurship training strategies and methodology.  

 Developing of standardized model syllabus for training to different target 

groups.  

 Developing training aids and manuals.  

 Conduct those training programs which are not undertaken by other agencies.  

 Ensuring maximum benefits of training programs.  

 Sharing international experience and expertise in entrepreneurship 

development.  

2.3.1.14 National Institute of Small Industry Extension Training (NISIET)  

 NISIET, came into being in 1960 as Central Institute of Small Industry 

Extension Training (CISIET) at New Delhi. The Institute plays a pivotal role in the 

promotion of small enterprise  

Activities of NISIET:  

1) Centre for Consultancy and Counseling (C-CC)  

2) Centre for Environment Concerns (C-ECO)   

3) Centre for Entrepreneurship and Industrial Extension (C-EIE)  

4) Centre for Industrial Credit and Financial Services (C-ICFS)  

5) Centre for Industrial Planning and Development (C-IPD)  

6) Centre for Information Technology (C-IT)  

7) Centre for Logistics and Integrated Materials Systems (C-LAIMS)  

8) Centre for Promotion and Advanced Management Practices (C-PAMP)  

9) Centre for Policy Research (C-PR)  

 10)  Small Enterprises National Documentation Centre (SENDOC)  
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2.3.1.15 National Small Industries Corporation Ltd. (NSIC):  

 National Small Industries Corporation Ltd. (NSIC) is an ISO 9001 certified 

company. Since its establishment in 1955, it has been working to fulfill its mission of 

promoting, aiding and fostering the growth of small scale industries in the country. 

NSIC carries forward its mission to assist small enterprises with a set of specially 

tailored schemes designed to put them in a competitive and advantageous position. 

The schemes comprise of facilitating marketing support, credit support, technology 

support and other support services like- 

1)  Exhibitions and Technology Fairs  

2)  Buyer-Seller meets  

3)  Export of Products and Projects  

4)  Credit Support.  

5)  Performance and Credit Rating Scheme for small industries.  

6)  Technology Support  

7)  Product design including CAD  

8)  Common facility support in machining, EDM, CNC, etc.  

9)  Energy and environment services at selected centres  

10) Classroom and practical training for skill upgadation  

2.3.1.16 National Science and Technology Entrepreneurship Development Board 

(NSTEDB)  

 The National Science & Technology Entrepreneurship Development Board 

(NSTEDB), established in 1982 by the Government of India under the aegis of 

Department of Science & Technology, is an institutional mechanism to help promote 

knowledge driven and technology intensive enterprises. The Board, having 

representations from socio-economic and scientific Ministries/Departments, aims to 

convert "job-seekers" into "job-generators" through Science & Technology (S&T) 

interventions.  

Objectives:  
 To promote and develop high-end entrepreneurship for S&T manpower as 

well as self-employment. 
  To facilitate and conduct various informational services relating to promotion 

of entrepreneurship.  
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 To network agencies of the support system, academic institutions and 
Research & Development (R&D) organizations to foster entrepreneurship and 
self-employment. 

  To act as a policy advisory body with regard to entrepreneurship.   

2.3.1.17 PHD Chamber of Commerce and Industry (PHDCCI)  

 PHD Chamber of Commerce and Industry, established in 1905, is a dynamic 

Multi-State apex organization working at the grass-root level with strong national and 

international tie ups. PHD Chamber, through its research-based policies, positively 

impacts the economic growth and development of the nation. The Chamber acts as a 

catalyst in the promotion of industry, trade and entrepreneurship. 

Activities  

1) Seminars, Conferences, Workshops.   

2) Networking Opportunities.  

3) Stay Ahead of Competition.  

4) Advisory Services to Business.  

5) Taking Indian Industry Global.  

2.3.1.18. Small Industries Development Bank of India (SIDBI)  

 SIDBI was established on April 2, 1990. The Small Industries Development 

Bank of India Act, 1989 empowered SIDBI to be "the principal financial institution 

for the promotion, financing and development of industry in the small scale sector and 

to co-ordinate the functions of the institutions engaged in the promotion and financing 

or developing industry in the small scale sector. The business domain of SIDBI 

consists of small scale industrial units, which contribute significantly to the national 

economy in terms of production, employment and exports.  

Some Schemes of SIDBI  

1) Direct Finance Schemes  

2) Bills Finance Scheme  

3) Refinance Scheme   

4) International Finance Schemes   

5) Micro Credit  

6) Promotional and Developmental Schemes. 
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2.3.1.19 Small Industries Development Organization (SIDO)  

 Small Industries Development Organization (SIDO) an apex body at Central 

level, for formulating policy for the development of Small Scale Industries in the 

country plays a very constructive role for strengthening this important sector which is 

one of the pillars of the economy of the country., It is now merged with MSME 

(Micro, Small And Medium Enterprise) and is headed by the Ministry of Micro, 

Small And Medium Enterprise. 

It is rendering the services in the following areas:-  

1) Advising the Govt. in policy matters concerning MSME sector.  

2) Providing techno-economic and managerial consultancy, common facilities and 

extension services.  

3) Providing facilities for technology up-gradation, modernization quality 

improvement & infrastructure. 

4) Human resources development through training and skill up-gradation. 

5) Evolving and coordinating policies for development of ancillaries.  

2.3.1.20. Small Scale Industries (SSI)  

 The responsibility of promotion and development of small scale industries 

(SSI) lays primarily with the State/Union Territory (UT) Governments. Office of 

Development Commissioner operates a number of schemes for the MSME sector, 

these are:-  

1) Micro & Small Enterprises Cluster Development Programme (MSE-CDP) 

Scheme for Capacity Building. 

2) Credit Linked Capital Subsidy Scheme for Technology Up gradation.  

3) Credit Guarantee Scheme.  

4) ISO 9000/ISO 14001 Certification Reimbursement Scheme  

5) Participation in the International Exhibitions/ Fairs.  

6) Financial Assistance for using Global Standards (GS1) in bar coding.  

7) Purchase and Price Preference Policy.  

8) Integrated Infrastructure Development (IID Scheme).  

9) Mini Tool Rooms.  

10) Assistance to Entrepreneurship Development Institutes. 

11) Scheme for International Cooperation  

12) Scheme of Surveys, Studies and Policy Research  
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13) Entrepreneurship Development Institution Scheme  

14) Scheme Of Fund for Regeneration of Traditional Industries (SFURTI). 

2.3.1.21 Technical Consultancy Organizations (TCO)  

 It provides a complete package of consultancy services at reasonable rates to 

small and medium enterprises, individual entrepreneurs, government departments and 

agencies, various state level institutions, commercial banks and other institutions in 

their task relating to industrial development and financing. Their services include  

1)  Preparation of project profiles and feasibility studies  

2) Identification of potential entrepreneurs and providing them technical and 

management assistance.  

3)  Undertaking energy audit and energy conservation assignments.  

4)  Project supervision and where necessary, rendering technical and 

administrative assistance.  

5)  Taking up assignments on turn-key basis.  

6)  Undertaking export consultancy for export-oriented projects based on modern 

technology.  

7)  Offering management consultancy services, especially diagnostic study of sick 

units or for improvement in the existing units and their rehabilitation 

programmes.  

8)  Conducting entrepreneurship development programmes and skill upgradation 

programmes.  

9)  Offering merchant banking services.  

2.3.1.22 World Association for Small and Medium Enterprises (WASME)  
 World Association for Small and Medium Enterprises WASME is an 

international NGO having its international headquarters in India. It has been 

spearheading the cause of SMEs around the world. WASME conducts several training 

programs for SME entrepreneurs and their supporting institutions throughout the 

world for their capacity building in the new competitive environment, with particular 

emphasis on women development. Its bi-monthly News magazine, World SMEs 

News, which is circulated to its members and associates around the world, contains 

the latest information on SME related matters. 
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The Rural Small Business Development Centre (RSBDC), set up by WASME with 
the sponsorship of National Bank for Agriculture and Rural Development (NABARD) 
works for the benefit of socially and economically disadvantaged individuals and 
groups in rural areas. Assistance is being provided to both current and potential small 
business owners.  

2.3.1.23 SIDC: Small Industrial Development Centre  
 Small Industries (S.I.) are pivotal in the social development as well as the 
development of infrastructure of small, medium and large scale industries. It aims to 
Modernize Industry by bringing the S.I.s to the level acquired by medium and large 
scale industries to boost the ambitious target to integrate it with industrial community.  

Targets and goals of SIDC 
1.  Technical support through advisors and experts.  
2.  Integrating capacities and to produce products of multidiscipline with higher 

added values and wider market prospects.  
3.  Upgrading products’ quality and upgrading allies to produce subassemblies 

acquired by middle and large scale industries.  
4.  Introducing new products with mature designs.  
5.  Upgrading of employers’ capabilities (legal, accounting, contracting, financing 

ideas, manufacturing processes’ control, etc.).  
6. Upgrading employees’ skills and attitude through on-the-job training on 

professions and quality aspects  
7.  Indulging new technologies to boost quantity, quality and consequently, profit  
8.  Formation of virtual specialized factories in the form of industrial parks and 

communities.  

2.3.1.24 State Financial Corporation: SFC, Maharashtra  
 Established in 1953 as Bombay State Finance Corporation, the Maharashtra 
State Financial Corporation has been playing a pivotal role in Maharashtra’s 
Industrial growth.   
Functions:  

1.  To provide Term Loan assistance to Small and Medium scale industries. 
2.  Encouragement to first generation entrepreneurs.  
3.  Dispersal of industries/service units to the backward and developing areas.  
4. Co-founded the well-known Maharashtra Centre for Entrepreneurship 

Development, Aurangabad.  
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2.3.1.25 District Industries Center (D.I.C.)  
 It is an executive arm of the Industries Department. Its main functions are:  

1.  To work as a facilitator for overall Industrial development of the District.  
2.  To accept & register Entrepreneur Memorandum.  
3.  To help to establish micro, small & medium scale Industries  
4.  To implement various schemes like P.M.E.G.P., Seed Money & D.I.C. loan 

for unemployed educated people for self employment.  
5.  To encourage SSI sector by rewarding "District Awards" to Small Scale 

Industries.  
6.  To coordinate the forum of Zilha Udyog Mitra Committee.  
7.  To Organize Entrepreneurship development Programs for unemployed youths 

for skill up gradation.  
8.  To Implement Package Schemes of Incentives.  
9.  To work as Nodal agency for Central Govt. Programmes.  

2.3.1.26 MSME-DI (formerly-SISI) Mumbai (Maharashtra)  
 Small Industries Service Institute Mumbai along with its Branch Institute at 
Aurangabad looks after the promotion and development of small scale industries in 
districts of Maharashtra State. The main objective of the Institute is to provide 
technical and consultancy services to small scale industry. Provide promotion and 
extension services to small scale/ancillary and tiny units; besides this training, library 
exhibition and economic information, workshop facilities are also provided.  

The main activities of these institutions are as follows:-  
1. Assistance/consultancy to prospective entrepreneurs.  
2. Entrepreneurship development programmes.  
3. Motivational campaigns.  
4. Management development programmes.  
5. Skill development programmes.  
6. Energy conservation.  
7. Pollution control.  
8. Quality control & up gradation. 
9. Export promotion. Ancillary development.  

10. Common facility workshop/lab.  
11. Preparation of directory of specific industry.  
12. Intensive technical assistance.  
13. Coordination with DIC’s.  
14. Linkage with state government functionaries.  
15. Market surveys and other Action plan activities assigned by headquarters  
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2.3.1.27 Centre for Innovation, Incubation, Entrepreneurship  
 The Centre for Innovation, Incubation and Entrepreneurship (CIIE) was 
established at the Indian Institute of Management, Ahmadabad (IIMA) through grants 
from the Government of Gujarat, National Innovation Foundation and IIMA in 2001.  

Objectives of CIIE  
 Centre for Innovation Incubation and Entrepreneurship aims at fostering 
innovation and entrepreneurship development through research, incubation, 
consultancy and training in hi-tech and mass impact technologies to enhance welfare 
and competitiveness of the Indian economy. CIIE plans to gradually build a national 
& international patent and innovator database for use of researchers and the 
incubatees. 

2.3.1.28 Centre for Entrepreneurship Development (CED) 
 In Gujarat, the Government established “Centre for Entrepreneurship 
Development” (CED) in 1979. This is the oldest and longest programme in India, 
which offers entrepreneur development programmes to the new entrepreneurs. The 
programme is designed to prove low cost high quality training. It also covers various 
packages like, project counselling, motivation development, management orientation, 
information on sources for making project plans and overall confidence development. 

2.3.1.29 Institute for Entrepreneurship Development (IED)  
 Uttar Pradesh Government established an Institute of Entrepreneurship 
Development (IED) in collaboration with all the major financial institutes like IFCI 
and IDBI. The main objective of setting up this institute was to give special 
importance to entrepreneurship development needs in the more backward states. IED 
is engaged in organizing training, research and extension activities towards the 
development of potential entrepreneurs, co-ordinate and support EDPs in less 
developed regions, imparting training to the trainers and help the institutions engaged 
in the entrepreneurship development. Other states like Madhya Pradesh and Orissa 
have also set up this type of institutions. 

2.3.1.30 Science and Technology Entrepreneurship Parks (STEPS) 
 Industrial Development Bank of India has taken initiative for setting up 
different STEPs. These parks are National Entrepreneurs Chemical Park (NECP), 
Birla Institute of Technology (BIT) and Regional Engineering College (REC) Trichy. 
These institutions are specialized in machine tools, equipments of electrical control 
and power engineering.  
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2.3.1.31 Entrepreneurial Guidance Bureau (EGB): 

 It is an institution whose primary objective is to guide various entrepreneurs in 

the following areas of activities: 

 Identifying of various investment opportunity.  

 Assisting entrepreneurs in selecting various projects.  

 Preparation of project profiles for different projects.  

 Assisting entrepreneurs in obtaining financial assistance.  

2.3.1.32 Indian Investment Centres (IIC): 

 It is an autonomous non-profit making organization supported by government 

of India. The primary objective of IIC is to promote joint venture projects between 

government of India and foreign countries. This organization has set up EGB to 

identify various investment opportunities and provide various assistance is setting up 

the project. 

2.3.1.33 Entrepreneurial Motivation Centre (EMC): 

 Entrepreneurial motivation centre was set-up in the north eastern regions of 

India. National Institute of Small Industries Extension Training (Hyderabad) provides 

training to officers drawn from different departments. After successful completion of 

training; these officers are posted as heads of different motivation centres’. These 

centres’ usually select entrepreneurs on the basis of performance of psychological test 

and personal interview. It provides guidance with regard to self-employment 

programme. 

2.4 The Bright Future of Entrepreneurship: India Needs An Entrepreneurial 

Ecosystem. 

 Entrepreneurship is essential for a country’s economy to thrive. Though India 

is home to some of the best known companies, offering jobs to many, it has been 

often criticized for the lack of its entrepreneurial ecosystem. The country ranks 132 

out of 185, a very low rate on comparative ratings across entrepreneurship, innovation 

and ease of doing business. (Doing Business 2013). There are roadblocks that hold 

back entrepreneurial activity in India, such as - 

1) Government regulations and procedures are stringent, complex, time-

consuming and costly for a new venture. 
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2)  Banks and financial institutions are hesitant to lend to first-generation 

entrepreneurs and to MSMEs in general, this approach of the banks imposes 

restriction on the entrepreneurs’ credit absorption capacity and growth.  

3) Established businesses are not actively engaging and coming forward with 

mentoring to the  emerging ventures. 

4)  Educational institutions have not yet involved themselves in promoting 

entrepreneurship over careerism.  

5) Lack of awareness among entrepreneurs and lack of collaboration between all 

stakeholders of the entrepreneurial ecosystem leads to a hindrance in the 

entrepreneurial spirit in India. 

  However, it is encouraging to see that currently the scenario is changing. The 

recent announcement by the Ministry of Finance, Ministry of Micro Small and 

Medium Enterprises, Ministry of Agriculture and Ministry of Information Technology 

to promote angel investment and early funding to startups and SMEs in India is a 

positive step in this direction. (source: Micro, Small and Medium Enterprise Finance 

in India. 2012). This can be a turning point as it aims at encouraging investments from 

the government and the private sector and also recommend steps to build an 

entrepreneurial ecosystem.  

  If all this is implemented in good faith and as planned, the entrepreneurial 

landscape in the country would change for better. A report by the Department of 

Science and Technology stated that less than 30% of incubated companies in India 

sustains, while the rest perish (According to DST, a successful business is one which 

has managed to survive at least five years). The success rate found in the US, Canada 

and several other developed economies is between 65% and 70%. (Source: Doing 

Business - 2013). This shows India has a long way to go.  

 The need of the hour is therefore an entrepreneurial ecosystem that should be 

nurtured and promoted in the Indian economy. It is important not to copy the success 

of another country but shape the ecosystem around our local conditions and unleash 

our local competence.Whether it is manufacturing, retail or IT, Indian SMEs and 

startup will have to play a significant role in bringing to the market new and 

innovative products and services. The power of the Information and Communication 

Technology (ICT) has not been much utilized in our country, venture capital funding 
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is still in an early stage and angel funding is more or less non-existent.  The role of 

government is important in helping to build and support an entrepreneurial ecosystem. 

It is important to nurture an entrepreneurial mindset, among countrymen which will 

help tap the benefits of the entrepreneurial local economy. 

 The government’s recent initiative to promote early funding and  angel 

investment to startups and SMEs in India, encouraging regulatory environment with 

online formalities which have started to emerge, can encourage innovative business 

ventures and lead to a holistic entrepreneurial ecosystem in India, provided they are 

effectively monitored and implemented.  

2.4.1 The Committee on Angel Investment & Early Stage Venture Capital June 

2012- 

 The government has realized the need to improve the Indian entrepreneurial 

eco-system as India is emerging as an attractive destination for risk capital. It was 

therefore, decided to constitute a Committee to examine various concerned issues and 

recommend steps for accelerating Angel Investment & early stage Venture Capital in 

India. 

 The Committee identified five major drivers for creating a vibrant 

entrepreneurial ecosystem. 

1. Catalytic government policy and regulatory framework: Under this the 

following steps should be taken. 

a)  Facilitate investments. 

b)  Enhance and scale-up venture incubation programs. 

c)  Ease entrepreneurial activity. 

d) Ease exits for investors. 

e)  Establish expeditious procedures for closing of businesses. 

2.   Easy access to equity capital and debt: 

a)  Remove regulatory hurdles that inhibit domestic fund raising. 

b)  Government should establish a “Fund-Of-Funds (FOF)” to seed other early 

stage venture funds. 

c)  Develop and scale-up debt offerings. 
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3. Businesses as entrepreneurial hubs: 

a)  Private sector should participate in setting up and operating incubators in 

PPP or other appropriate models including for profit. 

b) Industry bodies and chambers of commerce should drive greater 

collaboration between established and emerging businesses, leading to: 

Greater collaboration both as a buyer and a supplier and greater Merger & 

Acquisition activity. 

4. Culture and institutions which encourage entrepreneurship over 

careerism:  

a)  Upgrade courses and programs. 

b) Enhance linkages between educational institutions and entrepreneurial 

ecosystem. 

c)  Promote innovation and commercialization. 

d)  Celebrate success stories. 

5. Adequate and effective collaboration forums: 

a)  Develop online portals. 

b)  Encourage creation of collaborative forums along the lines of TiE (The 

Indus Entrepreneurs) and NEN (National Entrepreneurship Network) to 

make mentorship networks available to a wider section of entrepreneurs.  

c)  Set up Innovation Labs (iLabs). 

Key recommendation of the Committee: The National Entrepreneurship Mission  

 The Committee has made extensive recommendations that are relevant to a 

number of stakeholders both within the Governmental and Regulatory arena and those 

outside their immediate purview. The Committee believes however, that to build a 

vibrant entrepreneurial ecosystem leading to significant employment and wealth 

creation in the country, there has to be a sustained and continuous focus on the 

simultaneous and coordinated implementation of the above measures.  
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2.5 Maharashtra - An Over View. 

 Maharashtra is a state in the western part of Indian peninsula. The state is 

bordered by the Arabian Sea to the west, Gujarat and the Union Territory of Dadra 

and Nagar Haveli to the northwest. Madhya Pradesh to the north east. Chhattisgarh to 

the east. Karnataka to the south, Andhra Pradesh to the south east and Goa to the 

south west. The state extends between the latitudes 15.6° North and 22.1° North and 

longitudes 72.6° East and 80.9° East. 

 It is the second largest state in India in terms of population and third largest in 

terms of geographical area spread over 3.08 lakhs sq.m. It is one of the foremost states 

in the country in terms of investment and economic growth. As per the preliminary 

estimates the state GSDP (Gross State Domestic Product) is 14.93 percent of National 

GDP. The state covers an area of 307,731 km square and has a population of 112,372, 

972 (2011 census). Maharashtra has several natural ports, the principal ports; The 

Jawaharlal Nehru Port and Mumbai Port are located in Mumbai, the capital of 

Maharashtra. It is also the largest city and financial capital of India which houses the 

two largest stock exchanges of the country. Maharashtra is the third-most urbanized 

state with urban population of 45% of whole population.  

 
Maharashtra is divided into 35 districts, which are grouped into six divisions. 

Fig: 2.1 Division of Maharashtra 
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 Maharashtra occupies a very significant position in the industrial economy of 

India. However, over the period of time Maharashtra’s share in India’s industrial 

sector has declined. The performance of the manufacturing sector of Maharashtra was 

poor with respect to employment, output and fixed capital. The location quotient also 

registered a fall for many industries implying that the localization of industries in the 

state is declining. The manufacturing sector of the state faces many problems such as 

industrial disputes, high state taxes and high power tariff with shortage of electricity 

and rising systemic inefficiencies.  

Fig 2.2          MSMEs Struggle To Access Formal Sources Of Debt  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source : Fourth All India Census of MSME sector Report; Key stakeholder 
interviews 
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Fig 2.3 : Source Of Funds Available To MSME 

 

Source: Fourth All India Census of MSME sector Report; Key stakeholder interviews 

 In order to accelerate the speed of industrial development in the state, it has to 

be nurtured and shaped by right policy initiatives by the government.  

2.5.1 New industrial policy –A big boost for MSMEs in Maharashtra 
 To promote Micro, Small and Medium Enterprises (MSMEs) in the state, 

government of Maharashtra has increased the scope of incentives in its latest 

industrial policy announced for the period 2013-2018. It has a three-tier incentive 

structure – industrial promotion subsidy linked to all taxes paid, interest subsidy 

on interest paid on term loans and incentives for quality enhancing, quality 

competitiveness by credit rating and technology up gradation. This Industrial Policy 

aims to promote green and sustainable development through measures like 

 Incentives for energy conservation and energy audit. 

  Adoption of lean manufacturing techniques by industries and clusters to 

enable minimizing waste of raw material.  

 Cluster scheme of the government, to provide economies of scale, reduced 

transaction cost, development of market place, skill development, technical 
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knowhow and access to latest technologies, thereby improving the 

competitiveness of the units. 

 Formation of ‘State Management and Sectoral Skill Committee’ which will 

aim to identify the demand supply gap and address the constrain of 

availability of skilled manpower. The National Council on skill development 

was constituted and this council has set a target of generating 45 million 

skilled manpower by 2022. (Ref: Industrial Policy Of Maharashtra 2013) 

The Targets of the Maharashtra Industrial Policy 2013 are - 

 To achieve manufacturing sector growth rate of 12-13% per annum. 

 To achieve manufacturing share of 28% of state GDP. 

 To create new jobs for 2 million persons. 

 To attract investment of Rs 5 Lakh Crore. 
 

This policy will be valid up to March 31st 2018. (Source: Industrial Policy of 

Maharashtra-2013) 

 The state of Maharashtra is also focusing on promotion of environment 

friendly development through green technology, waste minimization and recycling, 

conservation of natural resources, etc. MIDC has started working towards this end 

such as providing Common Effluent Treatment Facilities, scientific disposal of waste, 

recycling and reuse of water, rain water harvesting and promotion of energy efficient 

measures. The state government aims to build Maharashtra as a most favored 

economic magnet and attractive investment destination known for its quality 

production, renowned technology, state of art industrial infrastructure and safety 

norms; moreover the state government is committed to providing investors the best 

infrastructure with ease of doing business, skilled manpower and most importantly a 

belief that a “Magnetic Maharashtra” can prove “Attraction Unlimited” 

2.5.2 MIDC -The State's Industrial Catalyst: 

 The BID (Board of Industrial Development) framed the legislation and it was 

introduced before the state legislation and passed in the form of "Maharashtra 

Industrial Act" which gave birth to MIDC, as a separate corporation on August 1, 

1962. The BID was the first personnel strength of MIDC. Maharashtra Industrial 

Development Corporation is the nodal industrial infrastructure development agency of 

the Maharashtra government with the basic objective of setting up Industrial areas 
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with a provision of industrial infrastructure all over the state for planned and 

systematic industrial development. MIDC is an innovative, professionally managed 

and user friendly organization that provides the World Industrial Infrastructure. 

MIDC has played a vital role in the development of industrial infrastructure in the 

state of Maharashtra. As the state steps into the next millennium, MIDC lives up to its 

motto ‘Udyamat Sakal Samruddhi’ i.e., Prosperity to all through industrialization. 

MIDC is also a “special planning authority” for all its industrial areas for various 

functions such as selection of land, planning, development and management of 

industrial parks.  

Other objectives are:  

•  Development of industrial areas by acquiring land.  

•  Preparing layout with suitable grouping of plots of various sizes and allotment 

of plots on leasehold basis.  

•  Construction of roads, drainage system and provision of street lights in the 

industrial areas.  

•  Planning, implementation and managing water supply schemes.  

•  Establishing Common Facility Centers (CFC) by providing accommodation 

for bank, post office, telecom facilities, police station, fire station, medical 

facility, canteen etc.  

•  Establishment of effluent collection and disposal systems for chemicals zones.  

•  Implementing government/semi government projects. 

2.5.3 About Kolhapur - Geographical Location 

 Kolhapur is situated in southwest Maharashtra and shares its eastern and 

southern border with the State of Karnataka. Kolhapur acts as the headquarters of the 

Kolhapur district. Kolhapur is well connected by road with Mumbai to the north and 

Bangalore to the south by NH4 which extends all the way till Chennai. The city is 

located about 395 km from Mumbai and 240 km from Pune. 

 Kolhapur is one of the fastest-growing cities in Maharashtra and it is one 

among the highest per capita income cities in India. The city is a hub for industry, 

comprising over 1000 energy-intensive industries covering different sectors. These 

industries comprise mainly of automotive, engineering spares, foundries, textile mills 

and sugar industries. There are three Maharashtra Industrial Development 
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Corporations (MIDC) in Kolhapur. Several large Indian companies have established 

presence in Kolhapur including Kirloskar Oil Engines, Vardhaman Textiles, 

Raymond Textiles, Menon Group, Gokul Milk, Eurotex, etc. 

Fig: 2.4 Location Of Kolhapur In Maharashtra 

 

2.5.4 History and Evolution of Kolhapur. 
 Kolhapur district, blessed with fertile soil and watered by fourteen rivers was 
traditionally an agro-based economy. The second and third decades of the 20th 
century witnessed Kolhapur coming to the forefront in sugarcane cultivation and thus 
jaggery manufacturing became a major industry. With improved methods and 
appliances in demand, the oil engines were found to be more efficient. Cane crushers 
made of steel became popular and were imported from England then. In course of 
time, routine wear and tear created a demand for replacement of the parts and farmers 
came to Kolhapur city, where skilled craftsmen, normally employees of machinery 
traders reconditioned them. Thus, a large business for repair of cane crushers came up 
in Kolhapur.  

 The growth of the local agricultural machinery and oil engines industry 
created the need for locally available castings. This led to the emergence of the 
foundry industry in Kolhapur. The fourth and fifth decades of the 20th century saw 
several progressive entrepreneurs including S. Yashwant, Y.P Powar, Mirasaheb, 
Hudli, Gadre, Samani, Utkur  and C Menon emerge and struggled for the  rapid 
growth of Kolhapur engineering and foundry industry. The post-Independence period 
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saw a continual growth of the oil engine industry which required cast components and 
thus several foundries started after 1960. 

 Today, Kolhapur is an established foundry cluster, renowned for 
manufacturing quality castings in India. The cluster primarily manufactures ferrous 
(iron) castings covering both SG iron and grey-iron castings. The total production of 
the Kolhapur foundry cluster is estimated to be 600,000 tonnes per annum. This 
accounts for about 7–8% of India’s total casting production. Traditionally, a large 
share of the Kolhapur casting production has catered to the domestic market. 
However, exports have seen a rise, especially in the last decade. Presently, about 30% 
of production is being exported. The exports are catering to numerous industries such 
as automobiles and engineering. The growth in exports can be attributed to value 
chain improvement of the Kolhapur industry, especially its ability to supply complete 
machined components.  
Automobile giants such as TATA, Maruti, Eicher, M&M, Ashok Leyland, Hyundai, 
etc. source critical castings for their industries from the Kolhapur foundry industry. 
However, since the automotive sector is currently facing slow down due to global 
recession, the Kolhapur foundries are also feeling an impact. The overall price of 
inputs has been on the rise resulting in rising prices of castings.   

2.5.5 Social and Environmental Aspects:  

 Since most units are not reusing their sand, there is increasing pressure on 
disposal of used sand. It is possible technically to re-use almost 80% of sand after 
reclamation. However, the high cost of sand reclamation systems is a major concern 
especially for small and medium scale units. The central government through the 
Department of Industrial Policy and Promotion (Ministry of Commerce and Industry) 
launched the Industrial Infrastructure Up gradation Scheme (IIUS) in December 2003. 
The objective of this scheme is to enhance competitiveness of the industry by 
providing quality infrastructure to existing industrial clusters through a Public-
Private-Partnership (PPP) mode. The foundry industry in Kolhapur is in the process of 
utilizing this scheme. 
 The government has approved the project and sanctioned INR 70 crores for 
its implementation. Out of this total amount, 75% has been contributed by the 
central, 10% by the state, and 15% by the Kolhapur industries. INR 42 crores is 
being dispatched as first phase and commissioning of the project is expected to 
commence in the immediate future. (Source: TERI. (2012) Cluster Profile Report – Kolhapur 

Foundry Industry [Project Report No. 2012IE03]) 
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2.5.6 Institutions and Associations Working For Enhancement of 
Entrepreneurship in Kolhapur. 

1) Udyam Cooperative Society 
Udyam Cooperative Society was initially set up as an industrial cooperative, 

an association of workers & craftsmen on 20th August 1947. Today’s well reputed 
entrepreneurs of Kolhapur have started very small, many of whom were employees 
with big companies or doing repairing and maintenance of agro and farm equipments. 
They came together for meeting their common purpose and being benefitted socially 
and economically. Thus Udyam Cooperative Society was started with the following 
aim-  

 Welfare and upliftment of workers. 
 Purchase and supply raw materials, tools and equipments needed by workers. 
 Availability of necessary raw material and equipments at nominal rates. 
 Training and Knowledge. 
 Construct, take-on rent godowns for finished products and raw materials. 
 Marketing of goods. 
 Raising the standard of living. 
 Socio-economic development of members. 
 Undertake all those activities that are necessary for the well-being of the 

members and the society. 

  The Society provides services to its members through dissemination of 
information through its membership directory containing profiles of each society 
member and its  publications ‘Udyam Varta’, includes the aims, objectives and 
activities of the society, editorial articles, advertising from members and also provides  
products and services guide.  

2) Kolhapur Engineering Association (KEA) 
  The Kolhapur Engineering Association is one of the oldest industrial body in 
the city; The KEA was set up in 1947 and is a prominent organization of industrialists 
in the city. Initially it was named as Kolhapur Mechanical Engineering Workshop 
Union, Kolhapur. It was changed to Kolhapur Engineering Association in the year 
1963. Since then it is actively working for the industrial development in Kolhapur. 
The association undertakes special initiative for development work and at present is 
supporting the cause of infrastructure development issue, which has become very 
crucial in Kolhapur. The association provides services to its members through 
dissemination of information, publications, special studies and through activities like 
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organizing business seminars and training programmes. It has contributed 
significantly by playing a catalytic role in shaping up the Trade, Commerce and 
Industrial environment in the city. 

3) Shiroli Manufacturing Association Kolhapur (SMAK) 
 SMAK was established in 1975, under the chairmanship of Late                       
Shri. Jawanmal Gandhi and was registered as a trust. It is one of the dynamic 
association in Kolhapur, setup with the aim to solve the problems faced by the 
manufacturers. SMAK arranges regular meetings for members to discuss their 
problems related to infrastructure, finance, labor, etc.  In 1994 SMAK started an 
Industrial Training Center (ITC) while Basic Training Center (BTC) was started at the 
time of incorporation of SMAK. There are different establishments in MIDC Shiroli. 
These establishments comprise of Foundries, Machine shops, Fabrication & Forging 
and others. 
The main objectives of the Association are – 

 To help members to resolve their problems and difficulties faced with various 
Government Departments. 

 To provide training to their members to enlighten them about the various 
Government Policies and future industrial trends. 

 To impart technical training to the prospective employees & to provide 
training to existing employees to upgrade their skills. 

4) The Institute Of Indian Foundry Men (IIF) 
 The Institute of Indian Foundry men were set up in 1950 having its head office 
at Kolkata. The Institute is a member of World Foundrymen Organization (WFO) and 
Confederation of Indian Industry (CII). IIF has 4 regional offices and 28 chapters all 
over India. The Institute of Indian Foundrymen (IIF) was set up to promote education, 
research, training and development to Indian Foundrymen and to serve as a nodal 
point of reference between the customers and suppliers of the Indian foundry industry 
on a global scale.  

 IIF Kolhapur Chapter was established on 29th November 1976, representing 
the foundries and other allied industries in the district of Sangli and Kolhapur. 
Presently they have 267 members. Kolhapur Chapter is most vibrant chapter of IIF. It 
organizes many National level & regional level seminars. It has made efforts to 
provide trained and qualified manpower to foundry industry by making joint venture 
with Educational Institutes like Govt. Polytechnic, D.K.T.E. Ichalkaranji & KIT 
College. IIF Kolhapur Chapter has started ‘Certificate Course in Foundry 
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Technology’, ‘Diploma in Metallurgy’, Dhatu Tantra Prabodhini (DTP) Community 
College in Metallurgy under which they have two Degree Courses  

1) Foundry Technology  
2) Casting Development and Quality Assurance. (From the year 2014). 

5) Gokulshirgaon Manufacturing Association (GOSHIMA) 
  GOSHIMA was established on 15th June 1985, by a group of pioneering 
industrialists under the chairmanship of Shri. Vijay Deshpande and Vice Chairman 
Baburao Chougule. It was inaugurated by the hands of Mr. Manohar Joshi, then Chief 
Minister of Maharashtra. It is one of the premier body of business and industry, It 
aims to solve the problems faced by the manufacturers and serves as an effective 
vehicle of communication between the regulatory bodies, the corporate and the 
society. GOSHIMA arranges regular meeting and interaction of its members to 
discuss their issues like Octroi, Tax, VAT, Power Cut & Load Shedding etc. The 
range of operations of the association is diverse and evolving over time. It has 
contributed significantly by playing a catalytic role in shaping up the Trade, 
Commerce and Industrial environment of Kolhapur. In has started an Industrial 
Training Center (ITC) and a Basic Training Center (BTC) with the aim to impart 
technical training to employees to upgrade their skills and make them employable. 

6) Kolhapur Chamber Of Commerce & Industries 
 It was established on 17th May 1983 by visionary industrialist Late                  
Shri. Shivajirao Desai and Inaugurated by the hands of then Chief Minister of 
Maharashtra Hon'ble Shankarrao Chavan. The Chamber has played vital role in 
development of Industry, Trade & Commerce of the District. Chamber has 
successfully fought against various important issues like Turnover Tax, VAT, 
Banking Amendment Act, Privatization of Octroi, Non-agri. Tax, Power cut & Load 
Shedding etc. Chamber is now actively involved in the infrastructure development 
projects in the district; it also organizes various Trade and Industry Seminars, 
Conferences and provides special training facilities for traders, industrialists, service 
industry and helps them to identify new avenues in Global Economy. Chamber 
provides assistance to new entrepreneurs for establishing their business, also guide 
them for exports. At present Shri. Anandrao Mane is the President of the Chamber. 

2.6 Entrepreneurship Status In India And Major Gaps. 
 The Committee on Angel Investment & Early Stage Venture Capital; June 
2012 examined in depth the current status of the entrepreneurial ecosystem in India 
and highlighted the gaps seen  to achieve an entrepreneurial economy. 
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Fig 2.5 -- India’s Rank On Entrepreneurship.  

 
 
 

Fig-2.6 India’s Rank On Innovation   

 
Source: (fig-2.5 and fig 2.6) The Global Entrepreneurship and Development Index (GEDI) 2012 
Report, Center for Entrepreneurship and Public Policy; The Global Innovation Index 2011 Report, 
INSEAD 
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 India is placed very low on entrepreneurship with a rank of 74 among 79 

countries. On Innovation front too, India does only marginally better (ranked 62 out 

of 125 nations). As a consequence, India has failed on promoting early stage 

investments, both in absolute terms as well as a proportion of GDP. Currently, less 

than 150 start-ups are promoted by venture capital or angel investors annually in India 

as against over 60,000 angel investments alone in the US and around 500 companies 

are incubated in India annually as compared to about 8,000 companies in China.  

 
Fig-2.7   India compared with countries like US and UK on VC and Angel 
Investment.  

 
 
Source: The Global Entrepreneurship and Development Index (GEDI) 2012 Report, Center for 
Entrepreneurship and Public Policy; The Global Innovation Index 2011 Report, INSEAD 
 
 Early-stage investing as a separate class of investments is not recognized in 

India. Multiple regulations obstruct establishment of domestic venture funds.VC 

funds are also restricted from providing debt. Extensive formalities and stringent 

compliance requirements for M&A and restrictions on IPOs are major hurdles to exit 

for venture capital investors. 
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Fig 2.8 Government and regulatory bodies can facilitate and promote 

entrepreneurship in multiple   ways.  

 
 
Source: The Global Entrepreneurship and Development Index (GEDI) 2012 Report, Center for 
Entrepreneurship and Public Policy; The Global Innovation Index 2011 Report, INSEAD 

 
According to the World Bank “Doing Business 2012” Report on India- 

 India ranks 132 out of 183 countries in ease of doing business.  

 Starting a business and securing construction permits are especially difficult.  

 India is placed at almost the last position in enforcement of contracts.  

 First-generation entrepreneurs are significantly affected by such an 

unfavorable  environment where the cost and time involved in establishing 

business can be so high and can become obstacle especially to business that 

need a first-mover advantage. 

 Exiting (closing down) a business takes even longer as one has to undergo a 

long troublesome procedure.   

 Process regarding cross-border trade should be simplified and courts should 

be made more accessible for resolving commercial disputes.  

 We can summarize that many processes at the State Government level still 

remain extremely complex and resource consuming. The wheels of India's 

bureaucracy still turn too slow for entrepreneurs. 
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2.7 Conclusion 

 Maharashtra, the leading industrial state in India occupies a significant 

position as far as the manufacturing sector in the country is concerned. Maharashtra 

has made considerable progress in the field of industrial development over the past six 

decades. It was a front-runner among the developed states of the country in terms of 

overall economic progress till the mid eighties. Now the situation has changed and it 

is time to take a fresh look at the policies, programmes and industrial setup for 

industrial promotion in the state. Past experience indicates that fiscal and financial 

incentives do help new ventures initially but for their long term viability, the state has 

to take strategic measures to provide appropriate and cost-effective infrastructure, 

stable environment, skilled human resource and good governance which are necessary 

for creating a favorable climate for sustainable growth of industrial and commercial 

organizations. While it is important to attract new investments, it is equally important 

to address the problems and concerns of the existing industries, which are passing 

through a difficult time.  

 In the Indian context, entrepreneurship is critical not just for job creation but 

also to solve some of India’s chronic developmental issues. Entrepreneurs can 

contribute towards affordable healthcare, clean water and sanitation, post harvest 

agricultural processing and infrastructure development. Manufacturing and allied 

services is also a key sector which can provide a high opportunity for new businesses 

as it has a demand at domestic and global level. For example, India’s passenger car 

production is expected to grow over four-fold by 2020. (ET Bureau Aug. 28, 2010). 

The growing IT-telecom infrastructure presents another huge opportunity area for 

technology-focused businesses. Similarly, the healthcare industry is projected to grow 

7 times, while spending on higher education is planned to expand 5 times by 2020. 

Urban infrastructure is expected to see over Rs 30 lakh crore (or around $600 billion) 

of investment in next twenty years. 

 The under-served rural population comprises another important attractive 

market for entrepreneurs. It presents huge opportunities to provide innovative, 

affordable and quality products and services in sectors such as healthcare and 

infrastructure. 
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 Government has decided to refocus on promotion of entrepreneurship in the 

country, in a strategic manner, through a comprehensive ‘National Entrepreneurship 

Policy’ which will tackle some of the policy mistakes resulting from the way our 

strategies were conceived and executed, including: 

 Allocation of a low public priority to entrepreneurship 

 Lack of clarity of entrepreneurship policy objectives 

 Lack of institutional framework for promotion of entrepreneurship 

 Lack of methodologies for implementing policies, strategies and plans by 

coordination with relevant departments and ministries 

 Lack of entrepreneur-friendly policies encompassing start up, survival, growth 

and recovery phases of enterprises 

 Paucity of accelerator/growth funds and venture capital for growth 

 A lack of tolerance for business failures in India 

 Things are changing, now we find more forums that talk about startups and 

entrepreneurs. It will be good if Venture Capitalists change their views about Indian 

ventures, our society allows failures and India tries to retain its best talents. This all is 

possible if we, as individuals, society, industry and a country lead the change by 

building an ecosystem of innovation, experimentation and ability to take risk, where 

entrepreneurship can thrive and prosper.  
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CHAPTER - 3 

REVIEW OF LITERATURE 
 

 In this chapter an attempt has been made by the researcher to take cognizance 

of number of reviews of various researches conducted and currently going on. The 

researcher has divided the Synthesized reviews under various headings which has a 

connect with development of entrepreneurship and entrepreneurial ecosystem. They 

are presented here in the nutshell. Sources are in the form of books, news papers, 

journals and websites.  

3.1 Entrepreneur and Entrepreneurship. 
Badal S and Streur J (2012)1 uncover the motivations, perceptions and behaviors 

that propel the exceptional business people. It says that entrepreneurs should be 

thanked for much of the success of the global economy over the past half century and 

if we're going to emerge from the worldwide economic slump, entrepreneurs will lead 

the way. Bhide A (1994)2 in his article ‘How Entrepreneurs Craft Strategies That 

Work’ depicts few critical elements of winning entrepreneurial approaches as- 

1. Screen opportunities quickly to weed out unpromising ventures.  

2. Analyze ideas parsimoniously. Focus on a few important issues.  

3. Integrate action and analysis. Don't wait for all the answers and be ready to change 

course. Durán-Encalada J et.al (2012)3 in their article ‘A Research Proposal to 

Examine Entrepreneurship in Family Business’ propose a model to examine 

entrepreneurship in family business. This model explains the structural, cognitive and 

relational dimensions of social capital that serve as the behavioral and social resources 

that constitute familiness. These resources lead to a capability that consists in access 

to broader sources of information and improved information quality, relevance and 

timeliness on one hand and encourages willingness and ability of participants to 

subordinate individual goals and associated actions to collective goals and actions, on 

the other hand. Economic Times 25th Jan 2013(Power Of Ideas)4 under the heading  

‘Ties That Bind’ highlights the obstacles faced by Indian  entrepreneurs as the 

various family liabilities, lack of respect for entrepreneurship, fear of failure, lack of 

startup advice, unfavorable marriage market as few hurdle among others. It says 

close–knit Indian middle class family has many virtues, but encouraging 

entrepreneurship is not among them due to their excessive concern, this is the first 
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hurdle an aspiring entrepreneur must cross. Hamm J. (2002)5 In his article ‘Why 

Entrepreneurs Don’t Scale’ provides a brilliant look into the behaviors’ and 

tendencies of entrepreneurs as their ventures grow from single product firms run by 

small teams, to multi-product organizations with a long staff list. Hamm highlights 

four key tendencies that keep many entrepreneurs from growing with their 

companies. The first tendency is loyalty to comrades; the entrepreneurs tend to feel 

much attached to their founding team and the blind loyalty can become a liability in 

managing a complex organization. The second tendency is task orientation, here 

their job transitions from “working on things” to “managing things,” and having 

trouble switching gears, leads to excessive attention to details which causes a large 

organization to lose sight of its long-term goals. The third tendency, single-

mindedness, this narrow focus can later blind entrepreneurs to the broader range of 

issues that must be addressed as part of running a larger organization and the fourth 

tendency, working in isolation, working alone may suffice when running a five-

person company, but when a staff of 50 is looking to the founder for leadership, 

staying cloistered in an office for weeks at a time does not inspire a team. According 

to Hamm, being able to evolve with the growth of the company takes discipline and 

the ability to do what doesn’t come naturally to most entrepreneurs. Isenberg D 

(2011)6 refers very narrowly and classically to the entrepreneur, as a person who is 

continually pursuing economic value through growth and Entrepreneurship as 

aspirational and risk-taking; So he argues that Self-Employment is not 

entrepreneurship: self-employment-plus-aspiration is entrepreneurship, he says it is 

the aspiration and not business ownership which is the continental divide between the 

entrepreneur and the non-entrepreneur. Entrepreneurs, in the broadest economic 

sense, buy inputs low, transform them through risk and sell them high thus he says 

that entrepreneurship needs different policies and environments, different than that for 

self-employment and SMEs. Khanka S (1995)7 in his study on entrepreneurial origin 

and characteristics offers some interesting and useful insights into entrepreneurial 

scene in a specific context like Assam in North-East India. 1) The study indicate that 

business acumen is not hereditary and therefore, not confined to some families only. 

2) The evidence also indicates that family background to which one belongs does not 

impact much on one's venturing into entrepreneurial pursuits. 3) The evidence shows 

that an entrepreneur may be any person with any educational, occupational 

background, age, with or without work experience, He/she can be male or female; 
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belong to any race, and religion. Thus he says, entrepreneurs belong to highly 

heterogeneous backgrounds. 4) With continuous globalization, it is more likely that 

the entrepreneurs in future will emerge from more diverse backgrounds and will 

display rather typical characteristics in terms of educational background and work 

experience. Lingelbach D et.al (2005)8 in the article ‘What’s Distinctive About 

Growth-Oriented Entrepreneurship In Developing Countries?’ say that the wealth and 

poverty of developing countries has been linked in modern times to the 

entrepreneurial nature of their economies. Entrepreneurship in developing countries is 

the most understudied important global economic phenomenon today. 

Entrepreneurship is a lonely profession rendered more difficult without the benefit of- 

mentorship and apprenticeship, leading hotspots of innovation, without a broad pool 

of well-trained talent, a culture that encourages innovation and new businesses and 

marquee companies that serve as informal finishing schools for entrepreneurs.  

Paulose A (2011)9 in his doctoral thesis ‘Motivation to become entrepreneurs: The 

case of Indian immigrants to New Zealand’ examines the factors motivating Indian 

immigrants to strive to become entrepreneurs in New Zealand. It reveals several 

issues behind their desire to succeed in this endeavor as: money; seeing a gap in the 

market and wanting to fill it; the need for a change; to make a living; to get more 

flexibility with their time; lowered job satisfaction as an employee and lowered access 

to good jobs. Most of the motivating factors experienced by these Indian immigrant 

entrepreneurs were similar to entrepreneurs in general and were both positive and 

negative.  

3.2 Small Scale Industry, Financial Assistance, Infrastructure and Support System. 

Abid Hussain Committee (1997) 10 The Committee found that the reservation policy 

of specific products for exclusive manufacture by small scale industries had not 

served much purpose as most industrialization had occurred in items not reserved for 

small scale industries. Institutions and regulatory policies responsible for technical 

assistance, human resources development, industrial standardization etc. expected to 

play a provocative role in halting technological obsolescence particularly among tiny 

units did not proved so effective. Daniela Y and Tandon Y (2012)11 in their article 

‘India's Big Problem: Nurturing Entrepreneurs’ say that the country has significant 

entrepreneurial talent. It must enact major reforms to unleash it. The article highlights 

the 2011 Gallup study of 20 economic entities in Asia which shows that India ranked 
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in the bottom quartile on several important indicators of a well-functioning 

entrepreneurial ecosystem. India needs to minimize barriers and provide support that 

will accelerate entrepreneurial growth and enable entrepreneurs to satisfy an existing 

demand, create jobs for people and contribute to the growth of India's GDP. The key 

barrier to current and aspiring entrepreneurs is the lack of a robust support system. 

The analysis based on the Gallup framework also showed that India ranked in the 

bottom quartile on external factors such as government support, culture, social capital 

and access to training. By contrast, intrinsic factors such as entrepreneurial talents and 

attitudes, ranked much higher than external factors in enabling support for aspiring 

entrepreneurs. Improved external factors may help unlock more of the Indian 

population's natural entrepreneurial potential. Desai V (1983)12 states that rapid 

industrialization in India depends on the growth of small scale industries which has 

vast potential in terms of creating employment and output, promotion of export, 

expansion of base for indigenous entrepreneurship and dispersal of industries and 

entrepreneurship skills in both rural as well as backward areas; but most of the small 

scale industries are operating under certain handicaps like shortage of raw materials, 

low levels of technical knowledge and counseling, poor infrastructure, inadequate 

capital and credit facilities, improper distribution system, lack of facilities for market 

analysis, research and development. They are also weak in marketing their products 

beyond their localities especially in international markets. Dutt R and Sundaram 

(1979)13 strongly advocated the small scale and house hold enterprises as an important 

component of an employment-oriented strategy of industrialization. They found that 

employment-output ratio is the lowest in the small scale sector while that employment 

generation capacity is eight times higher than that of large sectors. Economic Times 

(2013)14 the article “while there is enormous interest among young entrepreneurs in 

India to set up new ventures, government regulations are coming in the way” 

highlights the various government regulations and their impact on startups.ET turns 

the spotlight on four areas where startups face most roadblocks like payment 

gateways, insurance, online retail and mobile and social media. Economic Times 

(2013)15 In their article ‘Growing Sans VC Money” takes a look at some of the 

popular strategies that startups have used to conserve and effectively use funds when 

the supply of venture capital is scarce. They are Bootstrap, go for smart money, debt 

option, get paying customers fast and monetize technology. Khanka S (1998)16 in his 

study observed that, for industrial development, Government should create 
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infrastructural facilities like transport, Communication, power, energy etc. He also 

suggested that state level techno economic survey should be carried out to explore 

possibilities for developing specific industries successfully. Local people should be 

motivated to promote entrepreneurial spirit in the region. Khosla B (2011)17 ‘MSME 

policy for 12th Five-Year Plan needs to look at broader issues’.  The writer says that  

the MSME policy for the 12th Five-Year Plan (2012-17) period needs to look at 

broader issues rather than staying myopic and concentrating on issues like cluster 

development, micro-finance and venture capital. Till today, all policies and 

programmes pertaining to the sector were nothing but short-term and 'stop-gap 

arrangements’. The policy should also dwell on issues of better infrastructure, 

enhanced productivity, cost competitiveness and improved quality to create products 

for domestic and overseas markets. So far, a concerted effort or a platform wherein 

MSMEs can share information with suppliers, buyers, workers and other stakeholders 

for overall growth of the sector and subsequently of the economy is missing. Most 

players in the sector are still unaware of the global technological advances in their 

respective area of operation. The MSME policy should look at helping the sector in 

improving product quality, efficiency in raw material consumption and improvement 

in individual skills to be able to compete with global players. Mali D (1998)18 in his 

study has observed that in the present scenario of globalization, small and medium 

enterprises (SMEs) and micro enterprises have to specifically improve themselves in 

the fields of management, marketing, product diversification, infrastructural 

development, technological up gradation. Moreover, new small and medium 

enterprises may have to move from slow growth area to the high growth area and they 

have to form strategic alliance with entrepreneurs of neighboring countries. Data bank 

on industries to guide the prospective entrepreneurs including investors from abroad 

is also needed. Prasad L (1983)19 in his study found that the small scale industrial 

sector is an integral part of not only the industrial sector, but also of the country’s 

economic structure as a whole. If small scale industries are properly developed, they 

can provide a large volume of employment, can raise income and standard of living of 

the people in lower income group and can bring about more prosperity and balanced 

economic development. Rajendran N (1999)20 made a study to examine the various 

kinds of assistance given to small scale industries with the prime objective of 

identifying institutional assistance for the development of small scale industries and 

the problems faced by these industries in Tiruchirapalli district of Kerala. He 
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concluded that the greatest problem faced by the small entrepreneurs was non 

availability of adequate financial assistance. There were complicated procedures in 

availing loans from financial institutions and there was no coordination between the 

promotional institutions and government agencies. Romero M and Montoro A 

(2008)21 says that clusters have a positive effect on venture creation because of their 

unique character, the co-existence of competition and co-operation. In clusters a 

balance is reached between co-operation and competition which becomes evident in 

the higher productivity of the companies because of their increased access to inputs, 

information, technology and institutions or in greater innovation and venture creation. 

The cluster provides incentives for the entry of new companies or start-ups. Steel W. 

F (1995)22 in is key note address on the occasion of the conference on ‘Agents of 

Change in Policy Development and Implementation for Small Enterprises." says that 

there is a policy axis, and there is an implementation axis. Within these axes, the 

forces of change can be found in six areas, INvestors, ENterprises, INcentives, 

INputs, ENvironment, and INstitutions. The INs may be grouped into a matrix with 

three dimensions. The central dimension is the enterprise itself and it depends first 

and foremost on the investor. The second dimension is the markets in which a firm 

operates. The third dimension is the support system that is available to help an 

enterprise solve problems and to facilitate the working of markets. Storey D.J. 

(2008)23 in his paper on ‘Entrepreneurship and SME Policy’ says that Policy 

effectiveness, is determined not only by the policy choices but also by policy delivery. 

Frequently a myriad of policies co-exist, the effect of which is frequently the reverse 

effect of that is desired, because each policy is “tailored” to specific groups of SMEs. 

The author also discusses the ‘COTE’ Framework which helps judging policy not on 

ideological grounds but on grounds of demonstrable effectiveness. In COTE the letter 

‘C’ stands for both policy “clarity” and policy “coherence.” ‘O’ refers to the 

specification of “Objectives” of policy. ‘T’ refers to the specification of measurable 

“targets” that reflect these objectives. ‘E’ refers to “Evaluation”. Applying the COTE 

Framework would mean that all SME and Entrepreneurship policies and programmes 

would have clear objectives and targets. The Hindu-business line-‘Create 

entrepreneurs, jobs will follow’24 India needs to create 1-1.5 crore jobs per year for 

the next decade to provide gainful employment to its young population. Accelerating 

entrepreneurship and business creation is crucial for such large-scale employment 

generation. Though there have been numerous efforts focused on entrepreneurs and 
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small and medium enterprises, the Planning Commission report is the first cohesive 

attempt to look at all issues like-availability of funds, including angel investing and 

early-stage venture capital investing; creating the ecosystem, including incubation 

centres; easy access to equity capital and debt and making it easy for investors to exit 

their investments. Van De Van (2002)25 describes in details the industrial 

infrastructure that facilitates and constraints entrepreneurship. Such infrastructure 

include institutional arrangement to regulate and standardize a new technology, public 

resources, endowment of basic scientific knowledge, financing mechanism and  a 

pool of competent labor, as well as propriety research and development, 

manufacturing, marketing and distribution functions.  

3.3 Entrepreneurship and Economic Growth 

Chi Archibong A (2010)26 in the article ‘Entrepreneurship As A Critical And 

Missing Actor In Economic Development Of Poor Nations: A Systematic Analysis Of 

Factor Of Production’ says that entrepreneurship and knowledge are listed as the last 

two factors of production, but are  not often assessed for the role they play in the 

economic development. A comparison of national plans of China and Nigeria was 

done wherein it was seen that China’s economic development has surpassed that of 

Nigeria as China has more emphasized on knowledge (education reforms) and 

entrepreneurship (infrastructural development-energy, transportation, communication  

and enhancement of SEZ) whereas Nigeria due to lack of infrastructure plus red tape, 

rigid laws and instability in government appear to have made it difficult for domestic 

and foreign entrepreneurs. Naqui Q (2011)27 highlights on extensive connection 

between entrepreneurial activity and economic development, it states that ‘Startups 

are not everything when it comes to job creation, they are the only thing’. It says that 

startups cannot exist in vacuum nor they are isolated from culture, political and 

structural factors. An entrepreneurship ecosystem at the national level is the defining 

factor in creating a sustainable entrepreneurship culture and in repeated success, the 

impact of which benefits the whole ecosystem, fraternity or community. It also 

suggest the factors that are required to make the ecosystem work in region like Middle 

East and North Africa as-Entrepreneurship education, unlocking capital from venture 

capital, vibrant pool of equity capital, shift in culture, knowledge and best practices, 

mentoring, role model and success stories and governments-through leadership-

bridging platforms. In an extensive study of entrepreneurship in 21 countries, 
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Reynolds, Hay et.al (2000)28 concluded that successful entrepreneurial activity is 

strongly associated with economic growth. Together, the entrepreneurship 

opportunities, on one hand and the skills and motivation on the other, lead to business 

dynamics that yield creative destruction, a process in which new firms are created and 

older, less efficient firms are destroyed. The overall result for a country is economic 

growth. UNDP (March 2004)29 in the report titled ‘Unleashing Entrepreneurship- 

Making Business Work for the Poor’, highlights the role and importance of private 

sector in alleviating poverty, constraints on private sector in developing countries and 

how to unleash the potential of the private sector. The report highlights the three 

indispensible factors for entrepreneurship and private sector to flourish in an economy 

as 1) A level playing field, 2) Access to finance 3) Knowledge and skills. The report 

endorses the view that in a market oriented business ecosystems, there are many 

forms of private enterprises co existing in a symbiotic relationship. 

3.4 Need of an Entrepreneurial Ecosystem. 

Anandaram S (2012)30 in his article ‘Entrepreneurial Ecosystem’ in Financial 

Express, New Delhi. 11 May 2012 says that in an entrepreneurial ecosystem, the 

living members of the community- entrepreneurs, start up employees, investors, 

lawyers, accountants, bankers and others interact with each other within a non-living 

environment of agreements, governance expectations via a complex set of interactions 

conducted through meetings and discussions. External factors like laws, availability of 

funds and exits play a role. Internal factors like kinds of start ups, their rate of growth, 

maturity and capital consumption impact the interactions and the processes of 

interactions. Baba Kalyani (2013)31 in an interview with ET on 15th April says ‘We 

Are Slaves In Manufacturing, We Have To Be Our Own Masters’, he further adds that 

India needs to focus on innovation and not just production to succeed. Bailetti T 

(2010)32 in his article ‘Technical Entrepreneurs Benefit From Business Ecosystems’ 

says that how you perceive your business is an important mental construct, because it 

drives what you do. A healthy ecosystem must have a large number of diverse 

participants, attract investment, be stable and create new niche markets. Keystones of 

healthy ecosystems are lean and effective. The need to better understand and visualize 

business ecosystems drives business opportunities for creative companies.Bernardez 

(2009)33 showed how entrepreneurial ecosystem have created significant economic 

upturn in Argentina, United states, Israel, India, China and Mexico in spite of adverse 
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economic and social conditions. He demonstrated how each entrepreneurial 

ecosystem grew around a specific competency such as tourism, gastronomy and 

hospitality for Palermo; Argentina; software and high technology for Silicon Valley; 

finance for Wall Street and London: manufacturing for China; engineering and 

business processes outsourcing for India. Chakraborty S (2012)34 Entrepreneur India 

(October 2012) in her article ‘The Planning Commission wants you to start up’ 

highlights the report of the committee set up by the Planning Commission. The report 

'Creating a Vibrant Entrepreneurial Ecosystem in India' highlights some of the key 

challenges faced by entrepreneurs in India and looks at the relevant changes that need 

to be made to help entrepreneurship flourish in the country. Broadly, some of the 

recommendations made in the report include that agencies at all levels-central, state 

and local-reduce transaction time and costs through measures such as single-window 

clearance and access to well-developed industrial clusters. A simple clean-up of the 

tax code will help, for starters. A few tax deductions can be made for angels as it is 

done in Singapore and the US."It was further added in the report that the government 

must simplify IPO requirements including permitting overseas listing without the 

necessity of domestic listing. Another aspect the recommendations touches upon is a 

greater engagement of established businesses with emerging ventures. Towards this 

objective, the report recommends that the government set up a National 

Entrepreneurship Mission. The Mission will need to work closely with government 

ministries/departments of Finance, Ministry of Small and Medium Enterprises, 

Human Resource Development Ministry, etc. The Mission, it is suggested, will 

similarly work with regulators, banks, financial institutions, angel investors, venture 

capitalists, industry bodies and chambers of commerce and educational institutions, 

both public and private, with the objective of regulatory outcomes which promote and 

facilitate entrepreneurship. Chauthi Duniya (2012)35 weekly magazine, article titled- 

Huge challenges for India’s “entrepreneurial ecosystem”-Ranked Lowest in Asia. 

According to first-quarter results of the 2012 Gallup World Poll, nearly 60 per cent of 

the Indian population has personality traits that the polling organization categorizes as 

“critical for success as an entrepreneur,” such as being business-minded, optimistic or 

determined to succeed despite obstacles. The paper argues that then why do only 16 

per cent of Indians report owning their own informal and formal businesses? Despite 

their ambitions and business sense, nearly 40 per cent of those polled, report that the 

prospect of starting a business here was simply too risky, this  feeling comes from a 
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combination of the perception of widespread corruption, lack of education and a 

dearth of legal protection for small-business owners. The article concludes by 

encouraging policymakers to think about ways to better utilize Indian citizens talent 

and ambition. Cohen (2005)36 while exploring the applicability of entrepreneurial 

ecosystem in creating ‘Sustainable Valley ’Cohen elaborates on the nine principal 

factors that are the key components. They are informal network, formal network, 

university, government professional and support services, capital services and talent 

pool. Economic Times (24th Jan.  2014)37 writes Julka and Radhika Nair. In 

Mahabharata Arjuna’s son Abhimanyu knows how to enter the chakra view, a multi 

tier arrangement of troops employed by the opposing kaurava army, but not know 

how to exit it, leading to his death. The starting up ambitions of thousand of aspiring 

entrepreneurs in India meets a similar fate after being trapped inside the deadly 

formation of debt and EMIs. Economic Times, Power of Ideas (19th Oct. 2012)38 

“75 ideas felicitated at power of ideas finale” says entrepreneurship is thriving in 

India with the ecosystem undergoing a makeover and more number of private 

incubators and venture funds coming forward to fund ideas. The government is also 

doing its bit with few funds of its own. It highlights that entrepreneurship can grow if 

there are platforms and that can be created by the government. Economic Times 7th 

(Aug.2012)39 speaks about students selecting a startup firm to do their 

internship/summer training as they feel time spent at a startup will be more 

worthwhile as it will increase their risk appetite. The same paper highlights the 

recommendation of planning commission to invigorate the startup ecosystem. The 

paper says that ‘Execution Will Be the Key’. Economic Times 4th Aug. (2012)40 

highlights that Rs 1500 Cr crowd fund will be raised to help entrepreneurs of small 

cities and around 300 entrepreneurs will be funded in India. Erik Page’s (2002)41 

white papers on ‘How to Grow a More Entrepreneurial Economy’ highlights some 

thought provoking points for Growing a More Entrepreneurial Economy, they are: a) 

more people should see more and better opportunities and act on them. b) Focus on 

what we HAVE, not what we lack. c) Disruption & bold action are embraced. d) A 

synonym for a healthy local economy is an entrepreneurial economy. e) Bureaucratic 

processes do not generate entrepreneurial outcomes. f) Entrepreneurship doesn’t 

happen in a vacuum. g) Strong ecosystems nurture the mindset. h) Good ideas that are 

brilliantly implemented move a community forward. i) Celebrate. Educate. Initiate 

and NEVER miss an opportunity to do any of these. Farr A (2013)42 CEO of the 
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Allan Gray Orbis Foundation, a non-profit organisation says that equal importance to 

the skill of the entrepreneur is an environment that encourages and rewards high-

impact entrepreneurial leadership and is tolerant of mistakes and failures. Farr 

conclude that Entrepreneurship should be promoted as a worthy pursuit and should 

form part of the curriculum - both at school and university level. But at the same time, 

we need to start removing legal hindrances to entrepreneurship and create an 

environment that rewards risk-taking and innovation in business or we risk being left 

behind in the global economy.Feld B. (2012)43 ‘Entrepreneurial Ecosystems: Which 

Comes First, Entrepreneurs or Capital? Classic Chicken and Egg Dilemma’ He talked 

about start up entrepreneurial ecosystems and says the first thing you need is 

networks, all kinds of them. Capital, customer, mentorship. They all should be built to 

support the entrepreneur. It’s up to those who are in the ecosystem and specially the 

leaders to broadcast that the door is wide open. Greene P (2012)44 at the Forum 

devoted to “Entrepreneurial Ecosystems: growing entrepreneurial communities 

creating wealth and social justice”. Says, just as in the case of a rainforest being made 

of different trees, bushes and leaves, a healthy entrepreneurial ecosystem is not only 

made up of high-growth companies oriented towards profit only. It comprises of 

social entrepreneurs, smaller firms and other stakeholders, all creating wealth in their 

way. In order to have a long-term impact, there are three pillars to be considered in 

building a successful entrepreneurship ecosystem: 1) Propensity for entrepreneurship 

2) Startups 3) Growth. The alignment of the three pillars plus leadership paves the 

way to successful entrepreneurial ecosystems. A four question-approach-what are 

our objectives, what do we have now, where do we want to go, how do we fill the 

gaps, might be the best way to transform the environment. Hare K(2003)45 ‘Best 

Practices: Building a Culture Of Venture Entrepreneurship’ says that success of an 

entrepreneurial venture and the economic growth they create are embedded in 

complex interdependent webs of social attitudes, expectations, conventions, 

relationship, opportunity paths and activities involving a broad community of 

stakeholders and ultimately the entire population of a region. The capital alone is not 

enough to bring a region to the threshold of high-growth, technologically oriented, 

entrepreneurially driven prosperity. A ‘culture of entrepreneurship’ must also be 

established to provide the supportive environment in which entrepreneurship can be 

nurtured. Isenberg D (June 2010)46 States that to ignite venture creation and growth, 

government needs to create an ecosystem that sustains entrepreneurs. He proposed a 



71 

model for ecosystem consisting of 13 factors-leadership, government, culture, success 

stories, human capital, financial capital, entrepreneurship  organizations, education, 

infrastructure, economic clusters, networks, support services, early customers. The 

stake holders include government, educational institutions, financial institution, media 

and network. According to Isenburg the entrepreneurial revolution, is a collective 

vision of a group of stake holders committed to the promotion of entrepreneurship, 

creating an ecosystem to actualize their vision. Iyer S (2012)47 states that Indian 

entrepreneurship ecosystem is in a global race. She highlights the ambit of constraints 

within which our ecosystem operates. There is lack of product innovation, quality of 

mentors and a Merger &Acquisition scene. She highlights that in comparison to 

Silicon Valley, the scale of concept of innovation is different in India as companies 

here are based on only business model and not technology innovation, The Silicon 

Valley’s success is also attributed to the ‘Pay-it-forward’ culture where entrepreneurs 

remain a part of the start-up ecosystem by mentoring young entrepreneurs. In India, 

incubators are run by academicians whose interaction with the industry is limited. 

Most incubators are a part of academic spaces which is not the best scenario. We need 

very good managers and domain specialists. Junior World Entrepreneurship 

Forum–(2012)48 states that the success of a company depends on many things, but 

one thing that can make the difference is the environment that surrounds it, the 

Entrepreneurial Ecosystem. The paper defines an Entrepreneurial Ecosystem as 

everything around the entrepreneurship that is susceptible to boost it or limit it. It also 

highlighted the Domain of Entrepreneurship  ecosystem which  includes - Policy, 

Finance, Culture, Supports, Human Capital Markets, Leadership, Government, 

Financial capital, Success Stories, Societal norms, Non Governmental Institutions, 

Support professions, Infrastructure, Educational institutions, Labor, Networks, Early 

customers. Kanter, Moss R (2012)49 in the article ‘Enriching the Ecosystem’ 

Highlights a Four-Point Plan for Linking Innovation, Enterprises and Jobs. He says 

that institutions--such as universities, venture creators, supply chains, labor markets 

and job-training programs are less effective as economic agents when they operate in 

isolation. They're more likely to contribute to shared prosperity when they're 

networked with smooth pathways that allow intellectual, financial and human capital 

to flow to enterprises at every phase of development. Enhancing the links and 

collaboration among these institutions can enrich the business ecosystem and help 

more ideas blossom, more job-creating start-ups launch, more companies find skilled 
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labor and innovations and more enterprises grow and compete in global 

markets. Khalil M and Olafsen E (2006)50 ‘Enabling innovative entrepreneurship 

through Business Incubation’ This article focuses on  the use of business incubation to 

help developing countries  bring in new ideas  to  market and thereby create social and 

economic wealth. He says that business incubators manage to create effective 

relationship with the other actors in the ecosystem and act as a lever to forge positive 

change, which will help to create more innovative entrepreneurs across the country. 

Krueger & Brazeal (1994)51 in their paper ‘Markers of a Healthy Entrepreneurial 

Ecosystem’ say that the entrepreneurial potential of any community or organization is 

quite clearly a function of the quantity & quality of its potential entrepreneurs. They 

say that there are three potent predictors of entrepreneurial activity – across different 

time periods, across countries and across different types of entrepreneurship. They are 

Entrepreneurial human capital, Entrepreneurial social capital and Entrepreneurial 

political capital. Lee and Peterson (2000)52 Entrepreneurial ecosystem cannot only 

act as catalyst in speeding up the economic progress of stable economies but also act 

as a prime mover when it comes to rescuing economies that have faced a sharp 

decline. The cultural impact on developing entrepreneurial ecosystem cannot be 

ignored. There is a need for a model which acknowledges the individual without 

discounting on the social factors that are beyond the control of the individual. 

Mexican Innovation, Entrepreneurship and Venture Capital Financing- 

discussion at  A.T. Kearney and the United States-Mexico Chamber of 

Commerce Northeast Chapter (USMCOCNE)53.Where entrepreneurial culture and 

environment was considered as a significant source of wealth creation through 

improved productivity and economic growth. The Key Takeaways of the discussion   

were- 1) the aspect of Silicon Valley's success that Mexican entrepreneurs could 

emulate was mentoring 2) continued support from investors (foreign and domestic), 

public policies and service providers is essential 3) Investors working directly with 

the business functions, offering valuable hands-on expertise, can speed the company's 

ascent to best practice levels of performance.4) Entrepreneurs who find new ways to 

use established technologies are the ones most likely to deliver a good return on 

investment. MIF (April 2012)54 The report "Considering the Entrepreneur" 

presents the findings of the 2nd International Seminar for professionals in the 

entrepreneurial ecosystem in Latin America and Caribbean. This report highlights the 

importance of building a favorable environment around entrepreneurs, which is 
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known as an “entrepreneurial ecosystem." This ecosystem develops through the 

interaction of a range of actors - public and private institutions, universities and 

business schools, incubators and accelerators, angel investor networks, centers and 

technology parks - all of which are essential to increasing the chances of success for 

new companies and business ventures. Murphy S (2009)55 ‘Corporate Partnership 

For Entrepreneurship: Building The Ecosystem In The Middle East And South East 

Asia’. The paper highlights a survey undertaken by the Monitor Entrepreneurship 

Benchmarking, which gave voice to the most pressing needs of entrepreneurs in 

setting up ventures. The entrepreneurs surveyed reported four important inputs and 

environmental conditions which are critical to enterprise creation and success-a) 

Proper Mindset b) Accessible Skill Development c) Available Funding And Financial 

Strategies d) Appropriate Taxes And Incentives. It also highlights the role of private 

sector which is unacknowledged source for developing entrepreneurship. The report 

emphasis on five areas where corporate engagement can be beneficial, they are. - a) 

Creating a culture of entrepreneurship b) Building skills and capacity for 

entrepreneurship. c) Mobilizing financial resources for entrepreneurs. d) Establishing 

market linkages for entrepreneurs e) Strengthening the ecosystem of entrepreneurship. 

Prahalad (2005)56 provided a definition for entrepreneurial ecosystem, according to 

which the ecosystem enables the individual, enterprises and the society to combine 

effectively for the cause of generating economic wealth and prosperity. The 

remarkable attribute of an ecosystem is to blend together the stakeholders who are 

often driven by different objectives and expectation. Prat J el. at (2009)57 examined 

the mechanisms behind stimulating entrepreneurship in their paper “For 

Entrepreneurs, By Entrepreneurs.” According to the authors, there are two levels of 

networks within an ecosystem: the “open network,” through which entrepreneurs get 

in touch with customers, suppliers and other supporters and a “closed network,” with 

whom an entrepreneur shares his or her ideas and worries in order to receive 

immediate advice or feedback. The Authors highlighted key insights to build high-

growth firms as Entrepreneurial Behavior, Ecosystem, Government Support and 

Knowledge Centers. Ray T. (2012)58 reports on the fifth edition of the World 

Entrepreneurship Forum, held in Lyon, France. ‘An entrepreneurial ecosystem is 

the future roadmap’. The Forum brought together social, business and institutional 

entrepreneurs, academicians and policy-makers, among other stakeholders, to focus 

on a new development model, which reconciles wealth creation with social justice. 
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How do ecosystems adapt, depending on the abundance or scarcity of resources in 

their environment? Can an innovative idea that functions in one ecosystem be 

transplanted to another? How to foster needs-driven entrepreneurial communities at 

the base of the pyramid? These were some of the issues discussed by the delegates at 

the forum from around 59 countries. The conclusion arrived at was 1) one may have a 

great idea, but the ecosystem can be challenging. The world seems to be having 

similar kind of problems. Hence, if we can all come together, we may be able to build 

an ecosystem, which is conducive to entrepreneurship.2) With the world changing at a 

radical pace, the 21century will need more entrepreneurs than ever in all domains. 

While the need to create more jobs is becoming imperative against an uncertain global 

economy, it is equally important to ensure that the jobs are socially, economically and 

environmentally sustainable. To achieve this goal, an entrepreneurial ecosystem is the 

future roadmap. Suresh J and Ramraj (2012)59 say that the trend of entrepreneurs 

appreciating the significance of environmental factors gained ground towards the later 

part of the last century. To emphasis the fact that entrepreneurs do require the external 

environmental factors to be favorable for success, two cases were selected and the 

points that emerged out of this was that there is a need for a model of 

entrepreneurship that will capture holistically all the factors that contribute towards 

entrepreneurship success or failure. The authors have come up with a conceptual 

frame work of entrepreneurial ecosystem. A model consisting of eight systems of 

support which are - Moral, financial, network, government, technology, market, social 

and environment support. The research concluded that there is a significant influence 

of the ecosystem factors on entrepreneurship start up and success. Williamson P, 

Demeyer A (2012)60 in their paper ‘Ecosystem Advantage: How To Successfully 

Harness The Power Of Partners’ say that a vibrant ecosystem can enable activities, 

assets and capabilities to be flexibly and constantly reconfigured in response to the 

unexpected. By enabling a diversity of tacit knowledge to be mobilized, an ecosystem 

can also help speed up innovation and improve customer service.  

3.5 Opportunity based and Need based entrepreneurship. 

Chien-Chi T (2012)61 explores the relationship between entrepreneurial infrastructure 

and new business development in Taiwan. The research result indicates that 

entrepreneurial infrastructures that are designed to facilitate new business 

development may reflect biases toward opportunity-motivated rather than necessity-
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motivated entrepreneurs. The finding generates a suggestion that a different set of 

policies and entrepreneurial infrastructure are important to support the necessary 

entrepreneurship development. Economic Times 11th Nov. (2012)62 in the article 

“Small companies in poor countries -can the spirit of enterprise be taught? The article 

says that in America if a company last for 35 years, it becomes on an average ten 

times as productive and employs ten times as many people, if an Indian one lasts that 

long, its productivity merely doubles and its head count actually falls (source world 

bank).The survey finds that large firms have higher productivity and higher wages 

and are more innovative than small firms. Small firms tend to stay small. Abhijit 

Banerjee and Esther Duflo of MIT calls  “Reluctant Entrepreneurs” to those poor 

people who run their business only because they cannot find a job, they say if we 

think they can pave the way for a mass exit from poverty, then we are kidding 

ourselves. Zoltan A (2006)63 says that to understand how different types of 

entrepreneurship affect development, one should clearly understand the difference 

between ‘necessity entrepreneurship’ and ‘opportunity entrepreneurship’. It is 

possible that necessity  entrepreneurship may not lead to economic development as 

they are being pushed into entrepreneurship and all option for work are absent or 

unsatisfactory, this can lead to underdevelopment. As more and more people become 

involve in opportunity entrepreneurship and more and more people leave necessity 

entrepreneurship, the more we can see rising levels of economic development. It also 

stresses on favorable entrepreneurial conditions like the country’s capacity to 

encourage start-ups, motivation of people, innovation and competition within market 

place which will have a positive influence on nation’s economic growth. 

3.6 Entrepreneurship and Education 

Adejimola A and Olufunmilayo T (March 2009)64 in the paper ‘Spinning Off An 

Entrepreneurship Culture Among Nigerian University Students: Prospects And 

Challenges’ emphasizes on introduction of entrepreneurship  education as a 

compulsory course in the Nigerian university system to address the problem of 

graduate unemployment and strategically position the economy for leadership in 

Africa. It recommends that the Nigerian ecosystem must be harnessed before 

meaningful entrepreneurship development can take place. The paper concludes that 

curriculum review, sensitization, advocacy and mobilization of support for 

entrepreneurship education, programme focus and funding together with the political 
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will and stability of the government should be provided for entrepreneurship culture 

and development. Curley M and Formica P (Aug 2012)65 in the paper ‘University 

Ecosystem And Entrepreneurial University’ says that the role of university is 

changing, apart from focus on education and research, an equally important role of 

value creation is emerging. The university ecosystem approach can unleash the 

potential energy in university with graduates not just emerging in a state of readiness 

to be employee, but often as highly motivated entrepreneurs with business or social 

innovation. Thus entrepreneurial university will result in a harmonic coupling 

between scientific and academic entrepreneurship. Garba A (2010)66 in his paper 

‘Refocusing Education System towards Entrepreneurship Development in Nigeria: a 

Tool for Poverty Eradication’ emphasize the need and importance of entrepreneurship 

education, which will serve as a panacea to some social economic problems which 

call for different strategies and action. For any country to foster genuine economic 

growth and development, its education system must be considered as basis and 

essential ingredient. Education is undisputedly considered as the bedrock of any 

meaningful development, be it economic, social or political. Refocusing education 

system will immensely contribute in developing the spirit and culture of 

entrepreneurship in country. kathyccheng (2011)67 in the article ‘Universities: An 

Entrepreneur’s Ecosystem’ explains how the university setting in and of itself serves 

as a natural ecosystem for entrepreneurship. Universities provide significant amounts 

of intellectual capital that spans the various disciplines required for businesses to 

succeed. It might make efforts to stimulate entrepreneurship more manageable 

because there are less levels of bureaucracy and less interconnected factors to 

consider. If university ecosystems are strengthened, it might serve as a grassroots 

approach to stimulating national entrepreneurship. Kozlinska I (2012)68 in her paper 

based on Ph D thesis ‘Obstacles To The University-Industry Cooperation In The 

Domain Of Entrepreneurship’ highlights the main obstacles to university-industry 

cooperation as: i) conservatism and rigidness of the academic system ii) insufficient 

communication between the parties iii) detachment of academia from practice iv) 

closed corporate culture of businesses v) differing attitude of the parties to 

knowledge, among others. She also suggested some solutions that might help the 

universities to overcome the existing obstacles, like – involvement of large companies 

as intellectual donors, science-to-business marketing, renovation of entrepreneurship 

curriculum, industry-based projects, incentives for companies and others. This paper 
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contributes to the use of the entrepreneurial university concept. The four pillars that 

serve as the current working concept are related solely to the university’s internal 

environment. i) academic leadership ii) organizational capacity iii) entrepreneurial 

ethos and iv) legal control. The broadened meaning of pillars into external 

environment suggested are, let positioning not only education in the domain of 

entrepreneurship, but also entrepreneurship in the domain of education. Kwong C. et 

al (2012)69 in their paper ‘The role of environment in fostering conductive 

entrepreneurial learning Teaching the 'art' of entrepreneurship in boot camps’ say that 

the numbers of university entrepreneurship courses have increased rapidly, but the 

importance of entrepreneurial skills appears to have been overlooked with a heavy 

concentration on teaching about entrepreneurship rather than for entrepreneurship. 

However, the importance of classroom-based entrepreneurial learning should not be 

overlooked. Without the relevant theoretical foundations students would not be able to 

absorb the practical knowledge provided during the camp. Therefore, the camp is 

complementary to classroom-based entrepreneurship learning and practical work 

experience programmes, acting as a means to reshape and enforce normal activities. 

Liyan Z (2010)70 ‘Entrepreneurship Education within India’s Higher Education 

System’ If the university students with high entrepreneurial potentials get proper 

training, they will have the best prospects for becoming “real” entrepreneurs. 

Entrepreneurship is a matter that involves everyone, the government, society and the 

educational institutions. Higher education system should therefore, satisfy the need 

for entrepreneurship by: selecting + motivating + training + supporting. 

Unfortunately, the present Entrepreneurship Education in India just concentrates on 

related courses. Moreover, the so-called entrepreneurship courses are similar to the 

general business courses. But general business management education has no 

significant influence on entrepreneurial propensity. Regele M and Neck H (2012)71 

in the paper the ‘Entrepreneurship Education Sub-Ecosystem in the United States: 

Opportunities to Increase Entrepreneurial Activities’ explore entrepreneurship 

education as an important sub-ecosystem within the entrepreneurship ecosystem, as it 

can create not just activities, but also positive attitude towards entrepreneurship which 

helps in fostering entrepreneurship over time, creating ecosystem and developing 

support network for entrepreneurs. Entrepreneurship Education confronts the ‘quality’ 

issue tying educational content directly to economic growth by encouraging the 

pursuit of job creating new ventures. Venkataraman S and Sarasvathy S (2008)72 in 
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their paper ‘The Fabric of Regional Entrepreneurship: Creating the Multiplier Effect’ 

presented at the World Entrepreneurship Forum opine that the primary aim of 

entrepreneurship education should be to create an empathetic context for 

entrepreneurship. Wherein entrepreneurship must become part of the business literacy 

of the average citizens of the region. Such literacy creates a healthy context for 

entrepreneurship to flourish. For this to happen our ideas about education must evolve 

from training entrepreneurs to creating and developing the context; from developing 

skills to building local entrepreneurial culture; from introducing entrepreneurship 

education at graduate level to introducing it at school level; from thinking about 

entrepreneurship as business start-up to considering it a method for human problem 

solving; from considering entrepreneurship as a profession to thinking of it as a fabric 

of society. World Economic Forum-The Global Education Initiative (2009)73 

‘Building A Culture Of Entrepreneurship-Starting With Education’  This paper 

provides guidance on how every region can address in a scalable and cost efficient 

fashion, teaching 21st century skill and building a culture of entrepreneurship by 

leveraging multi stakeholder partnerships. The researcher also suggested the 

following to help build entrepreneurial capacity across the globe- a) Promote 

entrepreneurship and its integration into education. b) Build political commitment for 

entrepreneurship education. c) Ensure appropriate metrics and incentives are in place. 

d) Launch Pilot projects. It also emphasizes that policies and national strategies are 

not enough, the material engagement of all stakeholders in the entrepreneurial 

ecosystem- academia, business, the NGO community, international institutions and 

foundations is important to assist in the implementation of impactful programme 

whereby a positive societal effect will be seen on the world. World Economic 

Forum, Switzerland (2009)74 Report of The Global Education Initiative. Under 

the title ‘Educating the next wave of entrepreneurs-unlocking entrepreneurial 

capabilities to meet the global challenges of 21st century’ says that Entrepreneurship 

and Education are two extraordinary opportunities that need to be leveraged and are 

interconnected. Entrepreneurship thrives in ecosystems in which multiple 

stakeholders play key roles. Academic institutions are central in shaping young 

people’s attitude, skill and behavior. However actors outside the education system 

also play a critical role in working with formal and informal education programme. 

Entrepreneurship education require close co-operation between academia and 

business. Barriers to academia collaboration with business need to be broken down. 
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Companies and entrepreneurs play instrumental role in promoting entrepreneurial 

education by providing knowledge, expertise, mentoring, social capital and financial 

support.  

3.7 Entrepreneurship and Regional Impact 

Bargen P et. al (2003)75 in the article ‘The Rise of the Entrepreneurial Society’ 

highlights the American formula for growth which fostered a vibrant system in which 

entrepreneurs could thrive.1) Creating financial markets to fund growth companies. 2) 

Providing R&D and intellectual property protection. 3) Investing in technically 

talented people.4) Opening new markets and easing entry for growth companies and 

5) Establishing a robust and dependable infrastructure. Sternberg R and Rocha H 

(2005)76 in the chapter ‘why Entrepreneurship Is a Regional Event: Theoretical 

Argument, Empirical Evidence and Policy Consequences’ write that there is an 

impact of different regional levels on entrepreneurship. The relationships between 

entrepreneurship (defined as activities to create new small firms) and the region is an 

interdependent one and it can be described by a system of causes and effects. Each 

individual filters the environmental signals he or she receives. The totality of 

individual entrepreneurial activities in a particular region determines the 

entrepreneurial activity of the region.  

3.8 Entrepreneurship, Sustainability, Ethics and Social Responsibility 

 Ahmad N and T. Ramayah (2012)77 in their research paper ‘Does the Notion of 

‘Doing Well by Doing Good’ Prevail among Entrepreneurial Ventures in a 

Developing Nation?’ says that business practitioners should recognize that ethics, 

social responsibility and profit making are not conflicting agenda; they can go hand in 

hand. As such, firms, be it large or small, should continue to practice ethical and 

socially responsible behaviors in their business dealings. Gawel A (2012)78 in the 

paper ‘Entrepreneurship and sustainability: do they have anything in common?’ show 

the possible relationship between entrepreneurship and sustainability; Entrepreneurial 

orientation is rather the way a company acts while sustainability is rather a set of 

postulates and aims which can be implemented by a firm. This positive relationship 

between them can exist if the enactment of the postulates of sustainability can bring 

business advantages to companies and be incorporated into companies’ strategies.  
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3.9 Entrepreneurship and India. 

Anandaram S (2012)79 in his article ‘Entrepreneurial Ecosystem’ in Financial 

Express - New Delhi,11 May 2012 says The Indian market is still maturing- Internet 

penetration, credit card availability, logistics, access devices, formats, familiarity, 

laws and the like are still a work in progress. Thus building an ecosystem takes time, 

patience, effort and is an evolutionary process. Business Standard, Mumbai (May 

13, 2013)80 A FICCI-Grant Thornton survey on ‘Integrating MSMEs with the Global 

Value Chain’ reveals that India’s Micro, Small and Medium Enterprises (MSMEs), 

the backbone of the country’s industrial economy, hardly have a global presence 

worth the name, Concerted effort could lead to an improvement in India’s 

entrepreneurship rank from 74 to top 20 on the GEDI (The Global Entrepreneurship 

and Development Index) rankings   in 10 years’ time. Economic Times- Power of 

Idea (March 14 2014)81, highlights the problem in India for the closure of 

unsuccessful companies, it says “starting a company in India is a one way journey 

with no exits”. The ministries of corporate affairs lists 13.6 lakhs registered 

companies in the country of these nearly 5 lakhs are dormant, inactive or defunct. “A 

Single window clearance for shutting down companies is severely needed” Anshu  

Goenka  a CA says “shutting down works more like a court case in India, that can to 

dragged for years, its often cheaper to run the company on paper. Economic Times - 

Power of Idea (Dec. 7 2012)82 in the  article ‘India’s top startup ecosystem’ says 

that Bangalore has emerged as the best place to launch and nurture startups in the 

country as they are able to access deep talent pool and risk capital. It has abundance 

of highly experienced and educated workers yearning to become entrepreneurs. The 

article also says Delhi-NCR, Mumbai, Pune, Chennai and Hyderabad are catching up. 

Gallup survey (2012)83 According to a Gallup World Poll study of 20 economic 

entities in Asia, India has been ranked in the bottom quartile on several important 

indicators of a well-functioning entrepreneurial ecosystem. The survey noted that 

Indian population has an abundant reserve of entrepreneurial talent like business 

thinking, optimism and persistence. However, willingness to take the risk of running a 

business is not a common trait among a majority of Indians. One of the major factors 

hindering entrepreneurship is that it is not easy to start a business in India. Around 46 

per cent of Indians say the government makes it hard to start a business. Government 

of India Planning Commission New Delhi June (2012)84 ‘Creating a Vibrant 

Entrepreneurial Ecosystem in India’ Report of The Committee on Angel Investment 
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& Early Stage Venture Capital reports that there are significant roadblocks that hold 

back and dampen entrepreneurial activity in India. The country ranks low on 

comparative ratings across entrepreneurship, innovation and ease of doing business. 

The Committee believes India’s entrepreneurial growth can be accelerated by creating 

more conducive conditions – a catalytic government and regulatory environment, 

adequate capital flows (both debt and equity), support from businesses and society 

and availability of appropriate talent and mentoring. Jahanshahi A et al (2011)85 in 

the paper ‘The Relationship between Government Policy and the Growth of 

Entrepreneurship in the Micro, Small & Medium Enterprises of India’ says that 

Micro, small and medium enterprises dominate the industrial scenario through its 

contribution to generation of employment and income as also tackling the problem of 

regional disparities. The Government must adopt more horizontal structures for 

developing and implementing an integrated policy approach considering the 

prevailing attitudes of the population towards entrepreneurship, the structure of the 

labor force, the size and role of Government, the prevalence of existing level of 

entrepreneurial activity and the existing MSMEs. Today, for businesses to survive, 

dynamism and entrepreneurship must exist in its fullest degree.  New York times 

(October 3, 2012)86 the headline ‘Under Pressure, India’s Entrepreneurs Look for 

Help From Unusual Corner’ highlights the summary of the Indus Entrepreneurs 

Conference (TiEcon) held in Delhi on Sept. 28th 2012. It says that, for small players, 

the dizzying journey from idea to I.P.O. through the byzantine corridors of Indian 

regulations and mounds of paperwork, combined with a demanding market that 

expects the highest quality at the lowest price is enough to drive one back into the 

safety of a salaried job. The industry believes a National Entrepreneurship Policy 

could be a cure for its woes and hoped that the government would take its own report 

on entrepreneurship, (“Creating a Vibrant Entrepreneurial Ecosystem in India,” 

ordered by India’s Planning Commission) seriously enough to use it as a basis for a 

new policy. The conference ended with a confident that the government understands 

what changes are needed, in light of the report delivered to the Planning Commission, 

as its intention is not to kill the industry. Raman N (2010)87 in her article 

‘Technology and Entrepreneurship: How India Can Lead in Creating a Sustainable 

World Future’ examines the role of technology, business and entrepreneurship to 

propose a strategy for venture creation that does not have to make a choice between 

profit, people and planet. It calls for emerging economies to leverage understanding of 
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their local markets to deliver new technologies to create leapfrog solutions in basic 

infrastructure services in energy, education and healthcare. A judicious balance 

between innovation and global technology collaboration is proposed to prevent 

deployment of stale technologies that have served developed nations but are too 

expensive in an emerging economy. World Bank's Report “Doing Business in a 

More Transparent World"(2012)88 ranks India at 166 among 183 countries in terms 

of starting a business. This ranking was unchanged from 2011, indicating that little 

progress has been made toward reforming rules and procedures to benefit those 

planning to start a business. Another hindrance is high corruption levels and the 

access to formal or informal training to start a business is found to be much lower 

than the Asia average of 44 per cent.  

3.10 Entrepreneurship- In Kolhapur, Maharashtra 

Daily Pudhari (April 3 2014)89 the news highlighted that Kolhapur foundry sector 

has got machinery worth Rs 28 crores for Sand Reclamation Plant. This is a part of 42 

crores, the amount sanctioned by the central government. Other contributories to this 

70 crores project are Shiroli Manufacturing Association, Kolhapur (SMAK)-14 

crores, Gokulshirgaon Manufacturing Association (GOSHIMA) -16 crores. The plant 

will be installed on a 5 acre of land near Shiroli. Maharashtra Times (Jan. 26 

2014)90 due to the long recession period, entrepreneurs find it difficult to sustain and 

the exorbitant rise in water and power rates are making survival difficult for small 

players. Pudhari (Jan. 26 2014)91 entrepreneurs in Kolhapur planning to leave not 

only the district but the state of Maharashtra  in search of a favorable environment for 

industrial growth, Karnataka government lending a helping hand. Maharashtra 

Times (Jan. 25 2014)92 Entrepreneurs of Kolhapur are troubled by the rise in power 

and water charges, lack of infrastructure like no proper roads, no airport, no land 

available in MIDCs. Maharashtra Times (Dec. 13 2013)93 entrepreneurship activity 

of Kolhapur has a lion’s share in the industrial development of Maharashtra, but 

Maharashtra government is neglecting the welfare and growth of the city by not 

considering the problem faced by entrepreneurs here. Times of India (Nov. 29 

2013)94 “Industrialist  in the city cry a hoarse against the MIDC for increasing 

water taxes over  40%”.This headlines highlighted the plight of industrialist when 

they are already saddled with MSEDC (Maharashtra electricity distribution 

company’s decision to increase power tariff by 25%. The industrial association like 
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GOSHIMA, SMAK aired the concern that during this period of economic recession 

we look up to our government for support, but here we are forced to fight against it, 

this is very pitiful. Maharashtra Times (Nov. 6 2013)95 MIDC has sent a notification 

to the state government for setting up a new MIDC in Vikaswadi-Taluka Kagal. 

Around 340 hectare land has been acquired till date and this will help to solve the 

problem of land availability in MIDCs. Maharashtra Times (May 27 2013)96 

highlights the characteristics of Kolhapur entrepreneurs as being hard working, 

persistence, committed and opportunity seekers therefore even with the lacking 

infrastructure and support from the government, it has recorded the highest per capita 

income in the country, Thus the headlines say ‘Kolhapur grows at night’, this is in 

line with the saying “India grows at night when government sleeps”. Economic 

Times (Mar. 20 2013)97 the paper highlights the State economic survey for the 

financial year 2013, which says the industrial sector in Maharashtra is expected to 

grow at 7% while the service sector is expected to grow by 8.5%.Maharashtra 

Times (Oct 15 2012)98 showed the total expense for the development of foundry 

cluster, and its distribution among various stakeholders-75% by the central 

government, 15% by the entrepreneurs and 10% by the state government. This is a 

positive step towards creating a conducive environment to foster entrepreneurship. 

Economic Times (Oct 9 2012)99 shows that NSIC launches program for empowering 

women entrepreneur as it is essential for sustainable and inclusive development. Daily 

Sakal (Oct 9 2012)100 highlighted that the VC of Shivaji  University, Dr N.J.Pawar 

was the guest speaker of the Annual General Meeting of SMAK, this shows that 

industry and academia has come together which is required for a favorable 

entrepreneurial ecosystem. Maharashtra Times (Oct. 8 2012)101 declared that 

entrepreneurs are going on one day strike in opposition of hike in power rates. Sakal 

(Sept. 26 2012)102 bought forth the plight of entrepreneurs due to the increase in the 

power rates. Sakal (Sept. 24 2012)103 had the news of announcement of nominations 

for various awards instituted by GOSHIMA. The awards are for the categories like 

Green Marketing, Eco-Friendly Initiative, Energy Saving, Best Waste Management 

and Best Labor Welfare. This will be a source of motivation for the entrepreneurs. 

Maharashtra Times, Pudhari (Sept. 9 2012)104 highlighted the news that at least 

20% of the output of MSME units should be bought by public companies, this will 

help them get market for their products and also act as a savior in this time of 

recession. Daily Pudhari (July 28 2012)105 highlighted the share of various 
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components in the foundry manufacturing as 42% is of automotive and oil engines, 

17% of pumps and valves, 17% of loose parts required for sugar factories and 6% for 

tractor parts. It also highlighted the fact that it employs around 40,000/ people. Daily 

Pudhari (July 21 2012)106 the news of ‘financial support disbursement by the centre 

for the foundry cluster’ says that the estimated turnover of foundries in Kolhapur is 

around 2500 crores, among which 1200 crores are from exports. The foundry cluster 

will be provided with the following facilities- Sand reclamation plant, international 

level testing lab, tool room, training hall, conference hall, CAD and CAM Centre 

(computer aided design and computer aided manufacturing) 

3.11 Summary, Gap and Way Forward. 

To summarize, the literature review exercise provides the insight about the lack in 

infrastructure and supportive environment towards entrepreneurship inspite of heap of 

policies and schemes of the government to promote the same. Industries are hindered 

by a variety of factors, with the primary factors being difficulty in regulatory 

compliances, establishing contacts with the global markets and availability of finance.  

Doing business in India seems to be an extremely difficult proposition due to the 

absence of an appropriate entrepreneurial climate. The ecosystem for starting and 

running new ventures has many gaps. Regulations and procedures are restrictive and 

time consuming; there is a lack of required infrastructure facilities, lack of access to 

relevant technology which hinders rapid industrial development. At the same time 

winding up of business is also a long troublesome procedure. Due to many challenges 

most entrepreneurs allow failed companies to exist on paper, as all documents have to 

be maintained and government can call for them even after a decade of shut down. 

Another hindrance is high corruption levels, as 60% of Indians believe that corruption 

is widespread. (National Knowledge Commission 2008). 

 Banks and financial institutions are reluctant in lending to first-generation 

entrepreneurs and to MSMEs in general, due to various norms. Most of the time, the 

Indian entrepreneurs have to tackle electricity, transportation, water and licensing 

problems. The epic electricity and water outrages are not the only challenges that 

small-business owners are up against in India, even the environment for micro, small 

and medium-size enterprises, which contributes around 11.5% to India’s GDP (Micro, 

Small And Medium Enterprise Finance In India-Nov.2012) needs to gear up if the 

nation wants to continue to capitalize on its celebrated entrepreneurial spirit. 
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 Education is undisputedly considered as the bedrock of any meaningful 

development, be it economic, social or political. Educational institutions are yet to 

actively promote entrepreneurship over careerism. Our education system must be 

considered as basis and essential ingredient to foster genuine economic growth and 

development. 

Gap Analysis: from the review of various researches done on factors enhancing 

entrepreneurial ecosystem, the researcher found that the entrepreneurs experienced 

difficulties while seeking statutory clearances and licenses. They face difficulties 

while filing taxes, another hurdle was in accessing reliable information on registration 

procedures, finance and other schemes. 

Majority claimed that the paucity of quality infrastructure – especially 

transport, power and telecommunications – was a critical barrier. Apart from all these 

one important aspect which is undermined in India is mentoring. Importance of 

mentoring is not highlighted as one of the factor essential for promotion and success 

of entrepreneurship.  

 In Kolhapur too for a favorable entrepreneurial ecosystem to develop we 

require established businesses to promote entrepreneurship by mentoring the budding 

entrepreneurs with their expert knowledge, experience and vision. A culture should be 

developed which appreciate and celebrate entrepreneurship and promotes risk taking. 

Investors and entrepreneurs meets should be organized to promote and enhance 

networking among these stakeholders. Thus the researcher feels that mentoring and 

networking need to be paid more attention to, for enhancing entrepreneurial 

ecosystem in Kolhapur 

Way forward In addition to better access to capital, the ecosystem would need 

catalytic government policy and favorable regulatory environment, established 

businesses promoting entrepreneurship, a culture which promotes risk taking, 

collaborative forums to connect with various stakeholders and above  all ease to start 

a venture and simple  procedures for closure of a venture.  

 Refocusing on our education system will immensely contribute in developing 

the spirit and culture of entrepreneurship in the country. Education can be a means to 

secure employment and equip people with the necessary knowledge and skills to 
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make lives more flourishing. Thus all this highlights a need to refocus on our policies, 

making them helpful in problem solving rather than maintaining the status quo. 

 The future belongs to countries with a solid and dynamic private sector, 

capable of creating jobs, contributing to the GDP growth and generating innovative 

ideas, but the development of entrepreneurship is seldom automatic or spontaneous. 

Concrete efforts by all stakeholders in the national economy led by an enlightened 

government is necessary to create the environment and conditions for value creation. 

The Indian market is still maturing- Internet penetration, credit card availability, 

logistics, access devices, formats, familiarity with laws and the like are still a work in 

progress. Thus building an ecosystem takes time, patience, effort and is an 

evolutionary process. We must appreciate this fundamental fact as we put our 

collective efforts behind the entrepreneurship vehicle, as this is the only vehicle that 

can create a Shining India.  

3.12 Conclusion: The overall review indicates that all the researchers and authorities 

have expressed their views in a piecemeal manner, none of the studies indicate 

holistic approach towards the development of entrepreneurial ecosystem barring a few 

studies done on international environment, hence the present study fills this gap. 
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CHAPTER - 4 

INTERLINKING EDUCATION, INNOVATION AND 
ENTREPRENEURSHIP 

 
“It is time for a new generation of leadership to cope with new world problems and 

opportunities, for there is a new world to be won” 

John F. Kennedy 

4.1 Introduction 

 “Entrepreneurship is a dynamic process of vision, change and creation. It 

requires an application of energy and passion towards the creation and 

implementation of new ideas and creative solutions. Essential ingredients include the 

willingness to take calculated risks in terms of time, equity and career; the ability to 

formulate an effective venture team; the creative skill to marshall needed resources 

and fundamental skill of building solid business plan and finally, the vision to 

recognize opportunity where others see chaos, contradiction and confusion.” (Kuratko 

& Hodgetts, 2004)1  

 Entrepreneurship is an important element for every country that dreams to be 

competitive and developed in today’s knowledge-based global economy. It is rightly 

said that ‘Entrepreneurship is the cause and economy is the effect’. The greater the 

entrepreneurial activity, the more developed the economy. Entrepreneurship refers to 

an individual’s ability to convert his ideas into action. It includes creativity, 

innovation and risk taking. 

 One of the great myths about entrepreneurship is, that it is concerned only 

with the creation of a new business but in reality entrepreneurship is about:  

 A way of looking at things  and behaving  

 Identifying and availing opportunities 

 Realization and appreciation  of value 

 Building  networks and learning from relationships 

 Collection of required resources 

 Being optimistic and accepting challenges 

 Creating for the future 

                                                            
1 Kuratko Donald F and  Hodgetts (2004)1 ‘Entrepreneurship Education In The 21st Century: From 
Legitimization To Leadership’ white paper presented in USASBE national conference 
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 In “Green Paper on Entrepreneurship in Europe” (2003)2 European 

Commission defines entrepreneurship as “the mindset and process to create and 

develop economic activity by blending risk-taking, creativity and innovation with 

sound management, within a new or an existing organization”.  

 Extant literature on entrepreneurship concludes by the thesis that 

entrepreneurs can be made (Gorman et al, 1997, Henry et al, 2005)3.  

 According to Peter Drucker (1985)4 “It’s not magic, it’s not mysterious, and it 

has nothing to do with the genes. It’s a discipline and like any discipline, it can be 

learned”. Thus we can say that entrepreneurs can be taught and education can have a 

significant role in this process of developing an ‘Entrepreneurial Mindset’ in 

individuals.  

 India’s higher education system generates a large number of graduates every 

year. However, its economy is not in a position to absorb all the graduates passing 

out, leading to an increase in the educated unemployed. According to Labour 

Bureau’s “Third Annual Employment & Unemployment Survey 2012-13” the 

unemployment amongst the graduate youth that happened to be at 19.4 per cent in 

2011-2012 increased to 32 per cent during 2012-2013. India’s large growing 

population will further worsen the employment situation, so in order to keep up with 

the pace of developed countries, India needs to create many entrepreneurs by 

promoting entrepreneurship. If the university students with high entrepreneurial 

potentials get proper exposure in this area, there are more chances of them becoming 

“real” entrepreneurs.  

Entrepreneurship is an activity that involves everyone - the government, 

society and the educational institutions. Entrepreneurship education is a very crucial 

aspect and deserves more attention due to its significant role in developing 

entrepreneurial attitudes, aspirations and activities. So we can say that 

Entrepreneurship education is a sub-ecosystem within the broader entrepreneurship 
                                                            
2  “Green Paper on Entrepreneurship in Europe” (2003) European Commission 
3  Gorman. G.. Haiilon, D., & King. W. (1997). Some research perspectives on entrepreneurial 

education, enterprise education and education for small business management: A ten year review. 
International Small Business Journal. 15(3), 56-77 

 Henry, C., Hill, F. and Leitch, C. (2005), “Entrepreneurship Education and Training: Can 
Entrepreneur be Taught? Part I”, Education and Training Journal, Vol. 47, Issue 2, pp. 98-111 

4  Peter F Drucker (1985) ‘Innovation and Entrepreneurship: Practice and Principles. ISBN-
0887306187 
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ecosystem, and for a progressive entrepreneurial ecosystem, there has to be a high 

degree of interaction and coordination among all sub-ecosystems. 

Education, Entrepreneurship and Innovation are increasingly recognized as 

important agents of economic prosperity and growth, productivity and employment as 

they are a part of the entrepreneurial ecosystem with business and government. The 

current decade is a 'Decade of Innovation', but not much effort towards revision of the 

curriculum or the teaching pedagogy seems to be undertaken for cultivating and 

nurturing of creative and innovative minds. The reformation in education is the need 

of the hour, as present global challenges demand technical expertise, creative thinking 

and innovation. The key to tomorrow’s leadership depends on the education and 

training imparted to students today, especially in the arena that has the potential of 

producing future innovators and innovations. Innovation being related with 

competitiveness can be taken as a factor in enhancing productivity and economic 

growth. 

4.2 Entrepreneurship Education 

 Entrepreneurship education refers to activities aimed at developing 

enterprising or entrepreneurial people and increasing their understanding and 

knowledge about entrepreneurship and enterprise” (Heinonen and Poikkijoki, 2005).5 

Entrepreneurship education teaches students to see problems in different ways, allows 

them to adjust with and accept uncertainty and also promote students to experiment in 

real situations. Entrepreneurship education teaches a student how to think (creatively) 

rather than what to think. 

 Including entrepreneurship in academic curriculum and providing practical 

exposure are important steps for building innovative and entrepreneurial individuals 

and firms which, in turn will fuel innovation by developing new products, improving 

existing products, services or processes, create jobs and promote economic growth. 

Entrepreneurship can facilitate in creating a level playing field between developed 

and developing countries. Entrepreneurship education can help to develop skills in, 

identifying current trends and market gaps, develop new competencies, creativity and 

leadership. Thus more must be done to ensure that both entrepreneurial and 

                                                            
5  The Dynamics Between Entrepreneurship, Environment and Education. edited by Alain Fayolle. 

Edward Elgar Publishing,  https://books.google.co.in/books?isbn=184844501 
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technology-based skills’ training is provided to students at all levels of the education 

process.  

Entrepreneurship education can include the following elements:  

 Creating awareness among students about benefits of being an entrepreneur, 

importance of entrepreneurship to the economic development of the country 

and entrepreneurship a possible career option. 

 Imparting and developing personal skills and traits that will promote 

entrepreneurial attitude and mindset (sense of initiative, foresight, leadership, 

team spirit, risk-taking, autonomy, self-confidence, creativity, market analysis 

etc.) 

 Providing hands on training on real enterprise projects. 

 Providing business skills and basic legal knowledge about how to start expand 

and sustain a company. 

4.3 Entrepreneurship Ecosystem in Higher Education. 

 Entrepreneurship education being a sub ecosystem of the major 

entrepreneurial ecosystem has a key role for promotion of it. Higher Education 

Ecosystem is a system of mutually beneficial and self-sustaining relationships 

involving people, institutions and processes that work in collaboration with the aim of 

facilitating entrepreneurship and creating entrepreneurial ventures. Government 

policies on entrepreneurship education should aim to facilitate the creation of an 

entrepreneurial culture and entrepreneurial mindset which will help budding 

entrepreneurs to identify and pursue business opportunities. For making 

entrepreneurship education part and parcel of the academic curricula, changes on 

several fronts will be required: 

  First, changes in teaching learning and evaluation methods e.g., greater use 

of experiential learning, more practical exposure so that students think more practical, 

become independent and accept challenge. 

  Second, widening the scope of education as it is required for incorporating 

Entrepreneurial Education successful.  
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 Third, changes in government’s policy and its implementations - The 

governments not only provide funding support, but will also play an important role in 

the quality and promotion of Entrepreneurship Education. 

Thus for inculcating Entrepreneurship education the following aspects can be 

considered:  

1) Inclusion of Entrepreneurship Development Courses in the Curriculum. 

2)  Promotion of  Entrepreneurship Programs and Activities  and  

3) Supportive Infrastructure for entrepreneurship to flourish. 

  The first aspect refers to Inclusion of Entrepreneurship Development 

Courses in the Curriculum at school level. At this stage, special care should be 

given to the development of basic traits and skills such as developing self-confidence, 

personal initiative, participation, critical thinking, planning ability, making decisions 

and taking responsibilities etc. promote working in groups to boosts teamwork and 

decision-making skills. Lessons in schools should be designed to strengthen skills, 

abilities and potentials of the individual pupil. Educational visits to companies be 

arranged to prepare students for their further career. At graduation and post 

graduation level, the pedagogy applied should be “Experiential Learning” or 

“Learning by Doing”, which will expose students to various aspects of business. This 

will help to achieve the following-. 

 Employability of graduates – The present day students are educated but not 

employable, this approach will enable students to find employment after they 

graduate out i.e. They are not just educated ,but also employable  

 Courses be Linked/in confirmatory to business context – for this, 

o Undergoing of internship should be made compulsory for completion of the 

degree. 

o Teachers should promote interactive classes and arrange guest lectures by 

entrepreneurs and business people. 

o Organize visits to entrepreneur’s work place; to enable the students to get 

exposure to the actual working of an organization, have interaction with 

employees there and talk with the entrepreneur.  
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o Include case study method of teaching, wherein students will relate theoretical 

learning with the practical problems, analyze things, think creatively and come 

out with workable solutions. 

 Conducive environment for study – the educational institute should provide a 

facilitating environment for teaching and learning, with up dated, appropriate and 

modern facilities. 

 Accessibility of teachers – The teachers should be well qualified and act as 

mentors and motivators for the students.  

 Exposure to innovative practices- For all round development of the students, 

hard skills as well as soft skill are required. The use of technological resources, 

language laboratories, simulation, workshops on personality development etc. 

should be given importance. 

 The second dimension refers to the Promotion of Entrepreneurship 

Programs and Activities. In addition to entrepreneurship development subjects in the 

curriculum, there should be entrepreneurship related extracurricular activities where 

students can participate voluntarily. Such programs should aim at educating and 

exposing the students to entrepreneurship and financial literacy, through experiential 

learning and hands-on practical activities which would help to prepare young people 

for the real world.  

 Workshops on Business Ideas generations and Business Plan writing 

competition should be conducted which would help to develop insight into how to 

raise funds, manage uncertainty, negotiate, generate wealth and also effectively 

manage the enterprise.  

 Finally the third dimension considers the Supportive Infrastructure for 

entrepreneurship to flourish. The various stakeholders like education institutes, 

funding agencies, industry, government and society should aim to connect and 

support the actual requirements of business in the region. A proper research of the 

local and regional market should be done and an ecosystem of cooperation and trust 

through transfer of knowledge should be build.  

  Education institutes in collaboration with industry and government can 

undertake research projects that will help- 
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 Finding out untapped potential in the business environment and work for its 

transformation into innovative projects. 

 Supporting the student entrepreneur with his idea of venture creation, 

providing an environment of cooperation between the education Institute, 

businesses and other organizations in the region. 

 Arranging programs dedicated to new venture creation and development of 

more innovative ideas  

 Teachers can play the role of motivator and guide for young entrepreneurs.  

In the nutshell, there should be inclusion of entrepreneurship courses for all 

levels, and entrepreneurship be taught in true perspectives.  

4.3.1 Current Status of Entrepreneurship Education in India. 

 In India, many entrepreneurship centers have been established to coordinate 

the different programs, activities and resources within the educational institutions.  

Some of the institutes offering entrepreneurship courses are- 

  For instance, Narsee Monjee Institute of Management Studies (NMIMS) 

conducts a two-year, fulltime program on Family Business Management. The course 

covers the managerial and legal aspects of entrepreneurship. The motivational aspect 

taught at NMIMS is very important, as it creates a desire and improves confidence 

level. This program has armed students with the skills, knowledge and mind-set to run 

their family business.  

 Indian School of Business (ISB) in Hyderabad affiliated to non-profit 

organization- Wadhwani Foundation (committed to promoting entrepreneurship), 

offers entrepreneurial and incubation assistance. ISB has experienced instructors 

equipped with business experience.  

 The NS Raghavan Center for Entrepreneurial Learning in IIM Bangalore 

(NSRCEL—IIMB) undertakes international collaboration projects. The Global 

Entrepreneurship Monitor (GEM) Project with the London Business School, the 

Ewing Marion Kaufmann Foundation and Babson College has been a major project 

for the last three years.  

 In IIM Calcutta, stresses on practical activities on innovation and 
entrepreneurship involving students, and facilitated by the faculty members. The 
IIMC’s entrepreneurship cell organizes one of the biggest business plan contest in 
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Asia, i2I—ideas to implementation with Yale University’s Yale Entrepreneurial 
Society (YES).  

Setting up of such centers and tie ups among various institutions are also 
happening in technical schools as well as in the business schools. Some prominent 
names include  

 The technology business incubation unit Delhi,  

 The SIDBI innovation and incubation centre in IIT Kanpur and  

 The Society for Innovation and Development (SID) at the Indian Institute of 
Science Bangalore, which is one of the oldest centers in India. SID-IISc’s remarkable 
achievement is the project called SuTRA--Sustainable Transformation of Rural 
Areas--which uses non-edible oils from indigenous neem trees as a substitute for fuel 
generation. Ideas are now being focused on attacking on the problems of rural 
poverty, since “Innovation Is Getting Compassionate, Too.”  

  B-schools are supporting the entrepreneurship trend wholeheartedly. They are 
going out of their way and taking hard efforts to promote entrepreneurship on their 
campuses. Many institutes like IIM-Ahmadabad, IIM-Bangalore, IIT- Bombay 
and SPJIMR, Mumbai have modified placement rules to offer ‘Placement holidays’ 
or ‘Deferred placements’ where students can try their hands at setting up their own 
businesses and if things don’t work out, they can come back to the campus for 
placements within two years of passing out. 

 Birla Institute of Technology and Science, Pilani has launched the 
Entrepreneur in Residence program (EIR) to help its students and interested 
faculty with a unique opportunity to meet one-to-one with successful entrepreneurs. 
The aim of the program is to provide real learning opportunities and interaction with 
experienced entrepreneurs, industry experts and venture capitalists; this will help 
students to get insight about procedures for starting a business and also about trends in 
specific industries and markets. The program is meant to be of special benefit for 
students interested in innovation and start- ups.  

 The new welcome initiative of the Central and State Government under RUSA 
(Rashtriya Uchchatar Shiksha Abhiyan (National Higher Education Mission)) 
approved  by the Cabinet Committee on Economic Affairs on 3 October 2013 
provides a unique opportunity for enhancing innovation eco-system in higher 
education. 
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 Thus we can say that Entrepreneurship Education in the higher education 
system should, satisfy the need for entrepreneurship by: selecting + motivating + 
training + supporting + nurturing 
Such institutions can be established for each district in the country to percolate 
such initiatives at local level also.  

4.4 Entrepreneurship Education and Economic Impact  
 The education system plays an important role in the economic development of 
nations as it is the primary developer of human resource. The quality of human 
resources and thereby the quality of education is prime to the economic advancement 
process. However, the current quality of education globally and especially in 
developing economies like India needs much improvement. Here the focus is on just 
learning by heart, i.e. memorizing, without encouraging the students to think on their 
own and take responsibilities. Moreover, in most of the developing countries there are 
issues of dropouts in large numbers, among school children. When these students 
search out for jobs, they are unemployable as being ill equipped to compete for jobs in 
the market. This results in a large number of unproductive labor.  

 Fostering Entrepreneurship Education will tackle some of the lacunas in the 
present education system.  

 Training on entrepreneurial skills will create more future entrepreneurs in the 
country. 

 The development of entrepreneurial knowledge will prepare the students for the 
real world life when they graduate.  

 A support infrastructure for entrepreneurship at the college level can promote 
entrepreneurial activities, which will result in lowering unemployment, increasing 
setting up of new companies and reduce failure rates of existing businesses.  

 Social skills which are dearly needed by today’s society can be inculcated in the 
students by exposing them to the various entrepreneurial competencies.  

  Thus we can say that Entrepreneurship Education provides the ability to be 
creative, flexible, take initiative and solve problems. If taught in the right spirit 
Entrepreneurship Education can address the following Es to employment problem, 
namely:  
Employability, Equal Opportunities, Entrepreneurship and Employment 

Creation.  
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4.4.1 Critical Role Of Entrepreneurship In Shaping India’s Future  

 In the competitive world of today, entrepreneurship and innovation are crucial 

for the development of any economy. The Industrial Revolution, the rise of the US, 

the recovery of Germany Post-World War and more recently, Israel’s status of a 

developed economy have all been the result of entrepreneurship and innovation. 

Fostering and nurturing entrepreneurship becomes a requirement for India if its 

demographic dividend has to be realized and capitalized up on, as entrepreneurship 

development has a promise of employment and income generation and poverty 

elimination. It is also seen globally that apart from creating wealth, new businesses 

also create more jobs than the established firm do.  

India Budget 2014: A Boost to Entrepreneurship: 

 An entrepreneurship-oriented budget was announced by the Government of 

India in July 2014. This has greatly rejoiced the country’s entrepreneurial community. 

Several proposals announced by the finance minister indicate that the government is 

serious about unleashing India’s entrepreneurial strength to promote desperately-

needed employment and economic growth. It is strongly believe that if the ideas and 

proposals announced by the minister materialize, it would, indeed, turn out to be a 

momentous budget for India. 

Highlight of the announcements: 

1. “In order to create a conducive eco-system for the venture capital in the 

MSME sector it is proposed to establish a  10,000 crore fund to act as a 

catalyst to attract private Capital by way of providing equity, quasi equity, 

soft loans and other risk capital for start-up companies.”  

The researcher views that such fund should be directed towards areas where it 

is most required, like: research, technology commercialization, product 

development etc.  

2. “A nationwide “District level Incubation and Accelerator Programme” would 

be taken up for incubation of new ideas and providing necessary support for 

accelerating entrepreneurship.”  

The researcher welcomes this initiative, as this would play an important role in 

helping the funding ecosystem for start-ups to be more conducive. As different 
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kinds of ventures require different incubators support, so a broad and clear 

classification of the different incubators serving different types of ventures 

should be done to understand the unique resources each group of incubators 

will require.  

3. “Entrepreneur friendly legal bankruptcy framework will also be developed 

for SMEs to enable easy exit.”  

According to the researcher this move is the first step towards easy dissolution 

of business. As we find company formation is difficult in India and company 

dissolution is all the more difficult. Many entrepreneurs have to keep their first 

(failed) ventures alive on paper, even as they build a second or third successful 

business. Simplification in this line is welcome and will hugely benefit 

startups that are striving to set up businesses and those struggling to exit, if not 

successful. This would create way for easier “exits” for startups and better life 

after exits to entrepreneurs.  

4.5 Skills And Competencies For Innovation  

 

Innovation is the specific instrument of entrepreneurship. The act that endows 

resources with a new capacity to create wealth. 

Peter F. Drucker (1909–2005) 

 

  As our world has becomes a global village, our markets more competitive and 

our technology more dynamic and changeable; organizations need men who are 

capable of creating feasible new concepts. Innovation and competitiveness go hand in 

hand and share a mutual relationship.  Innovation skill is required in all fields and at 

all levels, from top to bottom, from individuals to organizations. Innovation adds to 

the economic value, creates new jobs in the economy and fosters the climate for 

entrepreneurship.  
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National Knowledge Commission6 defines Innovation in the following manner:  

 ‘Innovation is defined as a process by which varying degrees of measurable 

value enhancement is planned and achieved, in any commercial activity. This process 

may be breakthrough or incremental and it may occur systematically in a company or 

sporadically; it may be achieved by:  

 Introducing new or improved goods or services and/or  

 Implementing new or improved operational processes and/or  

 Implementing new or improved organizational/ managerial processes  

 In order to improve market share, competitiveness and quality, while reducing 

costs.’  

 India has to develop means to transform its vast Innovation potential into 

valuable commercial products and services. In order to promote science and 

technology related knowledge and skill in the country, our curriculums should 

emphasize on the importance of science and technology as a necessary input for 

production, distribution and enterprise management. In this knowledge era, adequate 

investments in education, including vocational education, skill development and 

market oriented knowledge are required to accelerate India’s Innovation driven 

economy. 

4.5.1 Promoting Innovation for Entrepreneurship Development - Government of 

India's Policy Initiatives. 

 In spite of having a large publicly funded science and technology 

infrastructure and a sizeable education base, India has not been able to realize its 

innovative potential due to a fragmented innovation ecosystem. India is a country 

with over 1.2 billion people, 379 million (31%) of which are between the ages of 18 

and 35 (Census of India, 2011). Many of these young people are unemployed despite 

being educated. For example, only one among every four urban males under 29 years 

is employed even though they hold at least a certificate or diploma (National Sample 

Survey Office, 2013). The aim of the government is to create employment 

opportunities for youth while focusing on rapid economic growth. Entrepreneurship 

development is one of the mechanisms adopted by the Government of India towards 

the creation of job opportunities. The government's assumption is that support for 
                                                            
6 NKC_Entrepreneurship.pdf 
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innovation will enhance entrepreneurship development, which will in turn accelerate 

economic growth. 

  The Indian government has taken many initiatives towards strengthening the 

innovation ecosystem, the most important of which are:  

1) The establishment of the National Innovation Council, whose mandate is to 

coordinate various innovation-related activities, and 

2) The new Science, Technology and Innovation Policy 2013, which is intended to 

promote entrepreneurship and science-led solutions for sustainable and inclusive 

growth.  

 Thus we see that India is emerging as a global hub of Innovation, producing 

low cost as well as high value products and services. The recent acquisition by Indian 

companies in the global market also shows an increasing trend of Indian companies to 

leverage the various possibilities of Innovation that the global market offers. (Flip kart 

and Snap deal Strike $ 400 Million in Deals, Sun Pharma agreed in to buy Ranbaxy 

from Japan's Daiichi Sankyo Ltd, Nasdaq-listed Pegasystems Inc has acquired the 

assets of Bangalore-based MeshLabs Software Private Limited).In addition, India has 

democracy, diversity, a vibrant capital market, free competition in the private sector 

and availability of young populations which can help to fully reap its demographic 

dividend. 

4.6 Challenges To Consider And Resolve In Entrepreneurship Education. 

  Despite the growth in entrepreneurship education in India, many obstacles still 

remain.  

 An important challenge is to change the culture and view of the people in 

places where business and entrepreneurship are not looked upon favorably. 

 Insufficient awareness and exposure to business and entrepreneurship makes it 

difficult to create Opportunity based entrepreneurship and also difficult to 

transform the necessity based entrepreneurs to opportunity based 

entrepreneurship. 

 Local context and situations must be taken into consideration in creating 

programmes for students learning as there is no “one size fits all” solution for 

entrepreneurship education. 
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 Productive cooperation between educational institutes, business associations 

along with the favorable support of government, would greatly enhance the 

chances for success of entrepreneurs. 

 Learning should be practical oriented.   

  A major key issue for educational institutions in India is the upcoming global 

education industry. International schools and universities are establishing affiliates 

and franchises in the country and this is taking away the best student from local 

institutions, therefore higher education institutions in our country need to be better 

prepared to participate in global innovation race by building linkages with global 

players in academia and industry. 

4.6.1 Creation of A Favorable Ground For Entrepreneurship. 

 The following are few guidelines which will help creation of a favorable 

environment for entrepreneurship, the impact of which will, though not be seen 

immediately but definitely be realized in the years to come. 

A. Changing the Entrepreneurial Mindset: In many societies entrepreneurship 

suffers from a negative perspective. Changing this mindset is necessary. The 

following can be done in this regards- 

Firstly the entrepreneurs undertaking business should be fully-aware that risk is a 

part of business and failure is an option. He should accept risk with a positive 

attitude,  

Secondly business-related regulations, at the State level as well as private 

organizations level, must support entrepreneurs and consider them as long-term 

clients and partners in their growth.  

Thirdly the image of entrepreneurs in the community need to be improved, they 

should be looked up as important contributors to the economy rather than 

profiteers.  

B. Linking of Innovation and Entrepreneurship with Knowledge Based 

Infrastructural Support 

Two major pillars of entrepreneurship are value creation and innovation. 

Both would multiply exponentially if entrepreneurs and entrepreneurial ventures 

are supported by more ‘knowledge’. Entrepreneurs often find the lag of technical 

knowledge and required skilled workers in carrying the project to finalization. 
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Therefore, there is a dire need to ensure that the innovative ideas are properly 

channelized and commercialized.  

C. Imparting Managerial Skills.  

Management skills range from basic skills, such as planning, organization, 

staffing etc to ultimately developing leaders. Managerial skills and soft skills are 

necessary for all stakeholders in the entrepreneurial venture. Unfortunately, our 

education system lack in imparting those skills to students.  

D. Access to Financial Support  

Financing is often found as one the major obstacle for new businesses; many 

experts view that finance is sufficiently available—but not properly advertised 

thus not accessible. 

The following can be considered towards its achievement - 

 Easy availability and accessibility to information regarding appropriate 

sources of finance, 

 Readily available studies on the different market opportunities can be made 

available. 

 Readily available reports on different industries, industry publications, 

supplier related information and feasibility studies.  

 There could be tracking of available financing and its disbursement to 

potential beneficiaries.  

 Venture capital funds and Angel funding networks need to be developed 

 A State funding facility should be set up, which could target sectors which are 

considered to be of high value to the economy. 

 "India, with its youthful population and thriving Information and 

Communication Technology (ICT) industry, can become a leading knowledge-driven 

economy as long as regulatory, education, and infrastructure barriers are overcome," 

[(Asian Development Bank-2014)7 ,said in its report 'Innovative Asia : Advancing the 

Knowledge-Based Economy Sept. 12, 2014]  

                                                            
7  Asian Development Bank-, in its report 'Innovative Asia: Advancing the Knowledge-Based 

Economy Sept. 12, 2014 
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 Thus we see that Knowledge has taken its rightful place as a production factor 

in line with labor and capital, However, India just need favorable laws, appropriate 

infrastructure, elimination of barriers to trade and investment, increase spending in 

Research & Development and innovative financing schemes for small businesses. 

Infusion of knowledge for innovative and value added businesses is crucial for the 

growth of entrepreneurial ventures.  

 
4.7 Chapter Summary 

 Entrepreneurship has earned a newfound respect in our country. We must 

create jobs and while the government can only act as a facilitator, the education 

system, especially our schools and universities along with the industry must nurture 

the entrepreneurial ecosystem. Education needs to encourage entrepreneurial skills 

right from high school onwards. If students are given exposure to learn these skills in 

the safe environment of an academic institute, they will have greater chances of 

success.  

 The changed business climate of India can be judged from the fact that the 

country is considered to be amongst the three top investment destinations. According 

to a recent report by Evalueserve research8, over 44 U.S. based VC firms are now 

seeking to invest heavily in startups and early-stage companies in India. Society for 

Innovation and Entrepreneurship by IIT Bombay, Foundation for Innovation and 

Technology Transfer by IIT Delhi, Indian Institute of Sciences’ Society for 

Innovation and Development and Technology Development Board of DST are 

examples of fund sources that aim to promote innovation, R&D and thereby promote 

entrepreneurship. The Stanford India Biodesign Programme signifies a government-

to-government level collaboration between the U.S. Science and Technology Ministry 

and the Ministry of Science in India to boost medical technology innovation in India. 

While all these initiatives are perfect in their own way, there is still a need to scale up 

and enrich the ecosystem. After all, an ecosystem is nothing but a system of 

interconnected stakeholders, institutions and individuals; whose close linkages enable 

efficient production, diffusion and use of new and economically profitable 

knowledge. India needs to create more linkages and strengthen the earlier ones, 

creating a tight mesh.  

                                                            
8  Alok.aggarwal@evalueserve.com. “Is the venture capital market in India getting overheated?”-

Aug.2006 
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 The society needs to cultivate a mindset to view entrepreneurs as ‘Nation 

Builders’. Entrepreneurs need to introspect their own attitudes towards failures and 

consider them as learnings. The universities, research and development labs and the 

government should come forward as facilitators in this ecosystem. We need to fix our 

legal systems, bring transparent rules and regulations. The most important external 

barrier to Innovation, which is lack of experimentation, lack of emphasis on creativity 

and problem-solving etc. in our education curricula should be resolved. 

 In order to unleash India’s Innovation potential, an important step is a 

systematic reform of the higher education system in India, which would act as an 

enabler for developing the required intellectual capital as well as help in laying the 

foundation for bridging the gap between industry and academia. It could be argued 

that Innovation, Education (including Vocational Education) and Entrepreneurship are 

three ends of a triangle, each of which is related to the other. 

Fig: 4.1 Interlinking Education, Innovation And Entrepreneurship 

 
Source: National Knowledge Commission 
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CHAPTER – 5    

DATA PRESENTATION, ANALYSIS  

AND INTERPRETATION 
5.1 Data Presentation And Interpretation 

  In this chapter the collected information has been analyzed and 

presented in a proper tabular form without loss of important features of the data 

along with percentages regarding the respondents responses; the tables have 

also been supported with diagrammatic representation. The suitable non-

parametric tests are applied for testing of the Null and Alternate hypothesis 

Table 5.1 : Age Of The Entrepreneurs In Gokulshirgaon And Shiroli MIDCs. 

Present Age 
( in Years) 

Gokulshirgaon 
MIDC 

Shiroli MIDC Total 

 Respondent P% Respondent P% Respondent P% 
20---35 24 8.00 20 6.67 44 14.67
36---50 70 23.33 57 19.00 127 42.33
51---65 63 21.00 46 15.33 109 36.33
66---80 8 2.67 12 4.00 20 6.67
Total 165 55.00 135 45.00 300 100.00

Source: Survey data 

Graph 5.1 : Age Of The Entrepreneurs In Gokulshirgaon And Shiroli MIDCs. 

 
 

Interpretation: 

 Out of the total 100%, 42.33% entrepreneurs fall under the age group of 36 to 

50 years, while 36.33% belong to the group of 51 to 65 years of age. There are 

14.67% entrepreneurs in the young age of 20 to 35 years whereas 6.67% 

entrepreneurs belong to the senior category of 66 to 80 years. 
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Table 5.2 : Type of Entrepreneurs in Shiroli and Gokulshirgaon MIDCs  

Type  Of 
Entrepreneurs 

Gokulshirgaon Shiroli Total 
Respondent P% Respondent P% Respondent P% 

Need Based 29 9.67 30 10.00 59 19.67

Opportunity 

Based 136 45.33 105 35.00 241 80.33

Total  165 55.00 135 45.00 300 100.00

Source: Survey data 

Graph 5.2 : Type of Entrepreneurs in Shiroli and Gokulshirgaon MIDCs 

 
 

Interpretation: 

 It is found that combine in both the MIDCs, 19.67% entrepreneur are need 

based whereas 80.33% are opportunity based entrepreneurs. 
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Table 5.3 : Age of the Companies in MIDCs (till 2014) 

Age of the Companies 
 

Number of Companies Percent 

1 – 10 years 87 29.0 

11 - 20 years 78 26.0 

21 - 30 years 76 25.3 

31 - 40 years 30 10.0 

41 - 50 years 22 7.3 

51 - 60 years 7 2.3 

Total 300 100.0 
Source: Survey data 

 

Graph 5.3 : Age of the Companies in MIDCs (till 2014) 
 

 
 

Interpretation: 

 It is found that 29% of the units are established in last one decade, whereas 

majority of the units around 51.3% in total were established in last 11 years to 30 

years. Around 10% units are among 31years to 40 years old. The total units above 41 

years come to 9.6%. 

 
 
  

87
78 76

30
22

7

0

10

20

30

40

50

60

70

80

90

100

1 - 10 11 - 20 21 - 30 31 - 40 41 - 50 51 - 60



115 

Table 5.4 : Qualification Of Entrepreneurs in MIDCs  
 

Qualification Entrepreneurs Percent 

SSC 41 13.7 

HSC 25 8.3 

Graduate 167 55.7 

Postgraduate 29 9.7 

Other 38 12.7 

Total 300 100.0 
Source: Survey data 

 
Graph 5.4 : Qualifications of Entrepreneurs in MIDCs 

 
 
 
Interpretation: 
 
 It is found that around 13.7% entrepreneurs are SSC passed, 8.3% are HSC 

passed. A majority i.e.  55.7% are found to be graduates, 9.7% entrepreneurs have 

done their masters degree and 12.7% entrepreneurs have completed some diploma or 

a certificate course. 
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Table 5.5 : Sectors of Business in MIDCs 

Sector Number of Companies Percent 

Engineering 214 71.4 

Trading 37 12.3 

Chemical 12 4.0 

Other 37 12.3 

Total 300 100.0 
Source: Survey data 

 

Graph 5.5 : Sectors of Business in MIDCs 

 
 
 
Interpretation: 

 As per the sample size calculation, the researcher has taken 214 units of 

engineering sector, 37 units each of trading and others (hotels, crane services, Weigh 

Bridge) and 12 units of chemical industry.  
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Table 5.6 : Nature of the Business Organization in Shiroli and Gokulshirgaon 

MIDC 
 

Nature of the Organization 
 

Number of Companies Percent 

Sole Trading 116 38.7 

Partnership 115 38.3 

Private Limited 69 23.0 

Public Limited 0 0.0 

Total 300 100.0 
Source: Survey data 

 

Graph 5.6 : Nature of the Business Organization in Shiroli and Gokulshirgaon 

MIDC 

 

 
 
 

Interpretation: 

 Out of the total units under study it was found that 38.7% units are sole trading 

concerns, 38.3% units are partnership firms, whereas 23% are running as private 

limited companies. 
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Table 5.7 : Initial Capital (Approx) of the Organizations in Shiroli and 

Gokulshirgaon MIDC   
 

Initial Capital (fig in lacs) Number of Companies Percent 

0.05 - 25.00 255              85.0 

25.01 - 50.00 14 4.7 

50.01 - 75.00 2 0.7 

75.01 - 100.00 9 3.0 

100.01 - 600.00 19 6.3 

Above 600 1 0.3 

Total 300 100.0 
Source: Survey data 

 

Graph 5.7 : Initial Capital (Approx) of the Organizations in Shiroli and 

Gokulshirgaon MIDC 
 

 
 
Interpretation: 
 
 Around 85% of the companies in Shiroli and Gokulshirgaon MIDCs  are 

found to have started with an initial capital ranging from Rs five thousand  to  rupees 

twenty five lacs; whereas 6.6% companies are found to have their initial capital Rs 

one crores and above. 
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Table 5.8 : Present Capital (Approx) of the Organizations in Shiroli and 

Gokulshirgaon MIDC     

Present Capital (fig in lacs) Number of Companies Percent 

0.50 - 50.00 100 33.3 

50.01 - 100.00 70 23.3 

100.01 - 500.00 95 31.7 

500.01 - 1000.00 12   4.0 

1000.01 - 5000.00 16   5.4 

5000.01 - 10000.00 3   1.0 

Above 10000 4   1.3 

Total 300 100.0 
Source: Survey data 

Graph 5.8 : Present Capital (Approx)of the Organizations in Shiroli and 

Gokulshirgaon  MIDC 

 
 
Interpretation: 

 Around 33.3%  of the companies in Shiroli and Gokulshirgaon MIDCs are 

found to have their present capital ranging from Rs fifty thousand to rupees fifty lacs; 

whereas 23.3% companies are found to have their present capital ranging from rupees 

fifty lacs to one crore. Around 31.7% companies lie in the category of Rs one crores 

to rupees five crores. 5.4% companies are in the category of ten crores to fifty crores; 

whereas in combine 2.3% companies lie in above fifty crores category.  
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Table 5.9 : Initial Sales Turnover of Companies in Shiroli and Gokulshirgaon 

MIDCs. 

 

Initial Turnover 
 

Number of Companies Percent 

Less than 1 crores 284 94.7 

1crore to less than 10 crores 15   5.0 

10 crores and above 1   0.3 

Total 300 100.0 
Source: Survey data 

 

Graph 5.9 : Initial Sales Turnover of Companies in Shiroli and Gokulshirgaon 

MIDCs. 

 

 
 
 
Interpretation: 

 It was found that around 94.7% units are found to be in less than 1 crores 

category for initial sales turnover, 5% units are found to be in 1 to less than 10 crores 

category, whereas a negligible 0.3% are found to be in 10 crores and above category 

for their initial turnover. 

 
  

284

15
1

0

50

100

150

200

250

300

Less than 1 Crores 1 crore to less than 10 
crores

10 crores and above



121 

Table 5.10 : Present Sales Turnover of Companies in Shiroli and Gokulshirgaon 

MIDCs  
 

Present Turnover Number of Companies Percent 

Less than 1 crores 139 46.3 

1 crore to less than 10 crores 104 34.7 

10 crores and above 57 19.0 

Total 300 100.0 
Source: Survey data 

 

Graph 5.10 : Present Sales Turnover of Companies in Shiroli and Gokulshirgaon 

MIDCs 

 
 
 

Interpretation: 

 46.3% units are found to have present sales turnover in less than Rs  1 crores 

category, 34.7% are in 1 to less than 10 cores category, whereas 19% units fall in Rs 

10 crores and above category for their present sales turnover. 
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Table 5.11 : Employment Generated At The Initial Stage 

 

Employees  Initially 
 

Number of Companies Percent 

0 - 5 131 43.7 

6 - 10 91 30.3 

11 - 20 49 16.3 

21 - 50 27   9.0 

Above 50 2   0.6 

Total 300 100.0 
Source: Survey data 

 

Graph 5.11 : Employment Generated At The Initial Stage 

 

 
 
 
Interpretation: 

  It is found that around 43.7% entrepreneurs claimed that in the initial phase of 

their venture they had employees ranging from 0 to 5 persons, 30% entrepreneurs say 

they had employed 6 to 10 employees.16.3% entrepreneurs say that they had 

generated employment to 11 - 20 employees. Around 9% entrepreneurs said that at 

the initial stage; employment generated by them ranged from 21-50 employees, 

whereas a minimum of   0.6% entrepreneurs said that they had employed above 50 

people.  
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Table 5.12 : Employment Generation At Present   
 

Number of Employees  at Present 
 

Number of Companies Percent 

1 - 50 227 75.7 

51 - 100 31 10.3 

101 - 500 35 11.7 

Above 500 7   2.3 

Total 300 100.0 
Source: Survey data 

 

Graph 5.12 : Employment Generation At Present 

 

 
 
 
 
Interpretation: 

 When asked about the number of employees at present in the organization, 

around 75.7% entrepreneurs say it is between 1-50 employees, 10.3% say they have 

51 to 100 employees. 11.7% entrepreneurs claimed to have generated employment 

ranging from 101 to 500 people, whereas 2.3% entrepreneurs said they have 500 and 

above employees. 
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Table 5.13 : The Market For The Product. 
 

Product Is   Number of Companies Percent 

Export Oriented 79 26.3 
Domestic 221 73.7 

Total 300 100.0 
Source: Survey data 

 
 

 

Graph 5.13 : The Market For The Product. 
 

 
 
 

 

 

Interpretation: 

 It is found that around 26% enterprises export their products to other countries 

whereas; the remaining 73.7% units have domestic market.  
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Table 5.14 : Upgradation Of Technology Essential For Business 
 

Technology Upgradation Essential 
Number of 

Companies 
Percent 

Yes 290 96.7 
No 10   3.3 

Total 300 100.0 
Source: Survey data 

 
 

Graph 5.14 : Upgradation Of Technology Essential For Business 
 

 
 

 

Interpretation: 

 Around 96.7% entrepreneurs said that technological up gradation is required 

for business operations; whereas a minimum of 3.3% entrepreneurs said that up 

gradation of technology is not required for their business.  
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Table 5.15 : Perception About Venture Capital Funding. 

 
Venture capital funding Number of Companies Percent 

Very Unsatisfactory 0 00.0 

Unsatisfactory 0 00.0 
Neither Unsatisfactory Nor 

Satisfactory 286 99.9 

Satisfactory 03                 00.1 

Very Satisfactory 0  00.0 

Total 300 100.0 
Source: Survey data 

 

Graph 5.15 : Perceptions About Venture Capital Funding. 
 

 
 
Interpretation: 

 It is found that almost 100% entrepreneurs in Kolhapur, have not taken any 

financial assistance from venture capital, thus 99.9% of them say neither 

unsatisfactory nor satisfactory. Hardly 0.1% entrepreneurs have taken venture capital 

funding and they are satisfied with the same.   
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Table 5.16 : View About Shortage Of Labor.   
  

Labor Shortage Respondents Percent 

Strongly Disagree 0   0.0 

Disagree 21   7.0 

Neither Disagree nor Agree 71  23.7 

Agree 195  65.0 

Strongly Agree 13   4.3 

Total 300 100.0 
Source: Survey data 

 

 
Graph 5.16 : View About Shortage Of Labor. 

  

 
 
 

Interpretation: 

 A majority 65% of the entrepreneurs agrees that there is a labor shortage in the 

MIDCs, whereas 23% neither disagree nor agree to this statement; around 7% 

entrepreneurs disagree saying the shortage is only in case of unskilled labors, with 

skilled labors and administrative staff there is no such shortage.  
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Table 5.17 : Labor Turnover In The Organization 
 

Labor turnover Respondents Percent 

Very High 13  4.3 

High 113 37.7 

Neither High Nor Low 81 27.0 

Low 79 26.3 

Very Low 14   4.7 

Total 300 100.0 
Source: Survey data 

 

Graph 5.17 : Labor Turnover In The Organization 

 

 
 
 

Interpretation: 

 Around 42% entrepreneurs say that labor turnover is high and very high. 27% 

of the entrepreneurs say that it is neither high nor low, whereas 26.3% say that labor 

turnover in their organization is low.   
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Table 5.18 : Success Stories Inspire Youth And Would Be Entrepreneurs. 
 

Success Stories Inspire Respondents Percent 

Strongly Disagree 0 0.0 

Disagree 1 0.3 

Neither Disagree Nor Agree 7  2.3 

Agree 215 71.7 

Strongly Agree 77 25.7 

Total 300 100.0 
Source: Survey data 

 

 
Graph 5.18 : Success Stories Inspire Youth And Would Be Entrepreneurs. 

 

 
 
 

Interpretation: 

 Around 97% of entrepreneurs agree and strongly agree to the statement that 

success stories inspire youth and would be entrepreneurs. Only a negligible percent 

i.e. 2.3% neither disagree nor agree to the statement. 
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Table 5.19 : Politicians Are Helpful In Sorting Out Problems Faced In Business 
 

Politicians Are Helpful Respondents Percent 

Strongly Disagree 9  3.0 

Disagree 48 16.0 

Neither Disagree Nor Agree 185  61.7 

Agree 57  19.0 

Strongly Agree 1    0.3 

Total 300 100.0 
Source: Survey data 

 
Graph 5.19 : Politicians Are Helpful In Sorting Out Problems Faced In Business 
 

 
 
 

Interpretation: 

 Around 61.7% of entrepreneurs neither disagree nor agree to the statement that 

politicians are helpful in sorting out problems faced in their business.16% 

entrepreneurs disagree to the statement, whereas 3% strongly disagree. Around 19% 

entrepreneurs agree that politicians are helpful in sorting out problems faced in 

business 
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Table 5.20 : Gender (Male /Female) Has An Impact On The Entrepreneurial 
Venture. 
 

Gender Impact Respondents Percent 

Very Negative Influence 0  0.0 

Negative Influence 35 11.7 

Neither Negative Nor Positive 170 56.7 

Positive Influence 95 31.7 

Very Positive Influence 0   0.0 

Total 300 100.0 
Source: Survey data 

 
Graph 5.20 : Gender (Male /Female) Has An Impact On The Entrepreneurial 

Venture. 

 
 
Interpretation: 

  A majority i.e. around 56.7% entrepreneur opine that gender (male /female) 

has neither negative nor positive influence on the business operations. 31.7% of 

entrepreneurs say that there is a positive influence, whereas 11.7% entrepreneurs say 

that women can have a negative influence on business operations as they are not 

suitable for all type of business activities. 
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Table 5.21 : Business Activity and the Economic Development of the Region. 
 

Influence of Your Business Activity Respondents Percent 

Very Negative Influence 0 0.0 

Negative Influence 0 0.0 

Neither Negative Nor Positive 14 4.7 

Positive Influence 253 84.3 

Very Positive Influence 33 11.0 

Total 300 100.0 
Source: Survey data 

 

Graph 5.21 : Business Activity and the Economic Development of the Region. 

 

 
 
Interpretation: 

  A majority i.e. 84.3% entrepreneurs opine that their business activity has a 

Positive Influence on the economic development of the region. Around 11% of 

entrepreneurs say that there is a very positive influence of their business activity on 

the development of the region as their business has contributed towards employment 

generation, providing good and services and also helped in improving the standard of 

living of the people around. 
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Table 5.22 : Education Helps To Evoke Entrepreneurial Inclination. 
 

Education Evoke Entrepreneurial 
Inclination. 

 
Respondents Percent 

Strongly Disagree 2 0.6 

Disagree 11 3.7 

Neither Disagree Nor Agree 26 8.7 

Agree 163 54.3 

Strongly Agree 98 32.7 

Total 300 100.0 
Source: Survey data 

 

Graph 5.22 : Education Helps To Evoke Entrepreneurial Inclination. 

 

 
 
 
Interpretation: 

 Around 54.3% entrepreneurs agree to the statement, that education is an 

important factor to evoke entrepreneurial inclination. Around 32.7%  strongly agree to 

the statement, about 3.7% of entrepreneurs disagree; whereas 8.7% of entrepreneurs 

neither disagree nor agree to the statement that education is an important factor to 

evoke entrepreneurial inclination 
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Table 5.23 : The Academic Curriculum Focuses On Developing Entrepreneurial 
Skills 
 

Curriculum Develops 
Entrepreneurial Skills 

 
Respondents Percent 

Strongly Disagree 7   2.3 

Disagree 108  36.0 

Neither Disagree Nor Agree 92  30.7 

Agree 90  30.0 

Strongly Agree 3    1.0 

Total 300 100.0 
Source: Survey data 

 

 

Graph 5.23 : The Academic Curriculum Focuses On Developing Entrepreneurial 
Skills 

 

 
 
 
Interpretation: 

 In is found 38.3% entrepreneurs strongly disagree and disagree to the 

statement, that curriculum of the academic institute focuses on developing 

entrepreneurial skills. Around 30% agree to the statement; whereas 30.7% of 

entrepreneurs neither disagree nor agree to it. 
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Table 5.24 : Faculty Members Help In Creating Entrepreneurial Culture In The 
Institute 
 

Faculty Members Create 
Entrepreneurial Culture Respondents Percent 

Strongly Disagree 4  1.3 

Disagree 52 17.4 

Neither Disagree Nor Agree 173 57.7 

Agree 67 22.3 

Strongly Agree 4  1.3 

Total 300 100.0 
Source: Survey data 

 
Graph 5.24 : Faculty Members Help In Creating Entrepreneurial Culture In The 

Institute 

 

 
 
 
Interpretation: 

 Around 57.7% entrepreneurs neither disagree nor agree to the statement, that 

faculty members of educational and training institute are helping hands in creating 

entrepreneurial culture in the institute. 22.3% agree to the statement, whereas 17.4% 

entrepreneurs disagree to the statement.  
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Table 5.25 : Development of Business In The Next 5 Years 
 

Development in Business Respondents Percent 

Highly Regressive 0 0.0 

Regressive 1 0.3 

Neither Regressive Nor Progressive 13 4.3 

Progressive 247 82.4 

Highly Progressive 39 13.0 

Total 300 100.0 
Source: Survey data 

 

 
Graph 5.25 : Development of Business In The Next 5 Years 

 

 
 

Interpretation: 

 A majority i.e. 82.3% entrepreneurs opine that development in their business 

in the next 5 years will be progressive, whereas 13% of entrepreneurs say it would be 

highly progressive 

 
 
 
 
 
 
 
  

0 1 13

247

39

0

50

100

150

200

250

300

Highly 
Regressive

Regressive Neither 
Regressive Nor 

Progressive

Progressive Highly 
Progressive



137 

Table 5.26 : Family Support at Starting of the Venture 
 

Family Support Respondents Percent 

Strongly Opposed 6 2.0 

Opposed 19 6.3 

Neither Opposed nor Supportive 19 6.3 

Supportive 188 62.7 

Strongly Supportive 68 22.7 

Total 300 100.0 
Source: Survey data 

 

Graph 5.26 : Family Support at Starting of the Venture 

 

 
 

 
Interpretation: 
 
 Around 62.7% entrepreneurs say that their families supported of their idea of 

starting a business. 22.7% of the entrepreneurs say family was very supportive. The 

combine total of strongly opposed and opposed by family members comes up to 

8.3%. The entrepreneurs’ saying their families neither opposed nor were supportive to 

their idea of starting a business comes to 6.3%.   
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Table 5.27 : Recognition And Rewards Encourage New Entrepreneurs. 
 

Encouragement from 
Recognition And Rewards Respondents Percent 

Strongly Disagree 27 9.0 

Disagree 6 2.0 

Neither Disagree Nor Agree 6 2.0 

Agree 194 64.7 

Strongly Agree 67 22.3 

Total 300 100.0 
Source: Survey data 

 

Graph 5.27 : Recognition And Rewards Encourage New Entrepreneurs. 

 

 
 
 

Interpretation: 

 Around 64.7% of entrepreneurs agree to the statement that recognition and 

rewards from local up to national level encourage new entrepreneurs. 22.3% strongly 

agree; but 9% strongly disagree as they are of the opinion that these awards are 

manipulated  
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Table 5.28 : View On Availability Of Infrastructure Facility For Smooth 

Function Of  Business. 

 
Infrastructure Facility Respondents Percent 

Extremely Unsatisfactory 18  6.0 

Somewhat Unsatisfactory 78 26.0 

Neither Unsatisfactory Nor Satisfactory 169 56.3 

Somewhat Satisfactory 32 10.7 

Extremely Satisfactory 3   1.0 

Total 300 100.0 
Source: Survey data 

 

Graph 5.28 : View On Availability Of Infrastructure Facility For Smooth 

Function Of  Business. 
 

 
 
 

Interpretation: 

 Around 6% of the entrepreneurs say that they are extremely unsatisfied with 

the available Infrastructure. 26% of the entrepreneurs said that they are somewhat 

unsatisfied with the available infrastructural facility for conduct of their business, 

while 56.3% view that Infrastructure facility is neither unsatisfactory nor satisfactory; 

whereas 10.7% entrepreneurs say they are somewhat satisfied. 
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Table 5.29 : Helpfulness  of Government System. 

 

Helpfulness of Government System. 
 

Respondents Percent 

Extremely Unsatisfactory 13 4.3 

Somewhat Unsatisfactory 141 47.0 

Neither Unsatisfactory Nor Satisfactory 126 42.0 

Somewhat Satisfactory 20  6.7 

Extremely Satisfactory 0  0.0 

Total 300 100.0 
Source: Survey data 

 

Graph 5.29 : Helpfulness  of Government System. 

 

 
 
Interpretation: 

 Around 47% entrepreneurs say that they are somewhat unsatisfied by the 

helpfulness of government system; whereas 4.3% say they are extremely unsatisfied, 

that means combine 51.3% entrepreneurs are somewhat unsatisfied and extremely 

unsatisfied. 42% entrepreneurs opine that they are neither unsatisfactory nor 

satisfactory. While 6.7% entrepreneurs opine that helpfulness of government system 

is somewhat satisfactory. 
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Table 5.30 : Industry And Trade Associations Organize Investors And 
Entrepreneurs Meet For Facilitating Business. 
 

Investors And Entrepreneurs Meet 
Organized Respondents Percent 

Strongly Disagree 4  1.3 

Disagree 69 23.0 

Neither Disagree Nor Agree 122 40.7 

Agree 105 35.0 

Strongly Agree 0  0.0 

Total 300 100.0 
Source: Survey data 

 
Graph 5.30 : Industry And Trade Associations Organize Investors And 

Entrepreneurs Meet For Facilitating Business. 
 

 
 
 
Interpretation: 

 Around 24.3% of entrepreneurs strongly disagree and disagree to the 

statement that industry and trade associations organize investors and entrepreneurs 

meet for facilitating business. 35% agree to this statement; whereas 40.7% 

entrepreneurs neither disagree nor agree to it.   
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Table 5.31 : Failure in Business Criticized By The Society. 
 

Failure Criticized Respondents Percent 

Strongly Disagree 2 0.7 

Disagree 47 15.7 

Neither Disagree Nor Agree 118 39.3 

Agree 118 39.3 

Strongly Agree 15 5.0 

Total 300 100.0 
Source: Survey data 

 
Graph 5.31 : Failure in Business Criticized By The Society. 

 

 
 
 

Interpretation: 

 Around 5% entrepreneurs strongly agree to the statement, failures in business 

operations are criticized by the society. About 39.3% of entrepreneurs agree and an 

equal percent of entrepreneurs neither disagree nor agree to the statement. 15.7% of 

entrepreneurs disagree to the statement that failures in business operations are 

criticized by the society.  
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Table 5.32 : Community Culture Supports Entrepreneurship. 
 

Community Culture Supports 
Entrepreneurship Respondents Percent 

Strongly Disagree 0 0.0 

Disagree 12 4.0 

Neither Disagree Nor Agree 25 8.3 

Agree 215 71.7 

Strongly Agree 48 16.0 

Total 300 100.0 
Source: Survey data 

 
Graph 5.32 : Community Culture Supports Entrepreneurship. 

 

 
 

Interpretation: 

 Around 16% entrepreneurs strongly agree to the statement, that their 

community culture supports entrepreneurship. A majority i.e. 71.7% entrepreneurs 

agree to it. About 8.3% of entrepreneurs neither disagree nor agree to the statement; 

whereas 4% of entrepreneurs disagree to the statement.  
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Table 5.33 : The Industry Associations Provide Inputs For Skill 
Development Of Entrepreneurs. 

 
Industry Associations Provides Skill 

Development Respondents Percent 

Strongly Disagree 0  0.0 

Disagree 22  7.3 

Neither Disagree Nor Agree 96 32.0 

Agree 179 59.7 

Strongly Agree 3   1.0 

Total 300 100.0 
Source: Survey data 

 
Graph 5.33 : The Industry Associations Provide Inputs For Skill 

Development Of Entrepreneurs. 

 
 
 
Interpretation: 

 A Majority 59.7% entrepreneurs agree to the statement that the industry 

associations provide inputs for skill development of entrepreneurs. 7.3% disagree, 

whereas 32% entrepreneurs neither disagree nor agree to the statement. 
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Table 5.34 : In Actual Disbursement Of Loan There Are Obstacles Faced. 
 

Obstacles Faced Respondents Percent 

Strongly Disagree 3  1.0 

Disagree 29  9.7 

Neither Disagree Nor Agree 42 14.0 

Agree 224 74.7 

Strongly Agree 2   0.7 

Total 300 100.0 
Source: Survey data 

 

 
Graph 5.34 : In Actual Disbursement Of Loan There Are Obstacles Faced. 

 

 
 
 
Interpretation: 

  74.7% entrepreneurs agree to the statement that in actual disbursement of loan 

there are obstacles faced. Around 10.7% entrepreneurs disagree and strongly disagree 

to the statement whereas; 14% of entrepreneurs neither disagree nor agree to it. 
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Table 5.35 : Actual Disbursement Of Funds By The Banks Is At Par.  
 

Funds By Banks at Par Respondents Percent 

Strongly Disagree 0 0.0 

Disagree 47 15.7 

Neither Disagree Nor Agree 45 15.0 

Agree 207 69.0 

Strongly Agree 1 0.3 

Total 300 100.0 
Source: Survey data 

 

 

Graph 5.35 : Actual Disbursement Of Funds By The Banks Is At Par. 

 

 
 
Interpretation: 

  A majority i.e. 69% entrepreneurs agree to the statement that actual 

disbursement of funds by the banks is at par with the amount mentioned in the project 

report by the entrepreneur. 15.6% disagree to the statement and 15% of entrepreneurs 

neither disagree nor agree. 
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Table 5.36 : Publicity of the Government Schemes for Entrepreneurs Done 
Effectively. 
 

Effective Publicity Of The Government 
Schemes Respondents Percent 

Strongly Disagree 4 1.4 

Disagree 168 56.0 

Neither Disagree Nor Agree 72 24.0 

Agree 46 15.3 

Strongly Agree 10 3.3 

Total 300 100.0 
Source: Survey data 

 
Graph 5.36 : Publicity of the Government Schemes for Entrepreneurs Done 

Effectively. 

 

 
 

Interpretation: 

  A Maximum i.e. 56% entrepreneurs are of the view that publicity of the 

government schemes for entrepreneurs is not done effectively; they disagree to the 

above statement. 15.3% agree to the statement and 24% of entrepreneurs neither 

disagree nor agree with the above statement. 
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Table 5.37 : Financial Funding Facility Is Easily Available For Business. 
 

Funding Facility Easily Available Respondents Percent 

Strongly Disagree 0 0.0 

Disagree 220 73.3 

Neither Disagree Nor Agree 58 19.4 

Agree 22 7.3 

Strongly Agree 0 0.0 

Total 300 100.0 
Source: Survey data 

 

Graph 5.37 : Financial Funding Facility Is Easily Available For Business. 

 

 
 
 

Interpretation: 

  A majority i.e. 73.3% entrepreneurs disagree to the statement that financial 

funding facility is easily available for business. 7.3% agree to the statement, whereas 

19.4% of entrepreneurs neither disagree nor agree to the statement.  
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Table 5.38 : IT and ITes Related Services Are Locally Available 
 

Availability of  IT and ITes Services 
Locally  Respondents Percent 

Strongly Disagree 0 0.0 

Disagree 6 2.0 

Neither Disagree Nor Agree 32 10.7 

Agree 239 79.7 

Strongly Agree 23 7.7 

Total 300 100.0 
Source: Survey data 

 

Graph 5.38 : IT and ITes Related Services Are Locally Available 

 

 
 
 

 
Interpretation: 

  According to majority 79.7% entrepreneurs IT and ITes related services are 

locally available i.e. they agree to the statement, whereas 10.7% of entrepreneurs 

neither disagree nor agree to it. 
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Table 5.39 : Statistics 
 
Incorporating SPSS package the researcher has analyzed the data from table number 

5.26 to table number 5.38 in 5 point Likerts scale about the opinion of entrepreneurs 

in Shiroli and Gokulshirgaon MIDCs in Kolhapur, on the motivating factors, family 

supports received, the hurdle and barriers faced while pursuing entrepreneurship and 

creation of their enterprises.  

It is depicted as below for objective 5. 
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(1) (2) (3) (4) (5) (6) (7) (8) 
Valid 

N 
   Missing 

100 100 100 100 100 100 99 
 

0 0 0 0 0 0 1 
Mean 3.99 3.89 2.75 2.52 3.10 3.31 4.01 
Median 4.00 4.00 3.00 2.00 3.00 3.00 4.00 
Mode 4 4 3 2 3 3 4 
Std. 
Deviation  .847 1.063 .770 .689 .785 .837 .631 

Variance .717 1.129 .593 .474 .616 .701 .398 
Skewness -1.407 -1.735 -.211 .211 -.307 -.220 -1.004 
Std. Error of 
Skewness .241 .241 .241 .241 .241 .241 .243 

Kurtosis 2.827 2.698 .479 -.202 -.942 -.350 2.934 
Std. Error of 
Kurtosis .478 .478 .478 .478 .478 .478 .481 

Minimum 1 1 1 1 1 1 2 
Maximum 5 5 5 4 4 5 5 

 

Interpretation:  
 

5.39.1 Column 2 above depicts that-- 

The opinion about family support received while starting of the business 

revealed the mean, median and mode as 3.99, 4.00, and 4.00 respectively. The 

majority of entrepreneurs opted for mode = 4.00 (Likerts scale point) the 

positive supports from family while starting of business, with Standard 

Deviation= 0.847 and variance=0.717, less variation in their attitudes along 

with kurtosis K=2.827 which is very near to normal (or meso kurtic k=3) and 

right skewness (sk= -1.407) with their standard errors smaller. 
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5.39.2 Column 3 above depicts that-- 

The opinion about recognition and rewards to encourage new entrepreneurs 

computed in the Likerts scale shows mean, median and mode as 3.89, 4 and 4 

respectively. The majority of the entrepreneurs have the opinion mode=4 

(Likerts scale value), positively agree that it is encouraging for new 

entrepreneurs to enter the business with sd=1.063 and variance v=1.129, only 

one unit of variation in their attitudes .the kurtosis is k=2.693, less than normal 

distribution (k=3 meso kurtic) and skewness is K= -1.735 right skewness with 

smaller standard errors. 

5.39.3 Column 4 above depicts that-- 

The Opinion about availability of the infrastructure facility for smooth 

functioning of Business worked out in Likerts scale points gave mean, median 

and mode as 2.75, 3 and 3 respectively. Majority of the entrepreneurs have 

modal scale point as 3, which expresses the opinion as neither unsatisfactory 

nor satisfactory as neutral point, along with sd = 0.770 and v=0.593 less 

variations than one unit. The distribution is with kurtosis k= 0.479 which is 

less than meso kurtic (k=3) it is platy kurtic below normal, with skewness sk= 

- 0.211 right skewness.  

5.39.4 Column 5 above depicts that-- 

The Opinion of helpfulness of govt. system evaluated in 5 = point Likerts 

scale, the mean median and mode as 2.52.2.00, 2.00 respectively. The majority 

of the entrepreneurs have opinions mode = 2. They expresses somewhat 

unsatisfactory about the help of the government system with kurtosis K= -

0.202, which is not at all normal distribution with skewness sk = + 0.211 left 

skewness; with less standard errors (SEs). 

5.39.5 Column 6 above depicts that— 

The opinion about organization of entrepreneurs meet for facilitating business 

expressed in 5 point Likerts scale gave the mean, median and mode as 3.10, 

3.00, 3.00 respectively. The majority of entrepreneurs had the opinion mode= 

3; it revealed they neither disagree nor agree about the organization of 

entrepreneurs meet for facilitating business, with kurtosis and skewness both 

negative, which is not normal and right skew. 
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5.39.6 Column 7 above depicts that — 

The opinion about failures in business criticized by society expressed in 5 

point Likerts scale; the averages are found as mean, median and mode as 3.31, 

3.00 and 3.00 respectively, the majority of entrepreneurs have the opinion 

mode=3, that they neither disagree nor agree that society have no interest to 

criticize the entrepreneurs failure, it has a negative kurtosis and skewness, it is 

not normal and right skewness. 

5.39.7 Column 8 above depicts that — 

The opinion about the community culture of entrepreneurs’  support  

entrepreneurship in 5 point Likerts scale have mean, median and mode as 

4.01, 4.00 and 4.00 respectively. The majority of the entrepreneurs have 

opinion mode =4, they agree positively that their community supports the 

entrepreneurship development and entrepreneurs. The kurtosis comes to k= 

2.934 (meso kurtic k=3) very close to normal distribution and right skewness 

sk = -1.004 with less standard deviation and variance and less standard errors. 

Table 5.39 Statistics (contd) 
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1 0 1 0 1 1 
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Median 4.00 4.00 4.00 2.00 2.00 4.00 
Mode 4 4 4 2 2 4 
Std. 
Deviation .642 .718 .761 .892 .606 .500 

Variance .413 .516 .578 .795 .367 .250 
Skewness -.919 -1.676 -1.223 1.017 1.653 -1.147
Std. Error 
of 
Skewness 

.243 .241 .243 .241 .243 .243 
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Std. Error 
of Kurtosis .481 .478 .481 .478 .481 .481 

Minimum 2 1 2 1 2 2 
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Interpretation: 
 

5.39.8 Column 2 above depicts that— 

The opinion of entrepreneurs about initiatives for skill development of 

entrepreneurs by industry associations gave the mean, median mode as 3.56, 

4.00 and 4.00 respectively with sd= 0.642 and variance v=0.413, below 

normal distribution that is platy kurtosis 

(Less than meso kurtic k=3) and skewness SK = -0.919 is right skewed with 

their SE’s smaller. 

The majority of entrepreneurs have the opinion mode =4, they positively agree 

to the statement about skill development activities conducted by industry 

associations. 

 

5.39.9 Column 3 above depicts that— 

The opinion about obstacles faced in actual disbursement of loan computed 

the mean, median and mode as 3.64, 4.00 and 4.00 respectively. Majority of 

the entrepreneurs have the opinion mode= 4 (Likerts scale point), that they 

agree that there are obstacles faced by them in getting loans with sd = 0.718 

and variance =0.516 less variation in opinion; along with kurtosis K= 2.072 

below (meso kurtosis K=3) normal distribution that is platy kurtic and 

skewness sk= -1.676 right skewness. 

 

5.39.10 Column 4 above depicts that— 

The opinion about the amount of loan applied for in the project report is at par 

with what is actually sanctioned, worked out to be mean, median and mode as 

3.53, 4.00 and 4.00 respectively. The majority have the opinion mode=4, that 

they positively agree that they got the amount at par with the amount actually 

asked for to the bank with sd= 0.761 and V=0.578 less variation in opinions. 

The kurtosis k =0.137 less than the normal distribution, the platy kurtic and 

skewness sk = 1.223 left skew with SE’s smaller. 
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5.39.11 Column 5 above depicts that— 

 The opinion about effective publicity of govt. schemes for the benefit of 

entrepreneurs gave mean, median and mode as 2.65, 2.00 and 2.00 

respectively. The majority of the entrepreneur have the opinion, mode =2 that 

they disagree that the publicity of Govt. Schemes are done for the benefit of 

entrepreneurs with sd =0.892 and V = .795 less variability in their opinions 

along with kurtosis k= 0.122 the platy kurtic, below normal distribution and 

skewness sk= +1.017 with left skewness with smaller SE’s. 

 

5.39.12 Column 6 above depicts that— 

The opinion about financial   funding facility easily available for Business 

computed the mean, median and mode as 2.33, 2.00 and 2.00 respectively. The 

majority of the entrepreneurs disagree that there is easy financial funding 

facility available for business. The standard deviation comes up as 0.606 and 

variance =0.367, there is less variation in their opinions with kurtosis k= 1.622 

below normal distribution and skewness sk = 1.653 the left skew deviating 

towards disagree. 

 

5.39.13 Column 7 above depicts that— 

The opinion about availability of IT and ITes in Kolhapur for ease of business 

revealed the mean, median and modal values as 3.93, 4.00 and 4.00 

respectively. Majority of the entrepreneurs agreed positively that the IT and 

ITes related services are locally available (mode =4 Likerts scale point) with 

sd = 0.500 and variance = 0.250 less variations in this opinion with kurtosis 

k=4.604 is more than (meso kurtic K=3) above the normal distribution. It is 

lepto kurtic, the concentrated agreed opinion with skewness sk= -1.147 right 

skewness above average opinion along with less values of standard error. 
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Table 5.49 : Qualification of Entrepreneurs and Different Sectors of Business. 

Qualification 
of 

Entrepreneur 

Sectors of Business 
Engineering Trading Chemicals Others Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

SSC 11 3.67 15 5.00 3 1.00 12 4.00 41 13.67
HSC 12 4.00 9 3.00 1 0.33 3 1.00 25 8.33

Graduation 132 44.00 13 4.33 7 2.33 15 5.00 167 55.67
P.G 23 7.67 0 0.00 0 0.00 6 2.00 29 9.67

Others  36 12.00 0 0.00 1 0.33 1 0.33 38 12.67
Total 214 71.33 37 12.33 12 4.00 37 12.33 300 100.00

Source: Survey data 

 

Graph 5.48 : Qualification of Entrepreneurs and Different Sectors of Business. 
 

 
 

 

Interpretation: 

 It is found that around 55.67% entrepreneurs, combine in both the MIDCs are 

graduates and 44% among them solely are from engineering sector. Majority of post 

graduate entrepreneurs i.e. 7.67%, out of 9.67% also come from engineering sector. 

13.67% are just 10th standard passed and among them majority, i.e. 5% belong to 

trading sector. HSC qualified amount to just 8.33% among which 4% belong to 

engineering sector. No post graduates are found in trading and chemical sectors. 
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Table 5.50 : Qualifications of Entrepreneurs and Nature of Business Organization 
 

Qualification 
of 

Entrepreneurs 

Nature of  Business Organization 
Sole Trading Partnership Private 

Ltd   
Company 

Public Ltd 
Company 

Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

S.S.C. 22 7.33 18 6.00 1 0.33 0.00 0.00 41 13.67
H.S.C. 14 4.67 11 3.67 0 0.00 0.00 0.00 25 8.33

Graduation 48 16.00 64 21.33 55 18.33 0.00 0.00 167 55.67
P.G. 7 2.33 12 4.00 10 3.33 0.00 0.00 29 9.67

Others  25 8.33 10 3.33 3 1.00 0.00 0.00 38 12.67
Total 116 38.67 115 38.33 69 23.00 0.00 0.00 300 100.00

Source: Survey data 

 
Graph 5.49 : Qualifications of Entrepreneurs and Nature of Business 

Organization 
 

 
 
Interpretation: 
 It is found that among 55.67% of total graduate entrepreneurs, 21.33% are into 

partnership form of business organization, 18.33% have started private ltd companies 

whereas 16% graduates are sole traders. Out of 13.67% of the SSC passed 

entrepreneurs 7.33% are into proprietorship (sole trading), 6% into partnership 

whereas only 0.33% which is almost negligible, as private limited company. The post 

graduate entrepreneurs are 9.67% out of which 4% are having partnership firms and 

3.33% are owners of private limited company.  
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Table 5.51 : Present Turnovers (Up to 2013-2014) Of Enterprises and Different 
Business Sectors   

Sectors  of 
Business 

Present  Turnover 

Less than 1 
Crores 

1 Crores to 
Less than 10 

Crores 
10 Crores and 

above Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Engineering 77 25.67 83 27.67 54 18.00 214 71.33
Trading 33 11.00 3 1.00 1 0.33 37 12.33
Chemical 3 1.00 8 2.67 1 0.33 12 4.00
Others 26 8.67 10 3.33 1 0.33 37 12.33
Total 139 46.33 104 34.67 57 19.00 300 100.00
Source: Survey data 

 

Graph 5.50 : Present Turnovers (Up to 2013-2014) Of Enterprises and Different 
Business Sectors 

 

 
Interpretation: 
 It is found that among the 71.33% of engineering units, 25.67% are having 
their present turnover less than one crores, whereas 27.67% units fall in one crore to 
less than 10 crores category. There are 18% units which have their turnover 10 crores 
and above. Among the trading sector, which is 12.33%, 11% of the enterprises are in 
less than 1 crore present turnover category. The presence of other sectors, apart from 
engineering in the 10 crores and above category is negligible 
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Table 5.52 : Form of Business Organizations and Different Sectors of Business 
 

Sectors  of 
Business 

Forms  of  Business Organization 
Sole 

Trading 
Partnership Private Ltd. 

Co. 
Public 

Ltd Co. 
Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

 
P% 

R
es

po
nd

en
t 

R
es

po
nd

en
t 

P% 

Engineering 77 25.67 75 25.00 62 20.67 0 214 71.33
Trading 22 7.33 15 5.00 0 0.00 0 37 12.33
Chemical 1 0.33 8 2.67 3 1.00 0 12 4.00
Others 16 5.33 17 5.67 4 1.33 0 37 12.33
Total 116 38.67 115 38.33 69 23.00 0 300 100.00
Source: Survey data 

 
Graph 5.51 : Form of Business Organizations and Different Sectors of Business 

 

 
 
 

Interpretation: 

 Out of 71.33% of business units of engineering sector, 25.67% are Sole 

Trading Organizations, 25% are Partnership firms and 20.67% are Private Ltd. 

Companies. In trading sector we find only sole trading organizations (7.33%) and 

partnership firms (5.00%). Chemical sector and others have presence as sole traders, 

partnership firms and Private Ltd. Companies. None are there as Public Ltd Company. 
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Table 5.53 : The Present Turnover of Enterprises (2013-2014) and Opinion about 
Labor Turnover in the Enterprise. 

Labour 
Turnover 

Present  Sales Turnover  
Less than 1 

Crores 
1 Crores to 

Less than 10 
Crores 

10 Crores and 
above 

Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Very High 11 3.67 2 0.67 0 0.00 13 4.33
High 54 18.00 47 15.67 12 4.00 113 37.67

Neither High 
Nor Low 

38 12.67 22 7.33 21 7.00 81 27.00

Low 30 10.00 29 9.67 20 6.67 79 26.33
Very Low 6 2.00 4 1.33 4 1.33 14 4.67

Total 139 46.33 104 34.67 57 19.00 300 100.00
Source: Survey data 

 
Graph 5.52: The Present Turnover of Enterprises (2013-2014) and Opinion 

about Labor Turnover in the Enterprise. 
 

 
 

Interpretation: 

 Around 37.67% of the entrepreneurs say that labor turnover is high. Among 

these 37.67%, 18% belong to present sales turnover of less than 1 crores, 15.67% are 

among 1 crores to less than Rs 10 crores; whereas 4% enterprises are among the 10 

crores and above category. Around 90% of respondents have given their opinion 

between high and low; the extremes 4.33% and 4.67% are of very high and very low 

respectively. 
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Table 5.54 : Activities undertaken for retention of Labour and The present 
Turnover of Enterprises in 2014. 
 

Activities 
Undertaken 

Present  Sales Turnover 
Less than 1 

Crores 
1 Crores to Less 
than 10 Crores 

10 Crores 
and above Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Training 34 11.33 37 12.33 13 4.33 84 28.00
Promotion 26 8.67 27 9.00 12 4.00 65 21.67

Reward  For 
Good Work 

58 19.33 35 11.67 11 3.67 104 34.67

Career 
Planning 

23 7.67 14 4.67 13 4.33 50 16.67

Others 19 6.33 13 4.33 5 1.67 37 12.33
Source: Survey data 

 
Graph 5.53 : Activities undertaken for retention of Labour and The present 

Turnover of Enterprises in 2014. 

 

 
 
 
Interpretation: 
 
 The major activity of retention of labor among the enterprises comes out to be 

reward for good work, with 34.67%. The next activity of labor retention is training 

which is found to be 28%. The promotions contributing with 21.67% in favor of 

retention of labor. 
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Table 5.55 : Type Of Entrepreneurs In Different Forms Of Business 
Organization  

Source: Survey data 

 
Graph 5.54 : Type Of Entrepreneurs In Different Forms Of Business 

Organization 
 

 
 
Interpretation: 

 It is found that 80.33% entrepreneurs are opportunity based. Among these 

opportunity based entrepreneurs 29.33% are sole traders, 31.33% are having 

partnership firms whereas 19.67% entrepreneurs have private Ltd companies. Out of 

the 19.67% entrepreneurs which are found to be need based, a majority of 9.33% 

among them are having sole trading concern. 

  

Forms of  
Organization 

Type of Entrepreneurs 

Need Based Opportunity Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Sole Trading 28 9.33 88 29.33 116 38.67
Partnership 21 7.00 94 31.33 115 38.33
Private Limited 
Company 10 3.33 59 19.67 69 23.00
Public Limited 
Company 00 00 00 00 00 0.00
Total 59 19.67 241 80.33 300 100.00
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Table 5.56 : Type of Entrepreneurs and Their Opinion about Shortages of 

Skilled Labors 

Source: Survey data 

 

Graph 5.55 : Type of Entrepreneurs and Their Opinion about Shortages of 

Skilled Labors 

 
Interpretation: 

 Out of 80.33% entrepreneurs who are opportunity based, 51% entrepreneurs 

agree to the statement of there being a shortage of skilled workers, 20.33% are neutral 

to the statement. Among the need based entrepreneurs 14% out of 19.67% 

entrepreneurs agree to the statement of their being a shortage of skilled workers. 

3.33% of need based entrepreneurs are neutral to the statement. 

Shortages  of 

Skilled Labors 

Type of Entrepreneurs 

Need Based 
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Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Strongly  Disagree 0 0.00 0 0.00 0 0.00
Disagree 4 1.33 17 5.67 21 7.00

Neither Disagree Nor 
Agree 10 3.33 61 20.33 71 23.67
Agree 42 14.00 153 51.00 195 65.00

Strongly Agree 3 1.00 10 3.33 13 4.33
Total 59 19.67 241 80.33 300 100.00
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Table 5.57  : Type of Entrepreneurs and Their Opinion about Labor Turnover in 
the Organization 

Source: Survey data 

 

Graph 5.56 : Type of Entrepreneurs and Their Opinion about Labor  

Turnover in the Organization 
 

 
 
Interpretation: 

 Among the 80.33% opportunity based entrepreneurs 32.67% opine that there 

is high labor turnover in their organization, whereas about 20% say it is low and near 

about equal percent say it is neither high nor low. Out of 19.67% entrepreneurs who 

are need based an equal percent of 6.33 say they have neither high nor low and low 

turnover in their organization.  
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Need Based Opportunity Based Total 

R
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po
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en
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R
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en
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R
es

po
nd

en
t 

P% 

Very High 3 1.00 10 3.33 13 4.33
High 15 5.00 98 32.67 113 37.67

Neither High 
Nor Low 19 6.33 62 20.67 81 27.00

Low 19 6.33 60 20.00 79 26.33
Very Low 3 1.00 11 3.67 14 4.67

Total 59 19.67 241 80.33 300 100.00
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Table 5.58 : Type of Entrepreneurs and Their Opinion about Family Support to 
Start the Venture 

 
 
 
 

Family Support 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Strongly Opposed 2 0.67 4 1.33 6 2.00
Opposed 1 0.33 18 6.00 19 6.33

Neither Opposed nor 
Supportive 4 1.33 15 5.00 19 6.33
Supportive 44 14.67 144 48.00 188 62.67

Strongly Supportive 8 2.67 60 20.00 68 22.67
Total 59 19.67 241 80.33 300 100.00

Source: Survey data 
 

Graph 5.57 : Type of Entrepreneurs and Their Opinion about  
Family Support to Start the Venture 

 

 
Interpretation:  
 Out of 80.33% opportunity based entrepreneurs; 68% entrepreneurs view that 
their family supported and strongly supportive their idea of starting a venture. In case 
of the total 19.67% need based entrepreneurs it was found that 17.34% entrepreneurs 
opine that their family supported and was strongly supportive to their idea of starting 
a venture. 
 Similarly percentage of opportunity based entrepreneur who were opposed and 
strongly opposed by their family for starting a venture comes up to 7.33% out of 
80.33%. In case of need based entrepreneurs a negligible of 1% entrepreneurs faced 
opposition for starting their business. Among both type of entrepreneurs (need and 
opportunity based) 85.34% have claimed that they were supported and strongly 
supported by their family at their initial stage of business. 
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Table 5.59 : Type of Entrepreneurs and Expansion of Business. 

Source: Survey data 

 

Graph 5.58 : Type of Entrepreneurs and Expansion of Business. 
 

 
 
Interpretation: 

 Around 78% entrepreneurs say that they are still into the same business, but 

business operations have expanded, among them 63.67% are opportunity based while 

14.33% are need based entrepreneur. Out of the total 11.33% enterprises which have 

shown diversification 9% are opportunity based entrepreneurs and 2.33% are need 

based entrepreneurs. 10.67% entrepreneurs say that there is no expansion in their 

business. 

 

  

 
 
 

Expansion of 
Business. 

Type of Entrepreneurs 

Need Based Opportunity Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

No Expansion 9 3.00 23 7.67 234 10.67

Expansion 43 14.33 191 63.67 32 78.00

Diversified 7 2.33 27 9.00 34 11.33

Total 59 19.67 241 80.33 300 100.00
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Table 5.60 : Inspiration from Success Stories and Type of Entrepreneurs  

 
 
 

Inspiration from  
Success Stories 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

 
P% 

R
es

po
nd

en
t 

 
P% 

R
es

po
nd

en
t 

 
P% 

Strongly  Disagree 0 0.00 0 0.00 0 0.00
Disagree 0 0.00 1 0.33 1 0.33

Neither Disagree 

Nor Agree 1 0.33 6 2.00 7 2.33
Agree 42 14.00 173 57.67 215 71.67

Strongly Agree 16 5.33 61 20.33 77 25.67
Total 59 19.67 241 80.33 300 100.00

Source: Survey data 

 

Graph 5.59 : Inspiration from Success Stories and Type of Entrepreneurs 
 

 
 
Interpretation: 

 It is found that both the type of entrepreneurs, need based as well as 

opportunity based, are of the view that success stories inspire youths and would be 

entrepreneurs. Out of 80.33% opportunity based entrepreneurs, 78% agree and 

strongly agree to the statement, whereas 19.33% out of 19.67% favor to agree and 

strongly agree for the statement in case of need based entrepreneurs. 
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Table 5.61 : Encouragement through Recognitions and Rewards And Type Of 
Entrepreneurs  

Recognitions And 
Rewards are 
Encouraging 

Type of Entrepreneurs 

Need Based Opportunity Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Strongly Disagree 7 2.33 20 6.67 27 9.00

Disagree 0 0.00 6 2.00 6 2.00

Neither Disagree 

Nor Agree 0 0.00 6 2.00 6 2.00

Agree 41 13.67 153 51.00 194 64.67

Strongly Agree 11 3.67 56 18.67 67 22.33

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 

 
Graph 5.60 : Encouragement through Recognitions and Rewards And 

Type Of Entrepreneurs 
 

 
 
Interpretation: 

 87.00% of entrepreneurs agree and strongly agree that recognitions and 

rewards act as encouragement for promotion of new entrepreneurs. Among them 

69.67% are opportunity based, whereas 17.34% are need based entrepreneurs. Among 

the 9% entrepreneurs who strongly disagree with the statement, 6.67% are 

opportunity based and 2.33% are need based entrepreneurs. 
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Table 5.62 : Type of Entrepreneurs and Sources of Funding at the Start up 
Stage.  

Source: Survey data 

 

Graph 5.61: Type of Entrepreneurs and Sources of Funding  
at the Start up Stage. 

 

 
 
Interpretation: 

 A majority i.e. 81.67% entrepreneurs have taken finance from the banks at the 

initial stage of business, whereas 53.33% of entrepreneurs say that they had self 

financed their venture, wherein family and friends had contributed towards it. 

 
 
  

 
 
 

Sources Of 
Funding 

Type of Entrepreneurs 

Need Based Opportunity Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Self-finance 27 9.00 133 44.33 160 53.33
Banks 46 15.33 199 66.33 245 81.67

Venture Capital 0 0.00 0 0.00 0 0.00
State finance 
Corporation 2 0.67 3 1.00 5 1.67

Money Lenders 1 0.33 0 0.00 1 0.33
Any other 0 0.00 0 0.00 0 0.00
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Table 5.63 : Type Of Entrepreneurs And View On Ease To Get Loans At Start 
Up Stage 

Source: Survey data 

 
Graph  5.62 Type Of Entrepreneurs And View On Ease To Get Loans 

At Start Up Stage 
 

 
 
Interpretation: 

 Around 69.33% of entrepreneurs disagree to the statement that it is easy to get 

loans from any source at the startup stage; among them 53% are opportunity based 

whereas 16.33% are need based entrepreneurs. 19.67% entrepreneurs are neutral to 

the statement among which 17.33% are opportunity based whereas 2.33% are need 

based. 

 

 

 
 
 

Easy To Get Loans 
At Start Up Stage 

Type of Entrepreneurs 
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R
es
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en
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P% 

R
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po
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en
t 

 
 

P% 

R
es

po
nd

en
t 

 
 

P% 

Strongly Disagree 1 0.33 10 3.33 11 3.67
Disagree 49 16.33 159 53.00 208 69.33

Neither Disagree Nor 
Agree 7 2.33 52 17.33 59 19.67
Agree 2 0.67 20 6.67 22 7.33

Strongly Agree 0 0.00 0 0.00 0 0.00
Total 59 19.67 241 80.33 300 100.00
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Table 5.64 : Information Regarding Government Schemes and Different Type of 
Entrepreneurs  
 

 
Information 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

 
 

P% 

R
es

po
nd

en
t 

 
 

P% 

R
es

po
nd

en
t 

 
 

P% 

News Papers 8 2.67 16 5.33 24 8.00
T.V. 2 0.67 0 0.00 2 0.67

Radio 0 0.00 2 0.67 2 0.67
Industry 

Associations/DIC  19 6.33 124 41.33 143 47.67
Self Network 30 10.00 99 33.00 129 43.00

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 
 

Graph 5.63 : Information Regarding Government Schemes and Different 

Type of Entrepreneurs 
 

 
 
 

Interpretation: 

 Around 47.67% of entrepreneurs opine that they get information regarding the 

government schemes from industry associations and District Industries Centre (DIC); 

out of these, 41.33% are opportunity based and 6.33% are need based entrepreneurs. 

43% entrepreneurs say that they get the information from their own networks, like 

friends in the same field, chartered accountants and consultants; out of these, 33% 

entrepreneurs are opportunity based whereas 10% are need based entrepreneurs. 
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Table 5.65 : The Problems in Smooth conduct of Business and Different Type of 
Entrepreneurs. 

 
Problems faced 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Infrastructure 13 4.33 94 31.33 107 35.67
Government 

System 35 11.67 138 46.00 173 57.67
Labour Laws 9 3.00 47 15.67 56 18.67
Corruption 15 5.00 60 20.00 75 25.00
Taxation 17 5.67 72 24.00 89 29.67
Licenses 7 2.33 17 5.67 24 8.00

 

Source: Survey data 
 

 
Graph 5.64 : The Problems in Smooth conduct of Business and Different 

Type of Entrepreneurs. 
 

 
 
Interpretation: 

 Around 57.67% entrepreneurs opine that government system is a hurdle for 

smooth conduct of business; among these, 46% are opportunity based entrepreneurs 

whereas 11.67% are need based. 35.67% say that lack of adequate infrastructure is an 

obstacle, among which 31.33% are opportunity based entrepreneurs whereas 4.33% 

are need based entrepreneurs. 29.67% entrepreneurs, in combine say that multiple 

taxation is a problem, whereas 25% entrepreneurs say that corruption has become a 

hindrance in smooth conduct of the business 
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Table 5.66 : Entrepreneurs Motivation and view on Education for Promoting 
Entrepreneurship 

Motivational 
Factors 

 

Education Important for Promoting Entrepreneurship 

Strongly 
Disagree Disagree 

Neither 
Disagree 

Nor 
Agree 

Agree Strongly 
Agree Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Be Own 
Boss 1 0.33 3 1.00 5 1.67 30 10.00 14 4.67 53 17.67
Market 
Opportunity 2 0.67 6 2.00 15 5.00 82 27.33 42 14.00 147 49.00
Family 
Background 0 0.00 1 0.33 3 1.00 45 15.00 37 12.33 86 28.67
Vision 0 0.00 1 0.33 8 2.67 64 21.33 28 9.33 101 33.67
Challenge 0 0.00 2 0.67 2 0.67 23 7.67 11 3.67 38 12.67
Any other 0 0.00 0 0.00 1 0.33 7 2.33 2 0.67 10 3.33
Source: Survey data 

 
Graph 5.65 : Entrepreneurs Motivation and view on Education  

for Promoting Entrepreneurship 
 

 
 
Interpretation : 

 49% of the entrepreneurs say that market opportunity was the reasons to take 

up entrepreneurship, out of these 27.33% agree that education is important for 

promoting entrepreneurship. 33.67% entrepreneurs say that accomplishment of their 

vision was the motivation towards entrepreneurship, among them around 30.66% 

entrepreneurs agree and strongly agree to the statement that education is important for 

promotion of entrepreneurship. 
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Table 5.67 : Impact of Gender On Entrepreneurship And Factors Motivating 
Entrepreneurs.  

Motivational 
Factors 

 

Impact Of  Gender On Entrepreneurship 
very 

negative 
Influence 

Negative 
Influence 

No 
Influence 

Positive 
Influence 

Very 
Positive 

Influence Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Be Own 
Boss 

0 0 7 2.33 28 9.33 18 6.00 0 0 53 17.67

Market 
Opportunity 

0 0 15 5.00 76 25.33 56 18.67 0 0 147 49.00

Family 
Background 

0 0 13 4.33 51 17.00 22 7.33 0 0 86 28.67

Vision 0 0 8 2.67 49 16.33 44 14.67 0 0 101 33.67
Challenge 0 0 3 1.00 25 8.33 10 3.33 0 0 38 12.67
Any other 0 0 0 0.00 9 3.00 1 0.33 0 0 10 3.33

Source: Survey data 

Graph 5.66 : Impact of Gender On Entrepreneurship And Factors Motivating 

Entrepreneurs. 

 
 
Interpretation: 
 
 Among the 49% entrepreneurs who were motivated by the availability of 
market opportunity, 25.33% say that gender makes no difference on entrepreneurial 
venture whereas; 18.67% opine females can have a positive influence on business 
venture. Among 33.67% entrepreneurs whose motivation was their vision, 16.33% 
say gender makes no influence, whereas 14.67% say it has a positive influence. 

0 0 0 0 0 0
7

15 13
8

3 0

28

76

51 49

25

9
18

56

22

44

10
10 0 0 0 0 0

0
10
20
30
40
50
60
70
80

Be Own Boss Market 
Opportunity

Family 
Background

Vision Challenge Any other

very negative Influence Negative Influence No Influence

Positive Influence Very Positive Influence



183 

Table 5.68   : Problems Faced In Conduct Of Business and Sectors Of Business.  

Problems 
 

Sectors  
Engineering Trading Chemical Other Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Infrastructure 75 25.00 17 5.67 3 1.00 12 4.00 107 35.67
Government 
System 130 43.33 17 5.67 3 1.00 23 7.67 173 57.67
Labour Laws 47 15.67 2 0.67 0 0.00 7 2.33 56 18.67
Corruption 44 14.67 14 4.67 4 1.33 13 4.33 75 25.00
Taxation 46 15.33 18 6.00 9 3.00 16 5.33 89 29.67
Licenses 14 4.67 4 1.33 4 1.33 2 0.67 24   8.00
Source: Survey data 

Graph 5.67 : Problems Faced In Conduct Of Business and Sectors Of Business. 
 

 
 
Interpretation: 
 
 57.67% of the entrepreneurs opine that government system is a hindrance in 

the smooth functioning of business, out of these a maximum of 43.33% belong to 

engineering sector. 35.67% of entrepreneurs say lack of adequate infrastructure is a 

problem; among these 25% belong to engineering sector, whereas 5.67% belong to 

trading sector. 29.67% of entrepreneurs said multiple taxations are a problem. 
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Table 5.69 : Type of Entrepreneurs and Community Supports for Entrepreneurship  
 

 
Community Was 

Supportive 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

 
P% 

Strongly Disagree 0 0.00 0 0.00 0 0.00
Disagree 3 1.00 9 3.00 12 4.00

Neither Disagree Nor 
Agree 

8 2.67 17 5.67 25 8.33

Agree 40 13.33 175 58.33 215 71.67
Strongly Agree 8 2.67 40 13.33 48 16.00

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 

 
Graph 5.68 : Type of Entrepreneurs and Community Supports for 

Entrepreneurship 
 

 
 
Interpretation : 

 Around 71.67% of the entrepreneurs agree that their community supported 

them in their endeavor to start a business; out of these, 58.33% entrepreneurs are 

opportunity based whereas 13.33% are need based. Out of 4.00% entrepreneurs who 

disagree to the statement, 3.00% are opportunity based whereas 1.00% are need based 

entrepreneurs. 
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Table 5.70 : Sectors Of Business And View About Community Support Received. 
 

Community 
Supported 

Sectors Of Business 
Engineering Trading Chemical Other Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

 
P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Strongly 
Disagree 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Disagree 7 2.33 2 0.67 2 0.67 1 0.33 12 4.00
Neither 

Disagree 
Nor Agree 

21 7.00 1 0.33 0 0.00 3 1.00 25 8.33

Agree 164 54.67 24 8.00 4 1.33 23 7.67 215 71.67
Strongly 
Agree 22 7.33 10 3.33 6 2.00 10 3.33 48 16.00

Total 214 71.33 37 12.33 12 4.00 37 12.33 300 100.00
Source: Survey data 

 
Graph 5.69:  Sectors Of Business And View About Community Support 

Received. 
 

 
 
Interpretation:  

 71.67 % entrepreneurs agree to the statement that their community supported 

their idea of starting the business, out of these; a majority i.e. 54.67% are from 

engineering sector. 16% entrepreneurs strongly agree with the statement, among these 

7.33% are from engineering sector, an equal percent of 3.33% are from trading and 

others whereas; 2.00% from chemical sector.  
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Table 5.71 : Type of Entrepreneurs And Views About Impact Of Gender On 
Business.  
 

The Impact of 
The Gender 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Very Negative 
Influence 0 0.00 0 0.00 0 0.00

Negative Influence 10 3.33 25 8.33 35 11.67
No Influence 40 13.33 130 43.33 170 56.67

Positive Influence 9 3.00 86 28.67 95 31.67
Very Positive 

Influence 0 0.00 0 0.00 0 0.00
Total 59 19.67 241 80.33 300 100.00

Source: Survey data 

 
Graph 5.70 : Type of Entrepreneurs And Views About Impact Of Gender On 

Business. 
 

 
 
 

Interpretation: 

 Out of the 56.67% entrepreneurs who say that gender has no influence, 

43.33% entrepreneurs are opportunity based whereas 13.33% are need based. 31.68% 

entrepreneurs say that women can have a positive influence on business operations, 

out of them 28.67% are opportunity based whereas 3% are need based entrepreneurs.  
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Table 5.72 : Impact of Gender on Business Operations and Different   Sectors of 
Business. 

The Impact 
of 

The Gender 

Sectors of Business 
Engineering Trading Chemical Other Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

 
P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Very 
Negative 
Influence 

0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Negative 
Influence 

17 5.67 9 3.00 0 0.00 9 3.00 35 11.67

No 
Influence 

129 43.00 15 5.00 10 3.33 16 5.33 170 56.67

Positive 
Influence 

68 22.67 13 4.33 2 0.67 12 4.00 95 31.67

Very 
Positive 

Influence 

0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Total 214 71.33 37 12.33 12 4.00 37 12.33 300 100.00
Source: Survey data 
 

Graph 5.71: Impact of Gender on Business Operations and Different Sectors of 
Business. 

 
 
Interpretation: 

 A majority i.e. 56.67% entrepreneurs opine that there is no difference on the 

business operation, whether run by a female or a male, out of these 43% belongs to 

engineering sector. Around 31.67% entrepreneur say there is a positive influence if it 

is a female handling business operation. While 11.67% entrepreneurs say that all 

businesses are not suitable for women, so there is a negative influence on business 

operated by women, among these 5.67% entrepreneurs are from engineering sector. 
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Table 5.73 : Success Factors And Type Of Entrepreneurs. 

Factors For Success Of 
Business 

 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based 
Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Good Strategy 13 4.33 88 29.33 101 33.67
Good Employees 10 3.33 76 25.33 86 28.67

Leadership 9 3.00 46 15.33 55 18.33
Long-term Orientation 22 7.33 72 24.00 94 31.33

Comprehensive 
Decision making 12 4.00 74 24.67 86 28.67

Market Opportunity 9 3.00 50 16.67 59 19.67
Any other 1 0.33 8 2.67 9   3.00

Source: Survey data 

 
Graph 5.72 : Success Factors And Type Of Entrepreneurs. 

 
 
Interpretation: 

           Around 33.67% entrepreneurs are of the opinion that it is their good strategy 

which is responsible for their success in business, 31.33% say it is their long term 

orientation which has contributed towards their success. An equal number 28.67% 

entrepreneur gave credit to Good employees and their comprehensive decision 

making skill. 
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Table 5.74 : Activities For Upgrading Knowledge And Skill and Different Type 
Of Entrepreneurs. 

    Source: Survey data 

                                
Graph 5.73 : Activities For Upgrading Knowledge And Skill and  

Different Type Of Entrepreneurs. 
 

 
 
Interpretation : 

 
 54% entrepreneurs say that they would go for some training program for 

keeping themselves updated, among them 41.33% are opportunity based 

entrepreneurs and 12.67% are need based entrepreneurs. 54% percent opine that they 

would be and also are currently visiting exhibition within and outside the country to 

keep pace with latest goings in their field of business. While 30.33% opted for 

attending seminars.  
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Type of Entrepreneurs 
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Based Total 

R
es

po
nd

en
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P% 

R
es

po
nd

en
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P% 

R
es

po
nd

en
t 

P% 

Attending Seminars 8 2.67 83 27.67 91 30.33
Training Programs 38 12.67 124 41.33 162 54.00
Exhibitions within and 
outside country 21 7.00 119 39.67 140 46.67

Enhancement of 
Qualifications  2 0.67 5 1.67 7 2.33

Others 1 0.33 2 0.67 3 1.00
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Table 5.75 : Availability of Financial Funding For Business and Different Forms 
of Business Organizations 
 

Funding 
Available 

Forms  of  Business Organization 
Sole Trading  Partnership Private Ltd. Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

 
P% 

R
es

po
nd

en
t 

P% 

Strongly 
Disagree 

0 0.00 0 0.00 0 0.00 0 0.00

Disagree 85 28.33 84 28.00 51 17.00 220 73.33
Neither 

Disagree 
Nor Agree 

20 6.67 23 7.67 15 5.00 58 19.33

Agree 11 3.67 8 2.67 3 1.00 22 7.33
Strongly 

Agree 
0 0.00 0 0.00 0 0.00 0 0.00

Total 116 38.67 115 38.33 69 23.00 300 100.00
       Source: Survey data 

 

Graph 5.74 : Availability of Financial Funding For Business and 

Different Forms of Business Organizations 
 

 
 
 

Interpretation: 
 

 A maximum 73.33% entrepreneur disagree to the statement that financial 

funding facilities is easily available, among which 28% are having partnership firms, 

17% are having private Ltd companies and 28.33% are from sole trading concerns. A 

minimum of 7.33% agree to the statement, whereas 19.33% are neutral to it. 
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Table 5.76 : Different Forms of Business Organizations and View on 
Disbursement of Bank Loan.    

Disbursement 
At Par 

Forms  of  Business Organization 
Sole Trading Partnership Private Ltd. Total 

R
es

po
nd

en
t 

P%
 

R
es

po
nd

en
t 

P%
 

R
es

po
nd

en
t 

P%
 

R
es

po
nd

en
t 

P%
 

Strongly 
Disagree 0 0.00 0 0.00 0 0.00 0 0.00
Disagree 18 6.00 18 6.00 11 3.67 47 15.67
Neither 

Disagree Nor 
Agree 20 6.67 19 6.33 6 2.00 45 15.00
Agree 78 26.00 78 26.00 51 17.00 207 69.00

Strongly Agree 0 0.00 0 0.00 1 0.33 1 0.33
Total 116 38.67 115 38.33 69 23.00 300 100.00

Source: Survey data 

 
Graph 5.75 : Different Forms of Business Organizations and View on 

Disbursement of Bank Loan. 
                  

 
 
Interpretation: 

 Around 69% of the entrepreneurs agree to the statement that actual 

disbursement of bank loan is at par with that applied for, among these, 26% each are 

sole traders and partnership firm owners; whereas 17% are having private limited 

companies. A total of 15.67% entrepreneurs disagree to the statement. 
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Table 5.77 : Type of Entrepreneurs and views about Available of IT and ITes 

Services Locally.  

Available of  IT 
and ITes 
Services 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Strongly Disagree 0 0.00 0 0.00 0 0.00
Disagree 2 0.67 4 1.33 6 2.00

Neither disagree 
Nor Agree 6 2.00 26 8.67 32 10.67

Agree 51 17.00 188 62.67 239 79.67
Strongly Agree 0 0.00 23 7.67 23 7.67

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 

 
Graph 5.76 : Type of Entrepreneurs and views about Available of IT and       

ITes Services Locally. 

 

Interpretation: 

  Around 79.67% of the total entrepreneurs agree to the statement that IT 

related services are available in Kolhapur, out of these 62.67% are opportunity based 

entrepreneurs, whereas 17% are need based entrepreneurs. Around 7.67% 

entrepreneurs, all being opportunity based strongly agree to this statement; whereas 

10.67% entrepreneurs are neutral to the statement.   
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Table 5.78 : Type Of Entrepreneurs and View About Technology Up Gradations  
 

 
Upgradation of 

Technology 
Required 

Type of Entrepreneurs 

Need Based Opportunity Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Yes  56 18.67 234 78.00 290 96.67
No 3 1.00 7 2.33 10   3.33

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 

 
Graph 5.77 : Type Of Entrepreneurs and View About Technology Up 

Gradations 
 

 
 

Interpretation : 

 Around 97.67% of the total entrepreneurs agree to the statement that up 

gradations of technology in required in their business. Out of these, 78% are 

opportunity based entrepreneurs, whereas 18.67% are need based entrepreneurs. 

There are hardly 3.33% of the entrepreneurs who disagree to the statement.  
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Table 5.79 : Opinion about Support Of Government System And The Sectors Of 
Business.  

Govt. 
Support 

Sectors of Businesses 
Engineering Trading Chemical Others Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Strongly 
Disagree 13 4.33 0 0.00 0 0.00 0 0.00 13 4.33

Disagree 98 32.67 15 5.00 10 3.33 18 6.00 141 47.00
Neither 

Disagree 
Nor 

Agree 

84 28.00 22 7.33 2 0.67 18 6.00 126 42.00

Agree 19 6.33 0 0.00 0 0.00 1 0.33 20 6.67
Strongly 

Agree 0 0.00 0 0.00 0 0.00 0 0.00 0 0.00

Total 214 71.33 37 12.33 12 4.00 37 12.33 300 100.00
Source: Survey data 
 

Graph 5.78 : Opinion About Support Of  Govt. System And   
The Sectors Of Business. 

Interpretation: 
 Around 51.33% entrepreneurs disagree and strongly disagree to the statement 
about supportive government system. Out of these 37% are from engineering sector. It 
is seen that chemical sector is more troubled as out of total 12 respondents of 
chemical sector, 10 respondents disagree to the statement. Around 6.33% of 
respondents agree to the statement wherein almost all of them belong to engineering 
sector. 
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Table 5.80 : Opinion about Support of Government System and the Type of 

Entrepreneurs  

 
 
 

Support of  
Government 

Type of Entrepreneurs 
Need Based Opportunity Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Strongly 
Disagree 2 0.67 11 3.67 13 4.33

Disagree 27 9.00 114 38.00 141 47.00
Neither 

Disagree Nor 
Agree 

28 9.33 98 32.67 126 42.00

Agree 2 0.67 18 6.00 20 6.67
Strongly Agree 0 0.00 0 0.00 0 0.00

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 

 
Graph 5.79 : Opinion about Support of Government System and  

the Type of Entrepreneurs 

 
Interpretation: 

 Around 51.33% of entrepreneurs opine that they disagree and strongly 

disagree to the statement helpfulness of the government system, among them 41.67% 

are opportunity based whereas 9.67% are need based entrepreneurs. Nearly all the 

6.67% entrepreneurs who agree to the statement are opportunity based entrepreneurs. 
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Table 5.81 : Initial Sales Turnover And Type Of Entrepreneurs In MIDCs, 

Kolhapur.  

Initial Turnover 

Type of Entrepreneurs 

Need Based 
Opportunity 

Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Less than 1 Crores 59 19.67 225 75.00 284 94.67

1 Crs to Less than 

10 Crores 
0 0.00 15 5.00 15 5.00

10 Crs and Above 0 0.00 1 0.33 1 0.33

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 

 
Graph 5.80: Initial Sales Turnover and Type Of Entrepreneurs  

In MIDCs, Kolhapur. 

 

 
 

Interpretation: 

 Cent per cent need based entrepreneurs i.e. all 59 respondents have initial 

turnover of less than 1 crores. Whereas among opportunity based entrepreneurs 

around 93.36% (225/241*100) had initial turnover of less than 1 crores and remaining 

6.22% (15/241*100) had initial turnover above 1 crore but less than 10 crores. 
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Table 5.82 : Present Turnover And Type Of Entrepreneurs In MIDCs, 

Kolhapur.  

Present 
Turnover 

Type of Entrepreneurs 
Need Based Opportunity Based Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Less than Rs 1 
Crores 32 10.67 107 35.67 139 46.33

Rs 1 Crores  to 
Less than 10 

Crores 18 6.00 86 28.67 104 34.67
Rs 10 Crores 
and Above 9 3.00 48 16.00 57 19.00

Total 59 19.67 241 80.33 300 100.00
Source: Survey data 

 
Graph 5.81 : Present Turnover And Type Of Entrepreneurs  

In MIDCs, Kolhapur. 

 
Interpretation: 
 It is indication of growth that at the present turnover criteria, around 54% 
entrepreneurs in total are in 1 Crores to Less than 10 Crores turnover and 10 Crores 
and above criteria. Among the total of 19.76% need based entrepreneurs, 10.67% are 
still in less than 1 crores criteria, 6% are in 1 Crores to Less than 10 Crores Present 
Turnover, whereas 3% are in the 10 Crores and above criteria. 

Among the total of need based entrepreneurs it is found that (32/59*100) 
54.23% entrepreneurs are in Less than 1 Crore criteria. 
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Table 5.83 : Labour Turnover and Sectors of Business   

Labour 
Turnover 

Sectors of Business 
Engineering Trading Chemical Others Total 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

R
es

po
nd

en
t 

P% 

Very 
High 

7 2.33 1 0.33 0 0.00 5 1.67 13 4.33

High 81 27.00 4 1.33 6 2.00 22 7.33 113 37.67
Neither 

High Nor 
Low 

64 21.33 11 3.67 3 1.00 3 1.00 81 27.00

Low 54 18.00 18 6.00 3 1.00 4 1.33 79 26.33
Very Low 8 2.67 3 1.00 0 0.00 3 1.00 14 4.67

Total 214 71.33 37 12.33 12 4.00 37 12.33 300 100.00
Source: Survey data 

Graph 5.82 : Labour Turnover and Sectors of Business 
 

 
 

Interpretation: 

 42% entrepreneurs opine that labor turnover is high and very high in their 

organization, among these maximum entrepreneurs belong to the engineering sector. 

27% say labor turnover is neither high nor low, among these 21.33% are from 

engineering and 3.67% are from trading sector; whereas 31% entrepreneurs in total 

opine that labor turnover is low and very low in their organization. 
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Table: 5.84   Analysis Of Data Of 300 Companies In Shiroli And Gokulshirgaon 

MIDCs In Kolhapur As To The  Investment Growth Rates And Employment 

Generation Pattern 

It reveals the overall view and vision about the investment growth rates and 

employment generation pattern, measured in compounded growth rates percent and 

per annum (CAGR%) 

It is presented in the table below: 

Statistics Investment Growth Rates Of 
Enterprises. 

Compounded Annual Growth 
Rates (CAGR%) 

Employment Generation 
Growth Rates Of Enterprises. 
Compounded Annual Growth 

Rates (CAGR%) 
Mean 16.64 9.22 

Median 13.92 6.95 

Mode 0 0 

Sd  11.40 9.81 

Variance V 129.93 96.16 

Skewness 1.56 2.56 

Kurtosis 3.60 13.37 

Minimum 0.00 -14.28 

Maximum 76.27 85.86 

Range 76.27 100.13 

Coeff.of Range 1.000 1.399 

CV(%) 3.75 3.23 

 
The analysis of the sample of 300 companies in Shiroli and Gokulshirgaon MIDCs in 

Kolhapur, clarifies the complete pattern about CAGR% of investment and 

employment generation growth rates. 

The following points are highlighted. 

1) The mean, median and mode were computed  on SPSS/ excel sheets out of 

which median was considered to be more representative, the median for 

investment of enterprises was 13.92% (CAGR%) whereas median for 

employment generation growth rate (CAGR%) is 6.95%. 

It shows that investment growth has increased overall by double the rate of 

employment generation. Mean (CAGR %) for investment is 16.64% while 
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employment generation is 9.22%.Mode is not representing investment growth 

and employment generation (CAGR %) properly. 

2) Standard Deviation of investment and employment generation (CAGR%) 

rates are 11.40% and 9.81% respectively with their variances 129.93% and 

96.16% respectively. 

3) For investment (CAGR%) skewness is +1.56 and kurtosis is 3.60, it is above 

the normal pattern of the investment distribution, whereas for employment 

generation (CAGR%) rates the skewness is +2.56 left skew and kurtosis is 

13.37 which is far away from normal distribution, it is lepto kurtic above meso 

kurtic. It reveals that the employment generation rates in the enterprises are 

varied vastly or irregularly may be because of modern technology. 

4) The range of investment and employment generation rates (CAGR %) are 

76.27 and 100.13 respectively, along with Co-efficient of variations (CV) as 

3.75% and 3.23% nearly same as compared to respective mean growth rates 

respectively. 
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Table 5.85 : Growth Rates (CAGR%) Of Capital In Various Sectors In The 
MIDCs In Kolhapur. 
Sectors Of Business 

 
Growth Rate Of Capital (CAGR%) 

Below Median (13.92) Above Median (13.92) Total 
Engineering 100 114 214 

Trading 13 24 37 
Chemical 9 3 12 

Others 27 10 37 
Total 149 151 300 

 

According to proportion (p) 

Sectors Of Business 
 

Growth Rate Of Capital Of Sectors (CAGR%) 

Below Median (13.92) Above Median (13.92) Total 
Engineering 46.73 53.27 100 

Trading 35.14 64.86 100 
Chemical 75.00 25.00 100 

Others 72.97 27.03 100 
Source : Survey data 

 
Graph 5.83 : Growth Rates (CAGR%) Of Capital In Various Sectors 

In The MIDCs In Kolhapur. 

 
 
Interpretation: 

 It is seen from the above table that a majority 64.86% companies of trading 

sector are found to be above median when compared with the capital growth rate of 

each sector, whereas in case of engineering sector it is 53% companies, chemical 

sector has 25% companies above median, while 27% of others (Weigh Bridge, hotels, 

transport, crane services) are found to be above median. (Median is computed in 

Table: 5.84) 
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Table 5.86 : Growth Rates (CAGR %) Of employment generation In Various 
Sectors In The MIDCs In Kolhapur. 

 
Sectors Of Business 

 

Growth Rate Of Employment Generation Of Sectors 
(CAGR%) 

Below median (6.95) Above median (6.95) Total 
Engineering 96 118 214 

Trading 19 18 37 
Chemical 11 1 12 

Others 24 13 37 
Total 150 150 300 

According to proportion (p) 

Source : Survey data 

 
Graph 5.84 : Growth Rates (CAGR%) Of employment generation  

In Various Sectors In The MIDCs In Kolhapur. 
 

 
 

Interpretation : 

 It is seen from the above table that 55.14% companies of engineering sector 

are found to be above median in (CAGR%) growth rate of employment generation; 

trading sector has 48.65% companies above median, whereas only 8.33% chemical 

industries are found to be above median, while 35.14% of others (Weigh Bridge, 

hotels, transport, crane services) are found above median in CAGR% of employment 

generation. (Median calculation is shown in Table: 5.84) 

Sectors Of Business Growth Rate Of Employment Generation Of Sectors  
(CAGR%) 

Below median (6.95) Above median (6.95) Total 
Engineering  44.86 55.14 100 

Trading  51.35 48.65 100 
Chemical  91.67 8.33 100 

Others 64.86 35.14 100 
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5.2 SWOT Analysis Of Entrepreneurial Ecosystem In Kolhapur MIDCs 

  Ecosystems allow entrepreneurs to develop their initial business ideas more 

quickly and with the help of feedback from their networks, they can validate their idea 

which develops in them the confidence that he has or can develop the capabilities to 

start a firm. 

Strengths:  
 Availability and use of IT and IT enabled services.  
 Use of modern technology by entrepreneurs 
 Kolhapur is a foundry hub, renowned in manufacturing automobile casting 

components. 
 Kolhapur has a domestic as well as Global presence. 
 Self Motivated entrepreneurs with urge to learn new things 
 Motivated entrepreneurs as supported by family in their entrepreneurship 

decisions 
Weaknesses:  

 Lack of networking, mentoring and effective collaboration forums, where all 
stakeholders can come together to share experience. 

 More efforts of industry associations required towards organizing Investors- 
Entrepreneurs Meet, updating and dissemination of latest information on 
goings in the country and industry.  

 Basic Infrastructural facilities required for growth of entrepreneurship missing 
like easy availability and economical transportation facility, no full fledge 
functional airport. High rates of basic requirements like land, power and water. 

 Lack of clarity on information relating to legal and procedural aspects of 
starting an enterprise. 

 Time consuming and complicated government procedures regarding- 
- Starting of business and closure of business 
- Various taxes 
- Acquiring of various permissions and NOC’s 
- Cumbersome paperwork, long delays and red tapism creating unnecessary 

burdens 
 Reliable support from honest and efficient government institutions is lacking; 

entrepreneurs need more diversified, localized funding at the initial stage. 
 Needs more entrepreneurship courses including social entrepreneurship; which 

can be complementary to programs that are traditionally focused on technical 
and theoretical learning.  

 Entrepreneurs need more access to training and mentorship, particularly in 
rural areas. 
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Opportunities: 

 Bright future in exporting 

 To be a global player in non ferrous metal industry (in demand currently) 

 Innovations in engineering can be adopted 

 Big Companies can be attracted to be set up here, as Kolhapur provides 
ancillaries. 

 To promote startups, opportunity to create an infrastructure of incubators and 
coaching programs; which will tap into the innate talents of entrepreneurs. 

 Kolhapur being an  agrarian land, agro related machinery manufacturing  such 
as mechanized farming equipments have a good scope 

 Agro related innovative business, apart from traditional farming such as 
floriculture, organic farming, manufacturing of egg powder, red corn powder, 
mushroom growing, cold storage facility and like. 

 Favorable policies coming up from the new government to achieve the dream 
of ‘Make In India’ of  our Prime Minister Hon  Mr. Narendra Modi 

Threats: 

 Entrepreneurs unhappy due to lack of favorable ecosystem in terms of basic 
infrastructure and facilities, thus planning to migrate to the neighboring state 
of Karnataka and other states. 

 The high transport and supply chain costs can affect competitiveness and 
entrepreneurial motivations. 

 Local and global competition in the business. 

 

5.3 An Overview Of The Entrepreneurial Ecosystem Prevailing In MIDCs In 

Kolhapur. 

  Each ecosystem is the result of the many elements interacting, affecting and 

being affected by each other.  The researcher has grouped the different elements of 

the ecosystem into six categories. The entrepreneurial ecosystem prevailing in MIDCs 

in Kolhapur, has been understood on the basis of each of this category 

1) Culture 

 Success stories are a source of external motivation and inspire youth and 

prospective entrepreneurs. 

 Family support received by entrepreneurs during the initial phase of starting 

business. 
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 Entrepreneurs agree that their community culture supports entrepreneurship. 

 Positive view, as to  women handling business operations 

 The critical social attitude acts as obstacles in enhancing entrepreneurship.  

 Lack of mentoring and networking found. 

  Thus we see that as regards culture in Kolhapur, a change in society’s outlook 

towards failures in business is required. The social view needs to be an analytic one 

and not penalitic (punishing), which can be harmful for entrepreneurial growth. The 

senior entrepreneurs should act as mentors and facilitators to the budding 

entrepreneurs, which will act as a great support to them in their initial stage of 

entrepreneurship. 

2) Policies And Leadership 

 Entrepreneurs  are positively motivated by  recognitions and rewards  

 The industry associations provide inputs for skill development of entrepreneurs 

 Opportunity based entrepreneurs have shown more expansion in business as 

compared to need based entrepreneurs. 

 Neutral view as to the industry and trade associations organizing investors and 

entrepreneurs meet for facilitating business 

 Entrepreneurs admit that attention in the area of financial management and quality 

control is required for growth in business. 

 Neutral view regarding helpful of politicians in sorting out problems faced in 

business. 

 Discontent with the working of the government system and government policies 

 Publicity of the government schemes for entrepreneurs is not done effectively. 

Thus we see that government policies both at state level and central level 

should be more entrepreneurship friendly on paper and practice (implementation). 

Entrepreneurs at their individual business level should also carry an effective 

leadership role with right policy decisions and implementation 

3) Appropriate Finance  

 During the initial stage of business, maximum entrepreneurs raised funds from 

banks. 

 Actual disbursement of funds by the banks is found to be at par with the amount 

mentioned in the project report by the entrepreneur. 
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 Venture capital as a source of finance is  not  popular here 

 Financial funding facility is not found to be easily available for business. 

 Entrepreneurs  face obstacles in the actual disbursement of loan 

  Thus we see that banks are playing an important role in fulfilling the finance 

requirement of entrepreneurs’ here, venture capital source of funding is almost absent. 

The hurdles faced during actual disbursement of loans by banks can be sorted out 

amicably, if both the entrepreneur and the banks understand each other’s duties and 

abide by them. Banks and other government agencies like the DIC, apart from being 

funding agencies should also be financial advisor to the budding entrepreneurs and 

support them to grow. 

4) Human Capital: 

 Majority of the entrepreneurs found in both MIDCs are opportunity based 

 Activities undertaken for employee retention by entrepreneurs here are- reward 

employee for their good work, provide - training, planning for their career, give 

promotions and give them advance money when in need.  

 Activities undertaken by entrepreneurs to create a successful work team found to 

be-give reward and recognition to the employees, give clear idea about the 

organizations vision to employees, involve them in decision making and celebrate 

the team’s success publically; this motivates the employees in making a good 

team.  

 Entrepreneurs   ready to enhance their skills and knowledge through undergoing 

training, attend exhibitions within and outside the country.  

 The labor turnover found to be high and labor related problem found mostly in 

case of unskilled labors. Here a vicious circle is found as due to labors switching 

their jobs, entrepreneurs do not want to spend much on them and labors feel the 

employee does not take care of his needs and thus hops to another job if he sees a 

little increase in the pay there. 

 Adoption of advanced technology and automated machinery has reduced labor 

dependency. 

  Thus we find that creation of a healthy work culture is required, labor laws 

need to be changed and there should be a trust factor among employees and 

employers.  
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5) Markets For Products 

 Market opportunity was motivating factor among majority entrepreneurs to take 

up entrepreneurship.  

 Opportunity based entrepreneurs have shown more expansion in business as 

compared to need based entrepreneurs 

 One fourth of the total entrepreneurs interviewed; export their products to other 

countries 

 Entrepreneurs accept that marketing aspects of their business has to be paid more 

attention to and be done more aggressively for a better market share and survival 

in this competitive era. 

  Thus we find searching new markets, diversification of customer base as well 

as business operations is required to survive in this competitive business era, wherein 

at present there is long stretched recession. Entrepreneurs here should aim at 

enhancing their exports which requires quality products and timely delivery of goods.  

6) Infrastructural Supports. 

a) In regard to education: 

 Majority of the entrepreneurs are found to be graduates 

 Education is viewed as an important factor to ignite entrepreneurial inclination. 

 Entrepreneurs view that current academic curriculum does not focus on 

developing entrepreneurs or entrepreneurial skills. 

  Thus there is a need to revisit and revise our education policies to promote 

creation of entrepreneurs and enhancement of entrepreneurial ecosystem.  

b) In regard to Infrastructural facility: 

 IT and IT enabled services are locally available in Kolhapur.  

 District Industries Centre and Industry Associations are helpful and provide 

information about government schemes to entrepreneurs. 

 Unsatisfied entrepreneurs on availability of Infrastructural facility for smooth 

conduct of their business. (Bad roads, no functional airport etc.) 

 Delay in paper work completion (NOC and other certificates required) 

 The rate of power is very high in comparison with the neighboring states. (Rs 9 

per unit (approx.) in Kolhapur whereas Rs 5.50 in neighboring state of 
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Karnataka); similarly other basic infrastructural facilities like water and land 

charges are also high. This is not good for enhancement of entrepreneurship. 

 Entrepreneurs dissatisfied by the waste management facility of MIDC as used 

black sand of foundries is found scattered on empty plots in MIDC, there is no 

proper place for its disposal or treatment. 

  Thus we find that in Kolhapur, insufficient infrastructure has become a 

bottleneck in the enhancement of the region. 

7) Others:  

 Majority of the entrepreneurs are found to be in the age group of 36 to 50 years. 

 Majority of the units are sole trading concerns and partnership firms. 

 There are three conspicuous sectors in MIDC, Engineering Sector, Trading Sector 

and Chemical Sector. 

 The various motivating factors for taking up entrepreneurship were found to be - a 

opportunity in the market, vision to be entrepreneur, business family background, 

attitude of becoming their own boss and few expressed that accepting challenge 

was their motivation. 

 Entrepreneurs found to have confidence in themselves, their ability to look at 

things from a long term perspective and their own decision making skill.  

 Opportunity based entrepreneurs are found to have partnership form of business 

organization whereas a majority of need based entrepreneurs are having sole 

trading form of business organization. 

Conclusion: The entrepreneurial ecosystem in Kolhapur has a lot of growth potential 

with majority entrepreneurs being young; they are motivated and are embracing new 

technology for development. The family members are supportive and also the DIC 

and industry association are found to be contributing positively towards enhancement 

of entrepreneurship in the region. The government needs to co-operate in a friendlier 

manner by simplifying its complicated procedures and ease policies and its system to 

create a favorable environment where entrepreneurship can flourish 
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5.4 Hypothesis Testing 

Hypothesis: 1 
 
Ho: There Is No Significant Difference Between The Capital Growth And The 

Growth In Employment Generation Of Enterprises In The MIDCs In 

Kolhapur. 

Table 5.87 : Capital growth and the growth in employment generation of 

enterprises in the MIDCs. 

Employment 
Growth Rate 
(CAGR%) 

Capital  Growth Rates (CAGR%) 

Below Median (13.92) Above Median (13.92) Total 
Below Median 

(6.95) 
107 

(74.00) 
42 

(75.00) 149 
Above Median 

(6.95) 
42 

(75.00) 
109 

(76.00) 151 
Total 149 151 300 

 

fo=Observed Frequency .   fe=Expected Frequency(in bracket) 
 

Table 5.87.1 : Chi square test table 

Chi square test table 
fo fe (fo-fe)^2/fe 

107 74.00 10.18 
42 75.00 25.92 
42 75.00 25.92 
109 76.00 9.99 

Chi square Value 72.01 
 
Table 5.87.2 : Data analysis for chi-square test 

Data Analysis For Chi-Square Test 
Level Of Significance Alpha= 0.05

Degree Of Freedom df= 1
Table Critical Value Of Chi-Square = 3.8415

 
CONCLUSION : 

 As the calculated value of chi square is greater than the critical value of chi-

square at p=0.05, with df=1 hence there is reason to reject the null hypothesis (Ho). 

The alternative hypothesis is accepted at 5% level of significance. It may be 

concluded that there is a significant difference between the capital growth rate and the 

growth rate of employment generation in the enterprises in MIDCs in Kolhapur. 
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Hypothesis 2 : 

Ho: There Is No Significant Difference Between Employment Generated By 
Need Based And Opportunity Based Entrepreneurs in the MIDCs. in 
Kolhapur. 

Table 5.88 : Employment generation by need based and opportunity based 
entrepreneurs in the MIDCs 

 

Type Of 
Entrepreneur 

Growth Rate Of Employment Generation (CAGR%) 
Below Median 

(6.95) 
Above Median 

(6.95) 
Total 

Need Based 31 
(29.50) 

28 
(29.50) 59 

Opportunity Based 119 
(120.50) 

122 
(120.50) 241 

Total 150 150 300 
 fo=Observed Frequency .   fe=Expected Frequency(in bracket) 
 
Table 5.88.1 : Chi square test table 

Chi square test table 
fo fe (fo-fe)^2/fe 
31 29.50 0.0763 
119 120.50 0.0187 
28 29.50 0.0763 
112 120.50 0.0187 

Chi square Value 0.1899 

Table 5.88.2 : Data analysis for chi-square test 

Data Analysis For Chi-Square Test 

Level Of Significance Alpha= 0.05
Degree Of Freedom df= 1

Table Critical Value Of Chi-Square = 3.8415
 

CONCLUSION : 

 As the calculated value of chi square is less than the critical value of chi-

square at p=0.05, with df=1 hence there is reason to accept the null hypothesis 

(Ho) at 5% level of significance. It is concluded that there is no significant 

dependency between employment generated by need based and opportunity based 

entrepreneur. 

 Thus it is revealed that employment generation is independent of the need 

based or opportunity based type of entrepreneurs. 
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Hypothesis 3 : 
 

Ho: The Age Of The Company And Their Capital Wise Growth   Are 
Independent. 
 

Table 5.89 : Age of the company and their capital wise growth    
 

Age (Years) 
Of Company 

Growth Rate Of Capital Of Company (CAGR%) 
Below Median 

(13.92) 
Above Median 

(13.92) 
Total 

01-------25 80 (93.87) 109 (95.13) 189 
26-------50 65 (51.65) 39 (52.35) 104 
51-------75 4 (3.48) 3 (3.52) 7 

Total 149 151 300 
 

fo = Observed Frequency .   fe = Expected Frequency (in bracket) 

Table 5.89.1 : Chi square test table 

Chi square test table 
fo fe (fo-fe)^2/fe 
80 93.87 2.05 
65 51.65 3.45 
4 3.48 0.08 

109 95.13 2.02 
39 52.35 3.40 
3 3.52 0.08 

Chi square Value 11.08 

Table 5.89.2 : Data analysis for chi-square test 

Data Analysis For Chi-Square Test 
Level Of Significance Alpha= 0.05 
Degree Of Freedom df= 2 

Table Critical Value Of Chi-Square = 5.9915
 

CONCLUSION : 

 As the calculated value of chi square is greater than the critical value of chi-

square at p=0.05, with df=2, hence there is reason to reject the null hypothesis (Ho) 

at 5% level of significance. It may be concluded that there is a significant dependency 

between the age of the company in MIDCs, and their capital wise growth (CAGR%).  

It clearly revealed that as the age of the company increases the (CAGR%) 

Capital wise growth rate also increases significantly. 
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Hypothesis 4 : 

Ho : There Is No Significant Difference In The Growth Rates (CAGR %) Of 

Capital In Various Sectors In The MIDCs In Kolhapur. 

Table 5.90 : The growth rates (CAGR %) of capital in various sectors in the 

MIDCs in Kolhapur. 

Sectors Of Business 
 

Growth Rate Of Capital Of Sectors (CAGR%) 
Below Median 

(13.92) 
Above Median 

(13.92) Total 
Engineering Sector  100 (106.29) 114 (107.71) 214 
Trading Sector  13 (18.38) 24 (18.62) 37 
Chemical Sector 9 (5.96) 3 (6.04) 12 
Other  27 (18.38) 10 (18.62) 37 
   Total 149 151 300 

 
fo=Observed Frequency .   fe=Expected Frequency(in bracket) 

 

Table 5.90.1 : Chi Square Test Table 
Chi Square Test Table 

fo Fe (fo-fe)^2/fe 
100 106.29 0.3718 
13 18.38 1.5731 
9 5.96 1.5506 
27 18.38 4.0465 
114 107.71 0.3669 
24 18.62 1.5523 
3 6.04 1.5301 
10 18.62 3.9929 

Chi square Value 14.9843 
 

Table 5.90.2 : Data analysis for chi-square test 
Data Analysis For Chi-Square Test 

Level Of Significance Alpha = 0.05 
Degree Of Freedom df = 3 

Table Critical Value Of Chi-Square = 7.81 

CONCLUSION : 
 As the calculated value of chi square is greater than the critical value of chi-

square at p=0.05; the null hypothesis (Ho) is rejected. It may be concluded that there 

is a significant difference in the growth rates (CAGR %) of capital, sector wise in 

MIDC Kolhapur. 
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Hypothesis 5 : 
Ho: The Labor Turnover and the sales Turnover Of the companies in MIDCs 
are independent. 
 

Table 5.91 : Labor turnover and the sales turnover of the companies in MIDCs  

Labour Turnover 
Sales Turnover 

Less than 1 
Crores 

1 to Less than 
10 Crs 

10 Crs and 
more Total 

Very High 11 (6.02) 2 (4.51) 0 (2.47) 13 
High 54 (52.36) 47 (39.17) 12 (21.47) 113 

Neither High Nor Low 38 (37.53) 22 (28.08) 21 (15.39) 81 
Low 30 (36.60) 29 (27.39) 20 (15.01) 79 

Very Low 6 (6.49) 4 (4.85) 4 (2.66) 14 
Total 139 104 57 300 

fo=Observed Frequency .     fe=Expected Frequency(in bracket) 

Table 5.91.1 : Chi square test table 

Chi Square Test Table 
fo Fe (fo-fe)^2/fe 
11 6.02 4.1119 
54 52.36 0.0516 
38 37.53 0.0059 
30 36.60 1.1913 
6 6.49 0.0365 
2 4.51 1.3942 

47 39.17 1.5637 
22 28.08 1.3165 
29 27.39 0.0950 
4 4.85 0.1500 
0 2.47 2.4700 

12 21.47 4.1770 
21 15.39 2.0450 
20 15.01 1.6589 
4 2.66 0.6750 

Chi square Value 20.9426 

Table 5.91.2 : Data analysis for chi-square test 

Data Analysis For Chi-Square Test 
Level Of Significance Alpha= 0.05 

Degree Of Freedom df= 8 
Table Critical Value Of Chi-Square = 15.5073
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CONCLUSION : 

 As the calculated value of chi square is greater than the critical value of chi-

square at p=0.05; the null hypothesis (Ho) is rejected. There is a reason to accept the 

alternative hypothesis that The Labor Turnover and the sales Turnover Of the 

companies in MIDCs are dependent. Labor turnover significantly affects the sales 

turnover of the company. 

 

 The Kruskal-Wallis Test (Explanation) 

 When we have reasons to believe that the population under study is not 

normally distributed, we cannot use the ANOVA procedure, however Kruskal-Wallis 

test is the non parametric alternative to the one way analysis of variance, which 

detects differences among populations and require no assumptions about the shape of 

the population distributions. The Kruskal–Wallis test is used for comparing k 

populations, where k is greater than two. The null hypothesis is that the k populations 

under study have the same distribution and the alternative hypothesis is that at least 

two of the population distributions are different from each other. 

The kruskal Wallis Hypothesis test is 

H0: All k populations have the same distribution 

H1: Not all k populations have the same distribution 
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Hypothesis 6 : 
 

NULL HYPOTHESIS (H0) 

All the four sectors (k=4) have the same distribution of compounded growth rates 

(CAGR%) in investments 

ALTERNATIVE HYPOTHESIS (H1) 

 All the four sectors (k=4) do not have the same distribution of compounded growth 

rates (CAGR%) in Investments 

Table 5.92 : Kruskal- Wallis Test For Capital Growth In Various Sectors In 
MIDC Kolhapur. 

 

Sectors (Gr) Sum of ranks (Rj) ( Rj)^2 nj Avg.(Rj)^2 

Engineering   33045.5 1092005070 214 5102827

 Trading         6658 44328964 37 1198080

Chemicals     1256 1577536 12 131461.3

Others            4190.5 17560290.25 37 474602.4

Total 300 6906971
 

Kruskal-Wallis Test Statistic 

H= (12/(n*(n+1))*(sum(Rj^2/nj)-3*(n+1) 

H= 14.86994 

Table 5.92.1 : Data Analysis For Kruskal- Wallis Test 

Data Analysis For Kruskal- Wallis Test  

Level Of Significance Alpha= 0.05
Degree Of Freedom df= 3
Table Critical Value Of Chi-Square = 7.8147

Calculated value K-W Statistic H 14.8699
 

Conclusion : 

 As the calculated value of H is greater than the critical value of Chi-square at 

5% level of significance with df=3; hence the Null Hypothesis is false and it is 

rejected at 5% level. Therefore there is reason to accept the Alternative Hypothesis 

with 95% confidence; that all the four sectors (k=4) do not have the same distribution 

of compounded growth rates (CAGR%) in the investments of their enterprises. 

It is clear that the sectors are significantly differing in their (CAGR %) 

Growth Rates of Investments of Capitals in Engineering, Trading, Chemicals and 

Other sectors in MIDCs in Kolhapur. 
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Hypothesis 7 : 
 

Kruskal- Wallis Test for Employment Generation in Various Sectors in MIDC 
Kolhapur. 
 

NULL HYPOTHESIS (H0) 

All the four sectors (k=4) have the same distribution of compounded growth rates 

(CAGR%) in employment generation. 
 

ALTERNATIVE HYPOTHESIS (H1) 

 All the four sectors (k=4) do not have the same distribution of compounded growth 

rates (CAGR %) in employment generation. 
 

Table 5.93 : Employment Generation in Various Sectors in MIDC Kolhapur. 
 

SECTORS 
(Gr) 

Rj ( Rj)^2 nj Avg. (Rj)^2 

Engineering 34704 1204367616 214 5627886.056
 Trading         5105.5 26066130.25 37 704490.0068
Chemicals    1064 1132096 12 94341.33333
Others 4276.5 18288452.25 37 494282.4932

Total 300 6920999.889

Kruskal- Wallis Test Statistic 

H= (12/(n*(n+1))*(sum(Rj^2/nj)-3*(n+1) 

H= 16.73420457 

Table 5.93.1 : Data Analysis For Kruskal-Wallis Test 

Data Analysis For Kruskal- Wallis Test  

Level Of Significance Alpha= 0.05 
Degree Of Freedom df= 3 
Table Critical Value Of Chi-Square = 7.8147 
Calculated value K-W Statistic H  16.7342 

Conclusion : 
 As the calculated value of H is greater than the critical value of Chi-square at 
5% level of significance with df=3; Hence the Null Hypothesis is false and it is 
rejected at 5% level. Therefore there is reason to accept the Alternative Hypothesis 
with 95% confidence; that all the four sectors (k=4) do not have the same distribution 
of (CAGR %) in employment generation in their enterprises. 

It is clear that the sectors; Engineering, Trading, Chemicals and Other are 
differing in (CAGR%) Growth Rates of Employment Generation in their enterprises 
in MIDC Kolhapur. 
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Table 5.94 : Summary of Hypotheses using one sample chi-square test for tables with 
five point Likert Scale from table no 5.26 to table no 5.38 are produced below. Their 
dependency is verified at 5% level of significance by assuming the probability 
distribution with equal probability (uniform probability distribution) by using SPSS 
package. 

HYPOTHESIS TEST SUMMARY 
 

Table
No. 

Null Hypothesis Test Sig Decision 

5.26 The family support at starting of business 
occur with equal probabilities 

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis  

5.27 The rewards to encourage new entrepreneurs 
occur with equal probabilities   

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.28 The opinion about infrastructure facility for 
business occur with equal probabilities 

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.29 The opinion of helpfulness of govt. system 
occur with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.30 The entrepreneurs meet for facilitating 
business occur with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.31 The failures in business criticized by society 
occur with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.32 The community support for entrepreneurship 
occur with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.33 The activities undertaken for skill 
development of entrepreneurs by associations 
occur with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.34 The obstacles faced in loan disbursement 
occur with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.35 The amount sanctioned  at par with that 
applied for occur with equal probabilities   

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.36 The publicity of govt. schemes occur with 
equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.37 The financial funding facility for business 
occur with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 

5.38 The availability of IT and ITes services occur 
with equal probabilities  

One-Sample 
Chi-Square  
Test 

.000 
Reject the  
null  
hypothesis 
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5.94.1) Family Support Received At Starting Of The Business. (Table no 5.26) 
 

Ho: Family Support Received At Starting Of The Business Occurs With Equal 
Probability. 
 
Decision: 

As the value of p= 0.000 < 0.05,hence null hypothesis is false and rejected at 

5% level of significance .The alternative hypothesis (H1) is accepted with 95% 

confidence that the family support at the time of starting of business occur with 

significantly different probabilities. This reveals that at the start of business 

entrepreneurs got strong support from their families for starting their business 
 
5.94.2) Recognition and Rewards Encourage New Entrepreneurs. (Table no 5.27) 
 
Ho: Recognition and Rewards Encourage New Entrepreneurs Occurs With 
Equal Probability. 
 
Decision: 

As the value of p=0.000 < 0.05,hence null hypothesis is false; rejected at 5% 

level of significance and alternative hypothesis (H1) is accepted with 95% 

confidence that recognition and rewards encourage new entrepreneurs occur 

with significantly different probabilities. This focuses that Recognition and 

Rewards Encourage New Entrepreneurs with their opinion being agree and strongly 

agree. 
 

5.94.3) Availability of the Infrastructure facility for smooth functioning of 

Business (Table no 5.28) 

Ho: Availability Of The Infrastructure Facility For Smooth Functioning Of 
Business Occurs With Equal Probability. 
 
Decision: 

 As the value of p=0.000 < 0.05,hence null hypothesis is false and rejected at 

5% level of significance and alternative hypothesis (H1) is accepted with 95% 

confidence that  availability  of the infrastructure facility for smooth functioning 

of business occur with significantly different probabilities. This points out that 

there is lack of the Infrastructure facility which hinders smooth conduct of business 

with the opinion neither unsatisfactory nor satisfactory. 
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5.94.4) Helpfulness of Government System (Table No 5.29) 

Ho: Helpfulness of Government System For Smooth Functioning Of Business 
Occurs With Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05, hence null hypothesis is false and rejected at 

5% level of significance. The alternative hypothesis (H1) is accepted with 95% 

confidence that helpfulness of government system occur with significantly 

different probabilities. This hints that Helpfulness of Government System is 

lacking. Entrepreneurs are neither unsatisfied nor satisfied with the help of 

government system. 

5.94.5) Opinion about Industry Association Organizing Entrepreneurs Meet for 

Facilitating Business (Table No 5.30) 

Ho: Opinion about Industry Association Organizing Entrepreneurs Meet For 
Facilitating Business Occurs With Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05,hence null hypothesis is false and rejected at 

5% level of significance and alternative hypothesis (H1)  is accepted with 95% 

confidence that organizing entrepreneurs meet by industry association for 

facilitating business occur with significantly different probabilities. This focuses 

that entrepreneurs are neutral to industry associations organizing entrepreneurs meet 

for facilitating business  

5.94.6) Failures In Business Criticized By Society (Table No 5.31) 

Ho: Opinion About Failures In Business Being Criticized By Society Occurs 
With Equal Probability. 

Decision: 

 As the value of p = 0.000 < 0.05,hence null hypothesis is false and rejected at 

5% level of significance and alternative hypothesis (H1) is accepted with 95% 

confidence that failures in business being criticized by society occur with 

significantly different probabilities. This focuses that entrepreneurs are neutral and 

agree that failures in business are being criticized by society 
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5.94.7) Community Culture Supports Entrepreneurship (Table No 5.32)   

Ho: Opinion About Community Support for Entrepreneurship Occurs With 
Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05,hence null hypothesis is false and rejected at 

5% level of significance and alternative hypothesis (H1) is accepted with 95% 

confidence that Community Culture of entrepreneurs Supports 

Entrepreneurship occur with significantly different probabilities. This shows that 

entrepreneurs agree to the statement that their Community Culture Supports 

Entrepreneurship. 

5.94.8) Industry Associations Provide Inputs For Skill Development Of 

Entrepreneurs. (Table No 5.33) 

Ho: Industry Associations Provide Inputs For Skill Development Of 

Entrepreneurs Occurs With Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05,hence null hypothesis is false and rejected at 

5% level of significance and alternative hypothesis (H1) is accepted with 95% 

confidence that  industry associations provide inputs for skill development of 

entrepreneurs occur with significantly different probabilities. The entrepreneurs 

agree to it; this highlights that Industry associations provide inputs for skill 

development of entrepreneurs. 

5.94.9) Obstacles Faced In actual disbursement of Loan. (Table No 5.34) 

Ho: Opinion About Obstacles Faced In Actual Disbursement Of Loan Occurs 

With Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05, hence null hypothesis is false and rejected at 

5% level of significance. The alternative hypothesis (H1) is accepted with 95% 

confidence that obstacles faced in actual disbursement of loan occur with 

significantly different probabilities. This reveals that there are obstacles faced 

during actual disbursement of loans as majority of entrepreneurs agree to it. 
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5.94.10) Loan Applied For In The Project Report Is At Par With What Is 

Actually Sanctioned. (Table No 5.35) 

Ho: Opinion About Loan Applied For Is At Par With What Is Actually 

Sanctioned Occurs With Equal Probability. 

Decision: 

 As the value of p= 0.000 < 0.05, hence null hypothesis is false and rejected at 

5% level of significance. The alternative hypothesis (H1) is accepted with 95% 

confidence that loan applied for is at par with what is actually sanctioned occur 

with significantly different probabilities. This points out that loan actually 

sanctioned is at par with what is applied for. A large number of entrepreneurs agree to 

this. 

5.94.11) Effective Publicity Of Govt. Schemes For The Benefit Of Entrepreneurs. 

(Table No 5.36)  

Ho: Opinion About Effective Publicity Of Government Schemes For The Benefit 

Of Entrepreneurs Occurs With Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05,hence null hypothesis is false; rejected at 5% 

level of significance and alternative hypothesis (H1) is accepted with 95% 

confidence that  effective Publicity of Government Schemes for the benefit of 

entrepreneurs occur with significantly different probabilities. This reveals that 

effective Publicity of Government Schemes is not done 

5.94.12) Financial Funding Facility Easily Available for Business. (Table No 5.37) 

Ho: Opinion About Financial Funding Facility Easily Available For Business 

Occurs With Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05, hence null hypothesis is false and rejected at 

5% level of significance. The alternative hypothesis (H1) is accepted with 95% 

confidence that Financial Funding Facility easily available for Business occur 

with significantly different probabilities. This hints that the entrepreneurs disagree 

that Financial Funding Facility is easily available for Businesses.  
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5.94.13) Availability of IT and ITes Services in Kolhapur. (Table No 5.38) 

Ho: Opinion About Availability Of IT And ITes Facility In Kolhapur Occurs 

With Equal Probability. 

Decision: 

 As the value of p=0.000 < 0.05,hence null hypothesis is false and rejected at 

5% level of significance and alternative hypothesis (H1)  is accepted with 95% 

confidence that  availability of IT and ITes facility in Kolhapur occur with 

significantly different probabilities. This reveals that entrepreneurs agree that there 

is availability of IT and ITes facility in Kolhapur which help for ease in business 

operations 
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CHAPTER 6 

FINDINGS AND SUGGESTIONS. 
 
6.1 Findings : 

1) A majority of the entrepreneurs are found to be in the age group of 36 to 50 years. 

Second major group is found to be from 51 to 65 years. Individually we find that 

In Gokulshirgaon we have more entrepreneurs in 51 to 65 years of age as 

compared to Shiroli MIDC; whereas very senior entrepreneurs in age group of 66 

to 80 year of age are found more in Shiroli MIDC. (Ref:Table 5.1)  

2) Majority of the entrepreneurs found in both MIDCs are opportunity based 

entrepreneurs Individually in Gokulshirgaon there are more (136/165*100 = 

82.42%) opportunity based entrepreneurs than those found in Shiroli 

(105/135*100 = 77.78%). (Ref:Table 5.2) 

3) The Shiroli MIDC was established in 1979 whereas Gokulshirgaon MIDC in the 

year 1985.It is seen that the new company establishment is showing a rising trend 

from last 40 years. (Ref:Table 5.3) 

4) It is good to see that a majority of the entrepreneurs are found to be graduates; 

some entrepreneurs have done their master degree. Thus entrepreneurs of 

Kolhapur have quest for knowledge. (Ref:Table 5.4) 

5) There are three major sectors found  in MIDC, engineering sector, trading sector 

and chemical sector, the researcher has taken 214 units of engineering sector, 37 

units of trading, 12 units of chemical sector and 37 units under the caption others 

which include hotels, crane services, Weigh Bridge. These are found from sample 

size calculation. (Ref:Table 5.5) 

6) The study of total units found that 38.7% units are sole trading concerns, 38.3% 

units are partnership firms, whereas 23% are running as private limited 

companies. (Ref:Table 5.6) 

7) Majority of the companies in Shiroli and Gokulshirgaon MIDCs are found to have 

started with an initial capital ranging from Rs five thousand to Rs twenty five lacs; 

whereas few companies are found to have their initial capital Rs twenty five lacs 
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and above to Rs fifty lacs and 6.6% companies are found to have their initial 

capital Rs one crores and above.(Ref:Table 5.7)   

8) It is found that together around 88.3 % of the companies in Shiroli and 

Gokulshirgaon MIDCs are found to have their present capital ranging from Rs 

fifty thousand to rupees five crore. Some companies are in the category of ten 

crores to fifty crores; whereas few companies lie in above fifty crores 

category.(Ref:Table 5.8)   

9) It was found that maximum units in MIDC are found to be in less than 1 crore 

category for initial sales turnover.  Remaining few units are found to be in 1 crores 

and above category for their initial turnover.(Ref:Table 5.9) 

10) Majority of the units are found to have present sales turnover in less than 1 crore 

category, some are in 1 crores to less than 10 cores category, it is good to find that 

19 % units fall in 10 crores and above category for their present sales turnover. 

(Ref:Table 5.10) 

11) As always seen employment generated at the initial phase of business is less, 

similarly with entrepreneurs in Kolhapur too, it is found that majority of the 

entrepreneurs had employees ranging from 0 to 5 persons, ‘zero’ as some 

entrepreneurs at starting were doing all things by themselves. Some entrepreneurs 

had less than 10 employees; whereas 25.3% entrepreneurs say that they provided 

employment ranging from 11 to 50 employees. . (Ref:Table 5.11) 

12) A majority of entrepreneurs in MIDC have employees up to 50. Some 

entrepreneurs are found to provide employment ranging from 51 to 500 people, 

whereas few entrepreneurs have 500 and above employees. In fact we do look at 

entrepreneurs as job creators only. (Ref:Table 5.12) 

13) It is good to find that one fourth of the total entrepreneurs interviewed; export 

their products to other countries. Thus there is a global presence of companies of 

MIDC Kolhapur.(Ref:Table 5.13) 

14) Technological is at the heart of development. It is good to find that almost 

everyone baring a negligible of 3% entrepreneurs feel that upgradation of 
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technology is required for their business and they have already adopted it for the 

benefit of their business. (Ref:Table 5.14) 

15) Venture Capital funding is new to maximum of the entrepreneurs here, some say 

they have heard about it but do not know much about it and  have never tried for 

his type of funding. The researcher has observed from the interviews taken with 

the entrepreneurs here, that the gestation period is more in Engineering Industries; 

and venture capitalist want their returns back in less period of time, thus we do not 

find venture capital funding popular here. Secondly people of Kolhapur are found 

reluctant to part away with equity rights and venture capitalist wants equity 

participation. Thus this form of financing is not much popular here. The state 

should come up with their own state-sponsored venture funds, where a percentage 

of the funds can be compulsorily invested in the ventures in the state 

only.(Ref:Table 5.15) 

16) Majority of the Entrepreneurs agree that there is a labor shortage in the MIDCs. 

The labor turnover is also very high. It was also observed that salary and other 

facilities like insurance etc is not provided adequately to the labors thus a healthy 

employer employee bonding is missing. It was also found that the labor related 

problem is mostly in case of unskilled labors.(Ref:Table 5.16) 

17) Majority of the entrepreneurs admit that labor turnover is more in their 

organization; from the observation during the survey it was found that 

entrepreneurs view that as employees show no loyalty towards the organization, 

they do not go for spending much on the employees; like giving them insurance or 

other such facilities. Here a vicious circle is found as due to labors switching their 

jobs, entrepreneurs do not want to spend much on them, and labors feel the 

employee does not take care of his needs and thus hops to another jobs if he sees a 

little increase in the pay there. (Ref:Table 5.17) 

18) Majority of the entrepreneurs are of the view that success stories of others are a 

source of external motivation and inspire youth and prospective entrepreneurs 

towards achieving their dreams. It is rightly said ‘Success Breeds 

Success’.(Ref:Table 5.18) 
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19) A Majority  of entrepreneurs are neutral  to the statement that politicians are 

helpful in sorting out problems faced in their business, they feel politicians have 

nothing to do with business; politicians are least bothered about business 

development. Leaders should play a positive role as enablers towards enhancing 

entrepreneurship. (Ref:Table 5.19) 

20) It is very positive to find that more than half of the entrepreneur opines that 

gender (male /female) has no influence as such on running the business. It does 

not matter, a male or a female running the business. Some entrepreneurs say that 

in fact there is a positive influence, as women are found to be more dedicated and 

alert to minor things; which men often are negligent about. Very few 

entrepreneurs say that as women are not suitable for all type of business activities, 

thus can have a negative influence on business operations. On the whole the 

majority positive attitude of male entrepreneurs towards female in business will 

encourage women towards entrepreneurship in Kolhapur. (Ref:Table 5.20) 

21) Nearly all the entrepreneurs are of the view that their business activity has 

positively contributed towards the economic development of this region; as their 

business activity has generated employment, provided good and services and also 

helped in improving the standard of living of the people around. They also hopes 

to continue it in future.(Ref:Table 5.21) 

22) A majority of entrepreneurs view education as an important factor to ignite 

entrepreneurial inclination. Few entrepreneurs disagree as they view that 

education has nothing much to do with evoking entrepreneurial inclination among 

students. Our education system should provide skills training in the class room 

that will fully prepare students to be successful entrepreneurs. (Ref:Table 5.22) 

23)  A majority of entrepreneurs view that our academic curriculum does not focus on 

developing entrepreneurs or entrepreneurial skills. It is found that our educational 

institute stresses more on creation of job seekers than job providers. (Ref:Table 

5.23) 

24) Maximum entrepreneurs neither disagree nor agree to the statement, that faculty 

members of educational and training institute are helping hands in creating 
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entrepreneurial culture in the institute. Some entrepreneurs agree to the statement, 

whereas few of the entrepreneurs disagree to the statement. (Ref:Table 5.24) 

25) In spite of the long pulled recession, it is good to find that all the entrepreneurs in 

Kolhapur are positive about their progress in the coming years. (Ref:Table 5.25)   

26) Entrepreneurs in Kolhapur are fund to be fortunate as majority of them were 

supported by their family members with their idea of starting a business. Such 

family support is a great motivator for the start ups. (Ref:Table 5.26) 

27) Recognition and rewards right from local level upto national level are good 

encouragement, was the view of majority of entrepreneurs but few disagreed to 

this as they feel that these awards are manipulated and many a times bought by 

money. (Ref:Table 5.27) 

28) Majority of entrepreneurs are unsatisfied and neutral in their view on availability 

of Infrastructural facility for smooth conduct of their business. A functional 

airport is one among the other facility expected by the entrepreneurs here. 

(Ref:Table 5.28)   

29) A maximum entrepreneur highlights their discontent with the working of the 

government system. They are unsatisfied by the ‘n’ number of taxes and their 

tedious compliance and say that they have to hire 3-4 people only to look after 

fulfilling government formalities.(Ref:Table 5.29) 

30)  A majority of the entrepreneurs expressed a neutral view as to the industry and 

trade associations organizing investors and entrepreneurs meet for facilitating 

business. Few of them agreed to it, whereas those who disagreed are majorly of 

other sectors like trading and chemical units. As they belong to industries other 

than manufacturing, they do not find the manufacturing associations units (SMAK 

and GOSHIMA) activities of much help. (Ref:Table 5.30) 

31) Few entrepreneurs disagree that failures in business operations are criticized by 

the society by saying that nobody has time to interfere in anybody’s issues, but a 

majority of them agree to it. The critical social attitude acts as obstacles in 

enhancing entrepreneurship in the region so the society should analyze the 
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entrepreneur’s mistake and not penalize them and stamp them as failures for 

always. (Ref:Table 5.31) 

32) A majority of the entrepreneurs agree that their community culture supports 

entrepreneurship. Few of them are neutral and a minimal of them disagrees to the 

statement. Thus it is found that though the entrepreneurs opine that their  

community supports entrepreneurship, Entrepreneurs still become a target of the 

society for their failures.(from above finding) .(Ref:Table 5.32) 

33) A majority of entrepreneurs agree that the industry associations provide inputs for 

skill development of entrepreneurs. It is a good contribution of industry 

associations made towards development of a healthy entrepreneurial 

ecosystem.(Ref:Table 5.33) 

34) Maximum entrepreneurs agree that in actual disbursement of loan there are 

obstacles faced. They complain that banks trouble them with complicated 

procedures. Few of the entrepreneurs opine that getting financed from bank is 

easy provided that all required documents are provided accordingly. Banks also 

viewed that many a times the delay in loan sanction is due to non compliance of 

the required documents by the entrepreneurs only. (Ref:Table 5.34) 

35) A majority of entrepreneurs agree to the statement that actual disbursement of 

funds by the banks is at par with the amount mentioned in the project report by the 

entrepreneur. Few entrepreneurs disagreed, they complain that in actual 

disbursement of loan, banks compel them to take their shares and also charge high 

processing fees. It is also found that many a times the project report submitted by 

the entrepreneurs are not justifying the loan demanded for, thus the demanded 

amount may  not be sanctioned (Ref:Table 5.35) 

36) Maximum entrepreneurs opine that publicity of the government schemes for 

entrepreneurs is not done effectively; they say that many a times after a particular 

scheme closes, they come to know about it and often such schemes are only 

known by consultants who charge commission to provide information about these 

schemes. Few of them agree that government schemes are there on the website, so 

one should be alert himself and smart enough to grab such opportunity. (Ref: 

Table 5.36)   
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37) A majority of entrepreneurs are of the opinion that financial funding facility is not 

easily available for business. Thus this creates a big obstacle in growth and 

expansion of business. (Ref:Table 5.37) 

38) Keeping oneself and his business updated with latest technology is very important 

for business. It is good to find that a majority of entrepreneurs agree that IT and 

ITes related services are locally available in Kolhapur. (Ref:Table 5.38) 

39) Analysis of  the data in 5 point scale  (from table number 5.26 to table number 

5.38)  

39.1 The opinion about family support received while starting of the business 

revealed the mean, median and mode as 3.99, 4.00, and 4.00 respectively with 

Standard Deviation= 0.847 and variance=0.717 with kurtosis K=2.827 and right 

skewness (sk= -1.407) with their standard errors smaller.  This highlights the 

entrepreneurs’ positive opinion about supports from family while starting of 

business. 

39.2 The opinion about recognition and rewards to encourage new entrepreneurs 

computed in the5 point Likerts Scale shows mean, median and mode as 3.89, 4 

and 4 respectively with sd=1.063 and variance v=1.129, the kurtosis is k=2.693, 

less than normal distribution (k=3 meso kurtic) and skewness is K= -1.735 right 

skewness with smaller standard errors. This reveals that entrepreneurs positively 

agree to recognition and rewards encourage new entrepreneurs and 

entrepreneurship.  

39.3 The Opinion about availability of the Infrastructure facility for smooth 

functioning of Business worked out in Likerts scale points gave mean, median and 

mode as 2.75, 3 and 3 respectively; along with sd = 0.770 and v=0.593 with 

kurtosis k= 0.479 which is less than meso kurtic (k=3) it is platy kurtic below 

normal, with skewness sk= - 0.211 right skewness. This expresses the opinion of 

entrepreneurs as neither unsatisfactory nor satisfactory i.e. neutral. 

39.4 The Opinion of Helpfulness of Govt. System evaluated in 5 point Likerts 

Scale, gave the mean median and mode as 2.52.2.00, 2.00 respectively with 

kurtosis K= -0.202, which is not at all normal distribution with skewness sk = + 
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0.211 left skewness; with less standard errors (SEs). Thus they express somewhat 

unsatisfactory opinion about the help from government system 

39.5 The opinion about organization of entrepreneurs meet for facilitating 

business expressed in 5 point Likerts Scale gave the mean, median and mode as 

3.10, 3.00, 3.00 respectively, with kurtosis and skewness both negative, which is 

not normal and right skew. This revealed that the entrepreneurs neither disagree 

nor agree about the organization of entrepreneurs meet by industry and trade 

associations for facilitating business. 

39.6 The opinion about failures in business criticized by society expressed in 5 

point Likerts Scale; the averages are found as mean, median and mode as 3.31, 

3.00 and 3.00 respectively, it has a negative kurtosis and skewness, it is not 

normal and has right skewness. The entrepreneurs reflect their opinion as neither 

disagree nor agree that society criticize the entrepreneurs failure, 

39.7 The opinion about whether the community culture of entrepreneurs  supports  

entrepreneurship in 5 point Likerts Scale have mean, median and mode as 4.01, 

4.00 and 4.00 respectively. The kurtosis comes to k= 2.934 (meso kurtic k=3) very 

close to normal distribution and right skewness sk = -1.004 with less standard 

deviation and variance and less standard errors. The entrepreneurs agree positively 

that their community supports entrepreneurship and entrepreneurs 

39.8 The opinion of entrepreneurs about initiatives for skill development of 

entrepreneurs by industry associations gave the mean, median mode as 3.56, 4.00 

and 4.00 respectively with sd= 0.642 and variance v=0.413, skewness SK = -0.919 

is right skewed with their SE’s smaller. The majority of entrepreneurs have the 

opinion that they positively agree to the skill development activities conducted by 

industry associations. 

39.9 The opinion about obstacles faced in actual disbursement of Loan computed 

the mean, median and mode as 3.64, 4.00 and 4.00 respectively with sd = 0.718 

and variance =0.516; along with kurtosis K= 2.072 below (meso kurtosis K=3) 

normal distribution that is platy kurtic and skewness sk= -1.676 right skewness. 

Majority of the entrepreneurs agree that there are obstacles faced by them in 

getting loans 
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39.10 The opinion about the amount of loan applied for in the project report is at 

par with what is actually sanctioned, worked out to be mean, median and mode as 

3.53, 4.00 and 4.00 respectively with sd= 0.761 and variance =0.578 less variation 

in opinions. The kurtosis k =0.137 less than the normal distribution, the platy 

kurtic and skewness sk = 1.223 left skew with SE’s smaller. The majority 

entrepreneurs positively agree that they got the amount at par with the amount 

actually asked for to the bank. 

39.11 The opinion about effective publicity of govt. schemes for the benefit of 

entrepreneurs gave mean, median and mode as 2.65, 2.00 and 2.00 respectively, 

with sd =0.892 and V = .795 along with kurtosis k= 0.122 the platy kurtic, below 

normal distribution and skewness sk= +1.017 with left skewness with smaller 

SE’s. The majority of the entrepreneur has the opinion that they disagree that the 

publicity of Govt. Schemes are done effectively so that entrepreneurs can take the 

benefit. 

39.12 The opinion about financial funding facility easily available for business 

computed the mean, median and mode as 2.33, 2.00 and 2.00 respectively. The 

standard deviation comes up as 0.606 and variance = 0.367, there is less variation 

in their opinions with kurtosis k =1.622 below normal distribution and skewness 

sk = 1.653 the left skew deviating towards disagree. Thus it is found that majority 

of the entrepreneurs disagree to easy financial funding facility available for 

business. 

39.13 The opinion about availability of IT and ITes in Kolhapur for ease of 

business revealed the mean, median and modal values as 3.93, 4.00 and 4.00 

respectively with sd = 0.500, variance = 0.250 and kurtosis k=4.604 which is more 

than (meso kurtic K=3) above the normal distribution. It is lepto kurtic, skewness 

sk= -1.147 right skewness above average opinion along with less values of 

standard error. Majority of the entrepreneurs agreed positively that the IT and ITes 

related services are locally available.  

40) It is found that maximum entrepreneurs for maintaining and retaining their 

Labors, reward them for their good work; few provide - training to labors, 

planning for the employee’s career and also give them promotion. Some 
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entrepreneurs say that they give advance money to the employees, as they are 

always found to be in need of it. (Ref:Table 5.40) 

41) The various activities undertaken by entrepreneurs to create a successful work 

team are found to be-give reward and recognition to the employees, give clear 

idea about the organizations vision which motivates the employees in making a 

good team. Few of them also involve the employee in the decision making. Some 

entrepreneurs give employees a clear expectation of their performance and 

celebrate the team’s success publically; these activities keep the employees 

motivated and also create a sense of belonging towards the organization among 

them.(Ref:Table 5.41) 

42) The various motivating factors among entrepreneurs for taking up 

entrepreneurship were found to be - a majority saying that it was the opportunity 

in the market which motivated them; it was their vision to be entrepreneur, 

whereas some entrepreneurs said as they belong to a business family, the family 

background pulled them into entrepreneurship. Few opine that it was their attitude 

of becoming their own boss and few expressed that accepting challenge was their 

motivation which drew them towards entrepreneurship. The researcher observed 

that in case of the need based entrepreneurs, it was a push factor which bought 

them into entrepreneurship. (Ref:Table 5.42) 

43) A majority of the entrepreneurs said that they had, during the initial stage of 

business raised funds from banks. Some said that it was partially from banks and 

partially self financed which included their own savings as well as help from 

family and friends. Venture Capital as a source of finance is of recent origin thus 

not known few decades back. Some senior entrepreneurs said that they were 

greatly helped in their initial funding from the then MSFC. (Maharashtra State 

financial Corporation). (Ref:Table 5.43) 

44) Majority of the entrepreneurs opine that the government system creates big hurdle 

in doing the business smoothly, the different taxes and their complicated 

compliance is lots of time consuming, again the government call for records of 7-8 

years back and create a lot of inconvenience. While some opine that infrastructure 

is a major obstacle in smooth conduct of the business; around 25% entrepreneurs 

said corruption is a big hindrance (Ref:Table 5.44) 
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45) When asked about the facilities provided by the MIDCs, 100% of the 

entrepreneurs say land is provided by the MIDC, a majority of them said water. 

Only few entrepreneurs said power as the entrepreneurs say, that it is the MSEB 

which gives power and not the MIDC. Entrepreneurs are very much dissatisfied 

by the waste management of MIDC, as on open plots in the MIDC black used 

sand of foundries is found scattered. (Ref:Table 5.45) 

46) A majority of entrepreneurs opine that for enhancing their skills and knowledge 

they would undergo training, some said they would attend exhibitions within and 

outside the country as this would give them insight of the latest developments 

going on. Few say that they would attend seminars for up gradation of their 

knowledge.(Ref:Table 5.46) 

47) A majority of entrepreneurs are of the view that their good strategy helped them 

for success in business, some say it is their ability to look at things from a long 

term perspective which contributed for their success. Few of entrepreneurs have 

given importance to their own decision making skill and their employees as 

contributors for their success in business. Some said it is their leadership quality; 

while few gave credit to the availability of opportunity in the market.(Ref:Table 

5.47) 

48) Maximum entrepreneurs opine that they need to work in the area of financial 

management; many others feel that marketing aspects of their business has to be 

paid more attention and be done more aggressively for a better market share and 

survival in this competitive era. 15.7% entrepreneurs opine that they have to pay 

attention to quality as only quality will speak for their sustenance. While a few of 

them said Human resource need to be worked on. Thus on the whole it is found 

that marketing and finance aspect needs to be handled well by entrepreneurs 

here.(Ref:Table 5.48) 

49) More than half of the total entrepreneurs interviewed are found to be graduates, 

with a majority among them belonging to engineering sector. Similarly a 

maximum of the total postgraduate entrepreneurs also come from engineering 

sector. No postgraduates are found in trading and chemical sectors. Among the 

10th standard passed entrepreneurs majority of them belong to trading sector. HSC 

qualified amount to just 8.33% among which 4% belong to engineering sector. It 
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is good to find that maximum entrepreneurs here have a minimum qualification of 

12th standard and above. (Ref:Table 5.49) 

50) It is found that of total SSC and HSC passed entrepreneurs maximum are into sole 

trading. Among graduate entrepreneurs, a maximum are into partnership form of 

business organization. The postgraduate entrepreneurs are found almost equally as 

being owners of partnership firms and private limited company. Others with 

certificate course or a diploma done are mostly found as sole traders. This 

highlights the importance of education.(Ref:Table 5.50) 

51) A maximum of engineering units and chemical units are found to be in one crore 

to less than 10 crores present turnover category. Among the trading sector a 

maximum of the enterprises are in less than 1 crore present turnover category. The 

presence of other sectors, apart from engineering in the 10 crores and above 

present turnover is negligible.(Ref:Table 5.51) 

52) It is found that engineering firms and chemical firms are found as, Sole Trading 

Organizations, Partnership Firms as well as Private Ltd. Companies. Trading 

sector has presence as Sole Trading and Partnership firms only.(Ref:Table 5.52) 

53) Majority of the Firms who complain about high and very  high labor  turnover are 

found to be  among firms having less than 10 Crores present  sales turnover; 

whereas those firms who are either neutral or opine  that  labor turnover in their 

firms is low and very low are found to be  among firms having  10 Crores and 

above  present  sales turnover. Thus we find that labor turnover does affect the 

sales turnover in the firm. (Ref:Table 5.53) 

54) The major activity of retention of labor among the enterprises is found to be 

reward for good work. The next activity entrepreneurs undertake for labor 

retention is training. The others activities done are promotion and career planning 

of the labors for their retention.(Ref:Table 5.54) 

55) Majority of opportunity based entrepreneurs are found to be in partnership form of 

business organization whereas a majority of need based entrepreneurs are having 

sole trading concern. When compared with number of private Ltd company form 

of organization, it is found that around 85.50% (59/69*100) of opportunity based 



235 

entrepreneurs have private Ltd companies; whereas only 14.50% (10/69*100) of 

need based entrepreneurs are having private Ltd companies.(Ref:Table 5.55) 

56) A majority of both, need based and opportunity based entrepreneurs agree to the 

statement of there being a shortage of skilled workers, among the entrepreneurs 

who disagree with this statement, a majority are opportunity based. Thus shortage 

of skilled workers is more severe among the need based entrepreneurs.(Ref:Table 

5.56)   

57) Maximum opportunity based entrepreneurs admit that there is high labor turnover 

in their organization, as compared to need based entrepreneurs. Thus labor 

turnover is high with opportunity based entrepreneurs, as they belong mostly to 

engineering sector and labor problem seems to be more in this sector. Similarly 

entrepreneurs admitting low turnover in their organization exceed in number in 

case of opportunity based entrepreneurs when compared to need based 

entrepreneurs. We find two extreme opinions of entrepreneurs here on this 

issue.(Ref:Table 5.57) 

58) Both types of entrepreneurs (need based and opportunity based) claim that they 

were supported by their family during the initial stage of business. The support 

was in the form of moral support, advisory, motivational as well as financial. 

Family support to budding entrepreneurs is found to be a positive aspect of the 

healthy entrepreneurial ecosystem here in Kolhapur.(Ref:Table 5.58) 

59) In the category of no expansion in business, need based entrepreneurs are more 

than opportunity based. Thus we can say that opportunity based entrepreneurs 

have shown more expansion as compared to need based entrepreneurs. In the 

category of same business but operations expanded, opportunity based 

entrepreneurs have shown more expansion; whereas in the category of 

diversification in business, need based entrepreneurs (7/59*100=11.86%) have 

surpassed opportunity based (27/241*100=11.20%) with a very thin margin. 

Though these entrepreneurs were need based at the start; they have picked up well 

in the business. (Ref:Table 5.59) 
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60) It is found that both types of entrepreneurs, need based as well as opportunity 

based are of the view that success stories inspire youths and would be 

entrepreneurs. (Ref:Table 5.60) 

61) Majority of the entrepreneurs irrespective of need based or opportunity based 

agree that recognitions and rewards act as encouragement for promotion of new 

entrepreneurs. Among the few entrepreneurs who disagree with the statement, 

need based entrepreneurs (7/59*100=11.86%) are more than the opportunity based 

(20/241*100=8.29%).These entrepreneurs feel that rewards are manipulated.  

(Ref:Table 5.61) 

62) A majority of entrepreneurs have taken finance from the banks and also self 

financed their venture during the initial stage. Opportunity based entrepreneurs are 

found to exceed the need based entrepreneurs in using banks and self finance as 

their sources of funding at the Start up Stage. Self finance included the family and 

friends contributions also. (Ref:Table 5.62) 

63)  Both the types of entrepreneurs disagree that it is easy to get loans from any 

source at the startup stage; with a maximum of them being need based, they opine 

that as being a new entrance in the market; people do not trust the entrepreneur 

and as they do not have a previous track record, funding agencies are reluctant to 

extend them loans. Among those entrepreneurs who agree that it is easy to get 

loans at the startup stage; a maximum of them are opportunity based 

entrepreneurs. (Ref:Table 5.63) 

64) When asked about the sources of information about government schemes 

available to entrepreneurs, it is found that majority of opportunity based 

entrepreneurs get access to these informations through industry associations and 

District Industries Centre (DIC) than the need based entrepreneurs; whereas Self 

Network for getting such information is used more by need based entrepreneurs 

than opportunity based ones. Need based entrepreneurs seem to take less 

advantage of industry associations and District Industries Centres. (Ref:Table 

5.64) 

65) Need based as well as opportunity based entrepreneurs highlight their major 

concern, as the government system being a hurdle for smooth conduct of business; 
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infrastructure seems to be the second major concern as an obstacle among 

opportunity based entrepreneurs, the need based entrepreneurs feels second major 

hindrance is the multiple taxation, whereas both of them equally accept that 

corruption has become a hindrance in smooth conduct of the business. The 

government should simplify and ease its procedures and make them entrepreneur 

friendly. (Ref:Table 5.65) 

66) The major motivating factor among entrepreneurs to take up entrepreneurship was 

found to be available market opportunity, desire to fulfill their vision, their family 

background and to be their own boss. All the entrepreneurs irrespective of their 

motivational factors for taking up entrepreneurship agree that education is 

important to promote entrepreneurial mindset. Thus we find that with the 

changing nature of business, education has become very important aspect, which 

otherwise was taken as optional.(Ref:Table 5.66) 

67) Majority of the entrepreneurs opine that gender has no influence or in fact has a 

positive influence on the operation of business, it hardly matters whether it is a 

male or female running the business. The few entrepreneurs who said that gender 

can have a negative influence were among those whose motivation reasons were 

availability of market opportunity, family background, vision and to be their own 

boss. The positivity of majority of entrepreneurs towards women pursuing 

entrepreneurship is a positive step towards creation of a healthy entrepreneurial 

ecosystem. (Ref:Table 5.67) 

68) A majority of the entrepreneurs opine that government system is big hindrances in 

the smooth functioning of business, out of these a maximum belong to others and 

engineering sector. The second major obstacle highlighted by entrepreneurs was 

lack of adequate infrastructure, maximum entrepreneurs with this view belonging 

to trading and engineering sector.  Problem due to labor laws in found majorly in 

engineering sector. Taxation and license was a major inconvenience faced majorly 

by chemical sector. Problem due to corruption is experienced by all the sectors 

similarly. (Ref:Table 5.68) 

69) Both types of the entrepreneurs agree that their community supported them in 

their endeavor to start a business; among them majority entrepreneurs are 

opportunity based.  Few entrepreneurs disagree to the statement; among which 
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majority of them are need based entrepreneurs. The community support is must 

for enhancement of entrepreneurship.(Ref:Table 5.69) 

70) A majority of the entrepreneurs agree to the statement that their community 

supported their idea of starting the business, out of these a majority is from trading 

sector. Among the few entrepreneurs who disagree with the statement, a majority 

of them are from chemical sector. The community needs to extend support 

wholeheartedly as business is a part of the society and cannot survive without it. 

(Ref:Table 5.70) 

71) Majority of the entrepreneurs say that gender has no influence on the business 

activity; it does not matter if a female looks after the business operations. The next 

majority is that women has a positive influence on business operations and this is 

viewed by majority of opportunity based entrepreneurs who say that women 

manages the business equally well and often better than men. A majority of need 

based entrepreneurs are among those who feel that women have negative 

influence on business operations.(Ref:Table 5.71) 

72) Among the entrepreneurs who opine that there is a positive influence of women 

handling business operation, a majority of them belong to the trading sector 

(13/37*100=35.14%). Some entrepreneurs say that all businesses are not suitable 

for women, so there is a negative influence on business operated by women, this 

view is reflected majorly by entrepreneurs belonging to others and trading sector. 

Thus trading sector exhibits two extreme views.(Ref:Table 5.72) 

73) A majority of the entrepreneurs opine that their good strategy has been responsible 

for success in business, with the maximum belonging to opportunity based 

entrepreneurs. Those giving credit to good employees are majorly opportunity 

based. View about comprehensive decision making and market opportunity as a 

factor contributing towards the success of business is also highlighted majorly by 

opportunity based entrepreneurs. A maximum need based entrepreneurs are found 

in the option Comprehensive Decision making skill factor. The opportunity based 

entrepreneurs seem to dominate on all the factors as compared to the need based 

entrepreneurs. (Ref:Table 5.73) 
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74) A maximum of opportunity based entrepreneurs are found to go with activities 

like attending seminars and visiting exhibitions within and outside the country to 

keep themselves updated with latest goings in their field of business; while a 

majority of need based entrepreneurs are opting for training program. Thus we 

find that development of a broader mind set is required for need based 

entrepreneurs. (Ref:Table 5.74) 

75) Maximum entrepreneurs disagree that financial funding facilities is easily 

available for business, among these majority belong to sole trading and 

partnership concerns; while among a few entrepreneurs who agree that funding is 

easily available, a majority are found to be  sole traders only. We see a mixed 

opinion by the entrepreneurs of sole trading concern.(Ref:Table 5.75)   

76) A majority entrepreneurs agree to the statement that actual disbursement of Bank 

Loan is at par with that applied for, among these, maximum are from sole trading 

and partnership firms. The entrepreneurs view that if documents are clear, project 

report proper than there is no difficulty in getting the loan applied for. (Ref:Table 

5.76) 

77) Almost all the entrepreneurs agree to the statement that IT related services are 

available in Kolhapur, with majority of them being opportunity based. It is good 

to find that such services locally will be a help to the entrepreneurs, as they need 

not run outside the city to secure it. (Ref:Table 5.77) 

78) Almost all the entrepreneurs are of the opinion that Upgradations of Technology 

In required in their Business. Out of these, majorities are Opportunity Based 

entrepreneurs. Thus we see everyone has accepted technology for their business 

growth and development. (Ref:Table 5.78) 

79) A majority of entrepreneurs disagree to the statement about supportive 

government system; with maximum of them belonging to the chemical sector and 

next majority belongs to the engineering sector. The representative industry 

association and agencies should look into the matter before it leads to a severe 

condition.(Ref:Table 5.79) 

80) Maximum entrepreneurs opine that they disagree and strongly disagree to the 

statement helpfulness of the government system. Among them opportunity based 
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are in majority. The government system should be simplified and made more 

favorable for enhancing entrepreneurship. (Ref:Table 5.80) 

81) In the initial stage of business, it is found that all need based entrepreneurs have 

initial turnover of less than 1 crores. The same is found in case of opportunity 

based entrepreneurs baring a few enterprises who had crossed the 1Crore bracket. 

(Ref:Table 5.81) 

82) Majority of need based entrepreneurs, are still found to be in less than 1 Crores 

criteria for present sales turnover. Opportunity based entrepreneurs are maximum 

in the Rs 1 Crores to Less than 10 Crores criteria as well as Rs 10 Crores and 

above present sales turnover criteria. Thus opportunity based entrepreneurs are 

ahead when compared with the need based entrepreneurs in present sales turnover.  

(Ref:Table 5.82) 

83) On doing an individual finding of each sector it is highlighted that, out of total 

71.33% entrepreneurs who belong to engineering, 29.33% say labor turnover is 

high and very high (i.e. its comes to 41% individual sector wise).In case of 

chemical sector it comes to (2 % out of total 4%) 50%, whereas in case of others 

it seems to be very high (i.e. 9% out of the total of 12.33%) at 73%. Trading 

sector seems to be the least troubled with labor turnover, as it shows only (1.66% 

out of the total 12.33%) 13.46 % entrepreneurs saying labor turnover being very 

high and high in their organization. A Maximum entrepreneurs of trading sector 

and second of engineering sector are found to opine that labor turnover in their 

organization is low and very low. (Ref:Table 5.83) 

84) The analysis of the sample of 300 companies in Shiroli and Gokulshirgaon 

MIDCs in Kolhapur, reveals the overall view about the investment growth rates 

and employment generation pattern, measured in compounded growth rates 

percent and per annum (CAGR%) (Ref:Table 5.84) 

1) The median for investment growth rate of companies was 13.92% (CAGR%) 

whereas median for employment generation growth rate (CAGR%) was 6.95%. 

2) Mean (CAGR %) for investment is 16.64% while employment generation is    

9.22%.Mode is not representing investment growth and employment generation 

(CAGR %) properly. 



241 

3) Standard Deviation of investment and employment generation (CAGR %) 

rates are 11.40% and 9.81% respectively with their variances 129.93% and 

96.16% respectively. 

4) For investment (CAGR%) skewness is +1.56 and kurtosis is 3.60, it is close to 

normal pattern of the investment distribution, whereas for employment generation 

(CAGR%) rates the skewness is +2.56 left skew and kurtosis is 13.37 which is far 

away from normal distribution, it is lepto kurtic above meso kurtic.  

5) The range of investment and employment generation rates (CAGR %) are 

76.27 and 100.13 respectively, along with Co-efficient of variations (CV) as 

3.75% and 3.23% nearly same as compared to respective mean growth rates 

respectively. 

85) Trading sector is found to be above median in the capital growth rate (CAGR %) 

when compared with all other sectors, second is engineering sector, which is 

followed by others and chemical sector. Thus we find majority of trading and 

engineering companies in capital growth rate (CAGR %). (Ref:Table 5.85) 

86) It is researched  that engineering sector has majority companies found to be above 

median in (CAGR%) growth rate of employment generation, followed by trading 

sector, others (Weigh Bridge, hotels, transport, crane services) and chemical 

sector. Thus maximum employment is generated by the engineering sector here in 

Kolhapur MIDCs. (Ref:Table 5.86) 

Hypothesis Testing Results 

1) It is found that there is a significant difference between the capital growth rate and 

the growth rate of employment generation in the enterprises in MIDCs in 

Kolhapur. The capital growth is higher than employment generation rate by 

entrepreneurs here; this is because they are going for higher technology and 

automated machinery which has reduced their labor dependency. (Ref:Table 5.87) 

2) It is researched that employment generation is independent of the need based or 

opportunity based type of entrepreneurs, as no significant dependency among 

them is seen. Researches done by ‘Zoltan A (2006)’, ‘Chien-Chi T (2012)’, 

‘Abhijit Banerjee and Esther Duflo of MIT-Economic Times 11th Nov. (2012)’ 
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show that need based entrepreneurship may not help in economic development of 

the country as the need based are pushed into entrepreneurship and thus run their 

business because they could not find a job so they remain small and cannot help in 

economic development. But we see a different result among Kolhapur need based 

entrepreneurs Thus it proves that as more and more people, inspite of being need 

based entrepreneurs involve in opportunity entrepreneurship and leave necessity 

entrepreneurship, rising levels of economic development will be seen. (Ref:Table 

5.88) 

3)  It is found that there is dependency between the age of the company and its 

capital wise growth (CAGR %). It clearly revealed that as the age of the company 

increases the (CAGR %) Capital wise growth rate also increases significantly. 

Thus we say that companies in MIDC Kolhapur have shown a positive growing 

trend and increase in capital growth along with its age (Ref:Table 5.89) 

4)  It is concluded that there is a significant difference in the growth rates (CAGR %) 

of capital, sector wise in MIDC Kolhapur. This hypothesis is also supported by 

table no 5.84, which highlights varying growth rates of the different sectors under 

study (Ref:Table 5.90) 

5)  It is researched that the labor turnover and the sales turnover of the companies in 

MIDCs are dependent. Labor turnover significantly affects the sales turnover of 

the company. Table no 5.53 also supports this hypothesis. (Ref:Table 5.91) 

6) It is found out that the four sectors (k=4) do not have the same distribution of 

compounded growth rates (CAGR %) of Capital in their enterprises; It is clear that 

the sectors are significantly differing in their (CAGR %) Growth Rates of Capital 

Investment in Engineering, Trading, Chemicals and Other sectors in MIDCs in 

Kolhapur. (Ref:Table 5.92) 

7) It is concluded that all the four sectors (k=4) Engineering, Trading, Chemicals and 

Other do not have the same distribution of (CAGR %) in employment generation 

in their enterprises; they are significantly differing in their (CAGR %) Growth 

Rates of employment generation. (Ref:Table 5.93) 
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 Worries of The Entrepreneurs Researched From The Survey. 

1) Due to labor problems, entrepreneurs prefer to go for automation, which will 

make them less reliant on labor. 

2) Government system create lots of hurdles in smooth conduct of the business e.g. 

they demand VAT records of 2008-2009, five to six years back record, secondly 

high rates of different taxes, higher light and water bills are also burdening the 

entrepreneurs. 

3) Entrepreneurs are also facing problem due to their outside Maharashtra state 

workers  as they are always under attack for some or the other reasons (political) 

4) Corruption is rampant, each paper passes through ‘n’ number of tables and each 

table has a rate. 

5) Roads are very bad in MIDC; this makes the entrepreneurs feel shame in front of 

their international customers/suppliers. 

6) Small entrepreneurs say that big companies are coming in Kagal, they will attract 

labors as these companies can pay more, secondly government is giving Rs 250-

300 daily under the minimum wage guarantee scheme, so all the labors are 

attracted  there, and  this has become a problem to small entrepreneurs. 

7) As no land is available in MIDC for further expansion, encroachment is found in  

small, empty spaces wherever available 

8) Entrepreneurs are of the view that government should focus on our individual 

district problems and find solutions as district problems are different from state 

problem. 

9) Gram panchayat charges tax @1.80p per square ft on construction; they use the 

money for their village welfare and not on MIDC maintenance. MIDC takes 

service tax for roads, lights etc. The NOC needs to be taken from gram 

panchayat, money is paid to both but no one takes the  responsibility 
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10) For precaution from fire, MIDC asks entrepreneurs to make underground water 

tank of 1 lakh litre, change water after every 3 months, put a pump, see to the 

maintenance, and train the employees for all this. Entrepreneurs complain - when 

should they do business then?  

11) For construction entrepreneurs are supposed to  leave 5 feet on all four sides, on 

remaining land only 50% construction can be done (so that place for free 

movement is available and it will be helpful during any mishap like fire etc.). 

Entrepreneurs say that after this calculation hardly any space remains in their 

hand, so a single rule should not be applicable to all industries; they should vary 

according to industry type. 

12) Without taking the entrepreneurs into confidence, MSEB increases the rate of 

power; this is not good for enhancement of entrepreneurship. 

13) Some of the entrepreneurs remarked that our education system was designed by 

the British to create clerks, not masters and we are following the same system till 

date which has crippled us. We need to revisit and revise our education policies 

to promote creation of entrepreneurs and enhancement of entrepreneurial 

ecosystem.  

14) Creation of a healthy work culture is required, labor laws need to be changed and 

there should be a trust factor among employees and employers.  

15) Chemical industry people say that the excessive export of raw minerals in our 

country has created a threat for their business, and thus they are now moving 

away from producing mineral based fertilizers. 

16) Many a times the schemes promoted by centre or state is known only, to the 

consultants, who  assist entrepreneurs, by charging them a fat consulting fees, 

therefore aggressive advertisement of the schemes should be done in local 

newspapers and on local cable channels. 
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 Things In The Pipeline: (Researched from the discussion with the 

entrepreneurs) 

1) Research on competitiveness of the Indian industry has shown that inadequate 

industrial infrastructure is a major factor inhibiting growth and competitiveness of 

industries in India. Keeping this in mind, the central government through the 

Department of Industrial Policy and Promotion (Ministry of Commerce and 

Industry) launched the Industrial Infrastructure Upgadation Scheme (IIUS) in 

December 2003. The objective of this scheme is to enhance competitiveness of the 

industry by providing quality infrastructure to existing industrial clusters through 

a Public-Private-Partnership (PPP) mode.  

 The foundry industry in Kolhapur is utilizing this scheme. The government 

has approved the project and sanctioned INR 70 crores for its implementation. Out 

of this total amount, 75% will be contributed by the central, 10% by the state, and 

15% by the Kolhapur industries. INR 42 crores is dispatched as first phase. The 

Foundry units have formed a Special Purpose Vehicle (SPV) named as the 

Kolhapur Foundry and Engineering Cluster.  

The Detailed Project Report’s proposal includes:  

a)  Establish two sand reclamation facilities in Gokul Shirgaon and in Shiroli.  

b) Establish a Common Facility Centre (CFC) for testing, CAD/CAM training 

and electronic library.  

c)  Improve general infrastructure such as roads and water supply.  

2) For waste management, MIDC has procured a open land of around 2 km ahead of 

Gokulshirgaon, so the problem of disposal of waste will be solved. 

3) Industrial Exhibitions are organized in Kolhapur but for betterment and 

enhancement of networking among entrepreneurs frequent and sector wise 

exhibitions are being planned 

4) Finally all the stakeholders should contribute their bit towards making a favorable 

ecosystem wherein entrepreneurship can boom. 
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 Result of the Structured Interview and Discussion. (Analysis Of Open Ended 
Questions) 
 Suggestions To Enhance Entrepreneurship In The Region (Given By 

Entrepreneurs) 

1) Improve infrastructure to attract big companies 

2) Simplify taxes 

3) Reduce bank interest rates 

4) Networking and experience sharing required 

5) Policy for export not favorable to promote exports 

6) Favorable government policies required 

7) Reduce taxation and rates of basic facilities like power, water etc 

8) Single window system 

9) Ease the procedure to do business.(lots of approvals/NOC required, fire etc) 

10) Create ease to avail government schemes and financial assistance 

11) Proper implementation of policies 

12) Same tax should be charged all over the country, this will create a level 

playing ground for all entrepreneurs. 

13) A tie up between industry and academia so that industry get employable 

workforce. 

14) Regular meet of the entrepreneurs 

15) Education should be more market oriented in terms of technology, soft skill 

development. 

16) Networking among entrepreneurs themselves should be emphasized. 

17) Pay attention to providing vocational training and practical exposure to 

upcoming students by providing focused education like centre for excellence, 

courses on quality control etc. 

18) Ministers in charge should take interest in the matter and help to enhance 

entrepreneurship in the region 
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19) It is sad to say but we have accepted corruption as a part of our business, we 

all should take efforts to make our system corruption free. 

20) Create a level playing ground for all entrepreneurs-Maharashtra charges very 

high for power, water, taxation compared to that of the neighboring state. 

 Threats Perceived By Entrepreneurs for Their Business- 

1. Lacking in aggressive marketing 

2. Labor problems, increase in raw material prices and power rates making cost 

of production very high; so tough to survive the competition. 

3. Unstable, unpredictable market conditions 

4. Recovery problems 

5. Due to recession, few orders. 

6. Political interference in labor activities. 

7. Lack of technology upgradation, as money is the constraint. 

 Entrepreneurs Views To Tackle the Threats 

1. Keep themselves updated with the current goings. 

2. Bring Innovation in existing set up. 

3. Upgradation of technology 

4. Importing scrap from abroad 

5. Go for diversification 

6. Find new markets 

7. Cost effective without compromising in quality 

8. Improvement in quality 

9. Timely delivery of products, prompt service. 

 Duties Performed By MIDC Which Are Not Satisfied- 

1. Upliftment of waste, particularly black sand lying everywhere (more 

complains from Gokulshirgaon). 

2. Roads very bad. 
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3. Security not proper. 

4. Delay in paper work completion (NOC and other certificates required). 

5. Land not available in MIDC. 

6. No heed to request, to remove the hawker from front of our premises (Firm) 

(tapriwalas). 

7. For any work with MIDC, have to go to the office, which is in Kolhapur city, 

if one office could be opened in the MIDC itself, it would be very convenient. 
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 Upcoming Sectors Attracting Future Entrepreneurs 

Upcoming Sectors 

1) Agriculture related industries  

 Organic farming 

 Floriculture 

 Mechanized farming, machines to cut sugarcane, preservation of fruit, canning of 
fruits like grapes, mango etc. 

  Food processing-like cornflakes making, poultry feeds, cattle feed, sweet corn/red 
corn powder can be exported. 

2)  Animal husbandry 

3)  Textile parks 

4)  Service-IT based 

5) Personal care services, infrastructure :  
 Maintenance services.  

 Water and waste management and other clean-tech solutions 
Services industries:  

 Hotels. 

 Courier. 

 Catering. 

 Baby sittings. 

 Supply of labor, security men, industry housekeeping. 

6) Aluminum parts manufacturing, aluminum castings 

7) Packaging industry 

8) Electrical components, meter motor  

9) Plastic industry, plastic scrap crushing  

10) Innovative engineering 

11) Others : Industries which hold promise include:  

 Manufacturing (such as electronics, chemicals, auto-components etc) 

 Technology (such as e-commerce, mobile value added services such as those 
related to financial inclusion etc) 

 Healthcare (ranging from diagnostic centres, medical tourism, pharma etc) 

 Education services (such as content services, test preparation, vocational education 
etc) 
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 A View of the Two ‘Entrepreneurial’ Sides. 

From The Entrepreneurial “Supply Side”  

 There are large numbers of talented people eager, in principle, to try out 

interesting ideas in the marketplace, but don’t have the resources, they complain that 

they need seed financing, human resources, customers and no one is willing to finance 

them. The private investors are reluctant, venture capitalists does not give them the 

time, getting small government grants and loans takes lots of time and the SME team 

in the banks doesn’t lend to them because these startups  cannot  provide sufficient 

collateral. 

From The Entrepreneurial “Demand Side”  

 The potential providers of finance view that the deal flow from these 

entrepreneurs is poor in quality and quantity, the entrepreneurs don’t understand what 

VC’s demand in normal deal terms, entrepreneurs don’t understand that banks care 

about securing their loans and are not interested in the venture’s innovative business 

model or its future potential. 

To summarize: Entrepreneurship, when successful enriches the overall economy and 

society. The task of the policy maker and public leader should be to promote 

entrepreneurship by creating, enhancing, cultivating and evolving a geographically 

concentrated ecosystem that is conducive to entrepreneurship and its success. We 

cannot copy anyone else’s model because no one can replicate someone else’s 

ecosystem Don’t try to copy the Silicon Valley, but unleash the local and regional 

entrepreneurship as resources tend to be concentrated locally and attract each other. 

Growing our own ecosystem will requires time, effort and resources, as well as 

experimentation and learning until the right unique mix evolves. 

So now to all those enthusiastic, daring and budding entrepreneurs, few words of 

importance and relevance – Stay Focused, Think Differently, Reach the 

Undiscovered Sectors/Markets, Follow your Dream and most importantly Stay 

Positive and India will look up to you with pride. 
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6.2 Suggestions: 

 The Government Can - Encourage Conducive Business Environment By- 

 The World Bank’s-Ease Of Doing Business (2014 report-) has rated India 142 

among 189 countries thus India need to work on simplifying processes for starting 

new business, efforts should be made towards the improvement of the single window 

system for getting clearance as, it is found that under ‘single window’ clearance 

procedure also, the power to accord approval is still vested with various departments 

under their separate statutes and notification.  

Government can ensure that existing legislation on the following does not hinder in 

the businesses starting or its growth, nor they discourage the entrepreneurs 

    - Tax legislation 

    - Competition law 

    - Commercial courts 

    - Bankruptcy law 

It should – 

 Improve the functioning of commercial courts, to ensure a speedy dispute 

resolution process and ensure a real legal protection to all. 

 Develop tax incentives for entrepreneurs, as well for R&D institutions 

 Encourage input from entrepreneurs during the drafting of economic 

legislations 

 The government should revisit our corporate governance norms and improve 

them. It should work on strategies to curb the prevailing corruption. 25% 

entrepreneurs interviewed say that they have faced corruption and have now accepted 

corruption as a part of business; this is a very disturbing statistics.  

 To ease the knowledge and awareness of comprehensive information on 

statutory compliances for setting up and running businesses for all start-up 

entrepreneurs, an updated information source in the form of an online portal or a hand 

book should be created. Apart from providing information on government policies 

and regulations, these portals can also guide for virtual mentorship support. The 

government can play a role by clubbing various ministries, regulators etc and 

encouraging enhancement of entrepreneurship. 
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 The reliability and availability of good infrastructure is critical for the growth 

of entrepreneurship thus development of excellent infrastructure is required as our 

available physical infrastructure- roadways, railways, airport, water port, power, 

telecom seems to be a bottleneck to the smooth flow of business activities.  

 Our Entrepreneurial ecosystem should recognize that business Ideas/ventures 

do fail and such failure should not be taken as a stigma, the failure should not become 

an obstacle on one’s future entrepreneurial endeavor. Closing down/ winding up a 

business in India is also a complex and time consuming process. This complexity of 

closing down a business becomes a discouragement to setting up a new business. It 

should not be such that “starting a company in India is a one way journey with no 

exits”. A Single window clearance for closing down companies is also needed. 

Government support of ecosystems and start-ups should be faster, more targeted and 

less bureaucratic. 

 Governments and their agencies can at all levels – central, state and local - 

reduce transaction time and costs through access to well developed  industrial 

clusters. Also, a mechanism where businesses of a certain scale can self-certify   

regulatory compliance would be useful. 

Encourage the creation of alternative entrepreneurship models like Franchising 

* Franchising is among the most interesting and growing ways of expansion in 

international markets. Franchises touch upon all areas of economic activity – from 

retail to child care and attracting franchising opportunity will requires a stable 

economy and solid credit ratings 

Finally we can say that-- 

Legal and entrepreneurial environment reform is not about unlocking a series of 

closed doors - but a door with multiple locks. 

Reforms need to be conducted in parallel and close cooperation if they are to be 

truly effective 

 The Industrial Association/Chamber Of Commerce Can- 

 Improve the general awareness and understanding about entrepreneurship by 

highlighting cases of successful entrepreneurs and entrepreneurship so as to influence 
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family and community, chamber should reach out to young start up entrepreneurs and 

guide them with their teething problems.  

 Strengthen mentoring programs (named by researcher as) ‘Hand Holding’ or 

‘Get Mentored’ for guidance of budding entrepreneurs by formation of a panel of 

successful and senior entrepreneurs. The budding entrepreneurs/startups can approach 

the Trade Associations and Chamber of Commerce, with the choice of entrepreneurs 

they want to be mentored by. Once in a month a session can be arranged with these 

senior entrepreneurs 

 Be active in conducting regular meeting of entrepreneurs thereby promoting 

networking among them. Organize workshops and expose entrepreneurs to 

entrepreneurial best practices and entrepreneurial initiatives that are being undertaken 

across the country and at global level. Conduct seminars and lectures of various 

stakeholders in the entrepreneurial ecosystem like mentoring by financial institution, 

awareness about government policies and promotional schemes by the DIC and 

MSME. 

 Arrange for trade fairs and exhibitions locally so as to give exposure to local 

entrepreneurs and help them to be acquaint with different players of the same 

industry. Guide the entrepreneurs about the various exhibitions conducted within the 

country and abroad, their dates, place and other details which will motivate 

entrepreneurs to attend such exhibition and get exposure. Apart from just guidance, 

arranging such visits to trade exhibitions can be a of good help 

 Industrial Association can guide the entrepreneurs on various government 

programs aiming at purchasing quotas from newly established businesses by- 

 Providing readily available studies on the different market opportunities 

available. 

 Making the reports on different industries available for references. 

 Take initiatives to develop clusters of competitiveness and include market 

studies, supplier information, industry publications and related feasibility 

studies and analysis. 

 Like foundry cluster, each sector/section wise cluster should be formed. E.g.-

food processing etc 
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 Role Of Educational Institutions 

 The role of university is changing, apart from just focusing on education and 

research, an equally important role of value creation is emerging. India needs more 

entrepreneurship courses. Such courses will be complementary to our old 

conservatively focused program on technical and theoretical learning only.  

 Entrepreneurial behavior is developed through personal and interpersonal 

competencies. Good entrepreneurs need more than just business skills; personal 

competencies such as creativity, determination, integrity and self-challenge will help 

the entrepreneurs to make rational decisions. Unfortunately, our education system 

does not equip students with those skills, and therefore, later in their career, students 

suffer due to their absence. 

 Education system should contribute in developing the culture of 

entrepreneurship in the country. Educational Institutions need to develop learning 

content, pedagogy, curricula and examination system that encourage critical and 

creative thinking. Apart from theory our curriculum should include entrepreneurial 

experiences ranging from working on projects to researching and evaluating the 

commercial potential of ideas, to working on problems faced by local entrepreneurs. 

Student’s success and efforts should be aptly rewarded to motivate them and 

encourage entrepreneurial behavior among them. 

  Inculcate entrepreneurship education right from school level, increasing the 

complexity of the subject as the student proceeds to the higher level i.e. from primary 

to secondary level, from U.G to P.G level. Incorporate case studies of real life 

situations in teaching learning process and bridge the gap between theory and 

practice. This can be done through involvement of local entrepreneurs, investors, 

bankers and venture capitalists as faculty members and mentors.  

 Promote Student run activities in campus like celebrate ‘Entrepreneurship 

Week’ or ‘Enterprise Melas/ Bazaar’, which will expose students to basic 

practicalities of running a business. 

 Integrate incubators with universities, research centers and industry; this will 

help create more ‘specialized’ incubators for certain specific industries which will 

begin working with future entrepreneurs from the very beginning of their career. Such 
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incubators will provide access to high quality managerial and technical resources of 

the sponsoring private enterprise. Apart from physical infrastructure, Incubators can 

provide services like mentoring; helping potential entrepreneurs to get access to 

business networks, funding agencies and investors. There can also be incubators that 

focus on socially relevant, environment friendly businesses e.g.  The renewable-

energy dedicated arm of CIIE (IIM Ahmadabad’s incubator).  

 Our education system should provide soft skills training that will prepare 

students to be successful entrepreneurs. Higher education Institute can conduct one 

course every year on a new emerging area or skill, it should actively involve 

successful entrepreneurs, chamber of commerce, trade associations etc as a part of the 

social network for mentoring the students and bridging the gap between industry and 

academia. Create platform for networking, peer appreciation and felicitate budding 

entrepreneurs, this would provide motivation to others.  

 India’s entrepreneurship promotion can also be improved if more Ph.D and 

other research scholars are encouraged for research in this area by providing them 

appropriate research funds and a supportive environment for Entrepreneurship  

Finally researcher can say that-- 

  Entrepreneurship education can help in changing the students’ mindset and 

offer business creation as an alternative career option. This has a clear advantage of - 

Seeking the Budding Entrepreneurs rather Than Waiting for Them to Seek It. 
 

 Role of Financial Institutions: 

Financing is often cited as one the major hurdles for new businesses; for many 

experts however Finance is often sufficiently available, but not accessible or 

properly advertised. 

Financial Institutions can provide financial opportunities by- 

Providing information regarding appropriate sources of finance, which may include 

 Direct lending, micro-loans, commercial loans and government-supported loan 

programmes. 

 Working on tapping the available finance and its dissemination to potential 

beneficiaries. 
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 Angel funding networks and venture capital funds need to be developed; this 

can assist in injecting necessary funds for the growth of business. 

 A State funding facility must be set up , which could particularly target sectors 

deem to be of  high-value to the economy.  

  Debt is critical to meeting working capital requirements. Traditional funds 

providers, however, do not lend without collateral. As a result the early stage, start up 

businesses cannot meet the requirement of the lenders. Banks should offer SIDBI-like 

schemes to early stage ventures and create capacity and capability for lending to such 

ventures.  

  Establish and promote Mutual Credit Guarantee Schemes, a well-implemented 

credit guarantee schemes can improve small enterprises’ access to credit, reduce the 

costs of small-scale lending and improve the information available on borrowers, thus 

it will enable small firms to access formal credit, improve their competitiveness and 

expand their economic activity. The scheme’s sustainability can be enhanced further 

through proper regulation and supervision. 

  Banks must see entrepreneurs as a long term solvent clients and partners in 

their growth performance. The Credit Rating Scheme of the Ministry of MSME 

should actively support towards improving quality and reach of its credit models for 

small businesses. This would allow banks and other financial institutions to extend 

debt capital to such small businesses.  

  Provide innovative funding schemes and option of soft loans for startup. 

Crowd funding and peer-to-peer lending are two innovative ways to get money for 

business. Crowd funding is a great option for startups and early stage. Peer-to-peer 

lending is suitable for all established business. Increase in information dissemination 

about funding aspects will create awareness about various entrepreneurial funding 

among entrepreneurs. 

  Encourage links between local and international VC funds, transferring 

knowledge and experience from the latter to the former. 



257 

 Society Can Promote and Support Entrepreneurship By-   

  A Healthy Entrepreneurial ecosystem recognizes that business ventures fail 

and such failure should not be a constraint on future entrepreneurial activity. Society 

should view failure as a failure of that particular idea and not stamp the entrepreneurs 

of that idea as a failure for life; mistakes should be analyzed by our society and should 

not aim at penalizing the entrepreneur. A failure in entrepreneurship should not result 

in a 'life sentence' prohibiting any future entrepreneurial activity but should be seen as 

an opportunity for learning and improving. Thus a Reinforcing relationship between 

entrepreneurial activity and a societal culture that supports entrepreneurship, risk-

taking and tolerance to failure is required. 

 The media can play a major role in shaping public perceptions. Media needs to 

play a role as educator as well as entertainer. They can contribute by- 

 Establishing a column in newspaper where issues of entrepreneurship and self 

employment are discussed. 

 TV program featuring success stories of various local entrepreneurs and 

highlighting their journey, perseverance and struggles. 

 The media -TV, print and online should disseminate entrepreneurial success 

stories to inspire and encourage entrepreneurship. 

  Recognition and rewards right from the local up to the national level should be 

incepted, this will encourage new entrepreneurs. Involvement of entrepreneurial 

networks and associations will help in giving visibility and encouragement to 

Entrepreneurship. 

 For Prospective Students Entrepreneur 

 Inculcating an objective outlook towards situations will offer a holistic view of 

strengths and weaknesses among students. 

  Before actually going forward with your plans, research the markets view about 

your new product, inquire whether they would buy it and at what price. 

Understand the changes, if any required.  
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 Select the right partners you would want to work with, think about the skills 

required to operate the business well 

 Be confident about the feasibility of your business, don’t be overconfident. As 

student entrepreneur you should know how to save money, how much to save, 

how to spend money and on what to spend. 

 Accept criticism, It helps to fill the loop holes in your plan and make you better. 

 To be successful in the long-run. ‘Forget about working on your weaknesses; 

capitalize on your strengths’.   

 Take small steps, right decisions and move toward your goal, don’t take big risks.  

 As Student entrepreneurs focus on your purpose, the final result is most important.  

 Student entrepreneurs should think about their course subjects and find its 

applications in real life; this will give them new business ideas. 

 Do not forget that you are still studying and have project deadlines, presentations 

and examinations so balance your classes, plan every event of the day in such a 

way that you get time for everything. 

 Be ready to face failures, take it as a challenge and overcome the difficulties. Turn 

every obstacle into an opportunity. This will make you successful in the long run. 

The best way to predict your future is to create it 
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6.3   Researchers Contribution - 

‘Education is not filling a bucket, but lighting a fire’ 

- William Keats 

Embedding Entrepreneurship into Formal Education –  

Curriculum for Entrepreneurship. 

 Embedding entrepreneurship into the formal educational system at all levels 

will help in solving the present day challenge to making sure that students get the 

education they need to make the best of India's opportunities. Entrepreneurial learning 

should be integrated into the curriculum, rather than only being offered as standalone 

courses, in order to change the mindset among students. Entrepreneurship 

programmes should be developed across disciplines or sectors like science, 

engineering, technology, medicine and arts. 

 The overall goal of entrepreneurship education is to give students the attitudes, 

knowledge and skills to act in an entrepreneurial way. In fact, the younger the people 

are when starting to learn these skills, the better it is. The researcher would encourage 

entrepreneurship education to start at the school level. The broad dimensions of 

entrepreneurship education have been broken down by the researcher into various 

categories which will provide the framework for the wide range of specific learning 

outcomes. 

Objectives 

 To make student equipped with knowledge, skills and attitude needed to explore 

their hidden managerial talents and enhance productivity. 

 To help students acquire Entrepreneurial Spirit and be Enterprising in all walks of 

life. 

 To help understand the concept and process of entrepreneurship- its role and 

contribution in the development of nation and individuals. 

 To help learn the process and skills for managing the entrepreneurial ventures 

thereby leading organizational growth. 
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Course Curriculum of Entrepreneurship  

At Primary School Level - Awareness and Inspiration:  

  Since attitude takes considerable time to develop, it is essential that 

entrepreneurial attitude be incorporated into general education programme for the 

young people i.e. at primary education level. Entrepreneurial attitudes like taking 

initiative and risk, critical thinking, creativity and problem solving along with  focus 

on entrepreneurial skills of communication, presentation, planning as well as team 

work should be developed. Self-awareness and self-confidence should also be 

promoted as these entrepreneurial attitudes constitute the basis for all other aspects of 

entrepreneurship. This will lead to discovering and trusting one's own abilities which 

allow individuals to turn their creative ideas into action. 

 In primary education, the cross-curricular approach should be adopted where 

entrepreneurship education is integrated into existing subjects that are compulsory. 

Entrepreneurship objectives will form a part of the values and competencies which are 

developed through all subjects and activities. Entrepreneurship should not be taught as 

a separate subject at this level.  

 In primary education, the adoption of school books, interactive games and 

online tools can be useful. Online games teach young people about the excitement and 

opportunity of entrepreneurship. Games and exercises help stimulating the brain, 

improving retention of ideas and increasing fun and learning.  Awareness about 

entrepreneurship can also include activities like movie screenings, street plays, talks 

by entrepreneurs and contests like quizzes. There should be sequential themes for 

students from kindergarten (KG) level up to fifth standard 

 Students will learn the basic concepts of business and how education is 

relevant to the workplace. This would raise their awareness and inspire them, thereby 

creating a positive image about entrepreneurs, entrepreneurship and importance of 

enterprises for development of the society.  

It is important to note that, at this level of education, learning outcomes cannot 

be linked to practical entrepreneurial skills. 

Secondary School Level - Basic Knowledge:  

  In higher secondary education, entrepreneurship education may include the 

subject area of economics, business studies and career education. Introduction should 



261 

be done about Entrepreneurship and Charms of becoming an entrepreneur, knowledge 

about the way “Entrepreneurship’ has evolved over the years and how the 

entrepreneurial eco-system has changed in recent times. The difference between the 

traditional entrepreneurs and the knowledge entrepreneurs/technology entrepreneurs 

can be imparted. Basic knowledge of some core concepts like idea generation, 

opportunity analysis can be imparted in short session. Other basic skills which form 

the important attribute of an ‘enterprising self’ and need to be taught are - 

communication, negotiation, leadership initiative, risk taking, critical thinking, 

creativity and problem solving, entrepreneurial motivation, values and attitude.   

 At the secondary level, extracurricular activities can be planned to make 

students understand the real world of work which can include ‘Entrepreneurship 

Week’ which will help improve attitudes about entrepreneurship, visits to businesses, 

existing ones as well as new start-ups. Such initiatives will encourage young students 

to consider entrepreneurship as a potential career path. Entrepreneurship educational 

programmes, based on collaboration between educational institutions and the business 

community, will provide them role models which will impact positively on students’ 

entrepreneurial attitudes and skills. This will enable the students to understand their 

aspirations, inclinations and passions and then shape up their career option 

accordingly. Some examples of business, corporate and social entrepreneurs like 

Ratan Tata, K.V.Kamat, Kiran Majumdar Shaw, Devi Prasad Shetty etc can be 

presented so as to make them aware about the entrepreneurial activities in different 

fields. 

At Junior College Level - Intermediate Knowledge:  

 Students should explore entrepreneurial skills and concepts in more depth, but 

not necessarily go for actual implementation of what they are learning. This can 

include factual observation, gathering and organizing data, developing indicators and 

analyzing them to determine further course of action. Communication, presentation 

and planning skills as well as team work are essential to entrepreneurs and they need 

to be exposed to them  

 There can be a compulsory course on entrepreneurship, economic and 

financial literacy including knowledge of concepts and processes, specific knowledge 

of the environment can be applied to the entrepreneurship syllabus. This knowledge 
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would provide the student awareness of opportunities and constraints to 

entrepreneurship. 

  Session on “Business Idea Generation, Creativity, Process Of Creating Value 

Proposition, Delivering The Value To The Customers By Using Innovative Ideas, 

Evolving A Business Model should be conducted. These should be based on 

participative learning methods like, group work, simulation exercises, role play, case 

discussions etc in addition to informative and interactive lectures with audio-visual 

presentations. The participants should also be encouraged to challenge the concepts, 

ask questions and participate actively in the class-room interactions.  

 Workshops on entrepreneurship courses may include opportunity recognition, 

cases and experiential learning tools and introduction to the nuts and bolts of 

preparing a Business Plan, what investors and lenders look for in a business plan, 

business plan competitions, managing the SME, family-owned businesses and 

managing the transition from necessity to growth firms.  

 Here students can develop a plan but are not expected to implement the 

business. Aim is to stimulate those attitudes in them which are associated with 

entrepreneurship namely imagination and creativity, effective problem-solving, 

autonomy and responsibility which would improve students’ perceptions of the 

desirability and feasibility of starting a business. This will help develop in them the 

skill of being more focused on issues related to a firm’s market environment and its 

internal workings. Also the various support systems (fund based and non fund based) 

available for Entrepreneur should be introduced to them. 

At Graduate Level and Post Graduate Level 

Practical Experience:  

 Practical understanding of entrepreneurial opportunities includes the learning-

by-doing method, students should know the various stages of the business set up 

process, including designing and implementing a business plan and running campus-

based companies or running large-scale programs in an E-Cell in which students have 

to raise funds. Issues relating to managing workplace diversity, corporate governance, 

corporate social responsibility, business ethics and conservation of natural 

environment should be the focus. These exercises will help build the student’s 

understanding of what they have learned in theory. 
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  Students should be made to implement their knowledge and sharpen their 
skills through programs that enable them to be entrepreneurs within the security of 
their campuses. For this, training in data storage and processing and using computing 
for financial calculations, need to be taught to the aspiring entrepreneurs. The 
developments of business plans teach students to integrate accounting, economics, 
finance, marketing and other business disciplines. These will increases development 
of technology-based business plans and enhance technology transfer from the 
university to the market. 

Real - World Experience:  
 A practical intersection of education and enterprise is the business incubator, 
which can be based in an academic institution. Incubators support firms that will 
become commercially viable, students receive help and support as they enter the 
world outside their campuses, it can be either by starting their own ventures; or by 
joining a start up. Business incubators may help to increase the success rate of start-
ups and therefore contribute to better utilization of the scarce financial and other 
resources. It promotes the establishment of new businesses by graduates and builds 
critical decision-making skills that enhance the success of graduates in the job market.  
Another key area to be addressed in entrepreneurship education is curriculums that are 
tailored to the local environment, by leveraging existing resources and by creating 
new local materials, case studies and examples of role models that entrepreneurs can 
relate to. Tailor-made curriculums should include appropriate representation of 
gender, youth, people with a disability, informal enterprises and enterprises based in 
rural areas.  
Note: This is a suggestive schedule. Implementing institutions can adapt the same 
according to the requirement of the Target Group  

 Upgadation In Teachers Role Towards Promotion Of Entrepreneurship 
Education.  

 Most of the teacher training initiatives have been at the higher education level. 
Much needs to be done at the primary and secondary levels. Entrepreneurship 
development training should be included in curriculums of teacher training institutes 
(D.Ed, B.Ed and M.Ed). Teaching methodology should promote “Experiential 
learning” and teaching-learning process be made interactive. This would expose the 
students to entrepreneurs, entrepreneurship and real business situations. 
  In order that learners benefit from entrepreneurship education in the 
curriculum, teachers should be trained to teach the following themes.  
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Entrepreneur as a Person:  the following should be covered under this theme. 

• Entrepreneurial qualities-e.g. achievement motivation, creativity, decision 

making, initiative, innovation and risk taking. 

• Entrepreneurial skills- e.g. strategy formulation, leadership, planning and time 

management and financial concepts, communication and negotiation skills and self-

knowledge.  

Entrepreneurial process:  the following should be covered under this theme:  

• Economic education- e.g. economic growth, unemployment, productivity, industry 

knowledge, tax, financial management and marketing.  

• Business idea- e.g. sources of generation of ideas, creativity and innovation, 

opportunity identification and appraisal. 

• Writing a business plan – e.g. visualizing all the aspects of starting a business and 

connecting the dots. 

• Starting a business - The legal and government procedures for entry and exit to 

business.  

Involving the private sector  

 Fruitful engagement of the private sector in facilitating entrepreneurship is one 

of the important success factors for entrepreneurship education; it means develop 

partnerships and create an environment of trust, confidence and cooperation in the 

local ecosystem.  

Conclusion:  

 So, change in India is happening, but for India to take off, we need to add 

rocket fuel to the existing mix. It needs all of us to come together in a flourished 

ecosystem. We should not just take from this ecosystem but also contribute to it, 

enhancing it further. Let us label this generation of twenty first century as  

Generation ‘E’ because they are becoming more entrepreneurial. The impact of 

entrepreneurship education definitely may not be immediately seen, but will have a 

positive and long term effect on developing a strong entrepreneurial culture in the 

days to come. 
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6.4 Scope For Future Research 

 In researcher’s opinion, it is now time for academicians like us to turn our 

focus from purely scholarly aspects of entrepreneurship to more practically useful 

developments in the subject as we know entrepreneurship has a very strong practical 

orientation. Keeping this in view, researcher suggests the following topic for future 

research. 

1) "The Business Model". It would be very informative, if some generalisable 

framework can be developed in this regard.  

2) “Ecosystem In Social Entrepreneurial venture” under this  three levels of the 

ecosystems can be studied  

a) Policy and regulation. 

b) Support and service infrastructure. 

c) Individual enterprise and operational environment (challenges faced by 

social entrepreneurs in developing/emerging market settings) 

3) “Family Business and Gender”. An active involvement of the other half of the 

society is on the agenda of many countries. The participation of women in their 

business is an indication of social and economic status and women in family 

business are being seen as a strategic asset. 

4) Entrepreneurship involves individual, the firm and the environment within 

which it occurs.  “Are there unique combinations of individual, firm and 

environmental factors that discriminate the more successful businesses 

from the less successful businesses” 
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